BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING SEPTEMBER 29, 1985 


NIELSEN AVERAGE AUDIENCE 


HOUSEHOLDS 
AUDIENCES 
RANK PROGRAM X US. NO. (000) 
1  DYNASTYA 28.1 24,140 
2 BILL COSBY SHOW 27.6 23,710 
3 FAMILY TIES 25.1 21,560 
4 SPECIAL MOVIE PRSNT-SUN(S) 24.5 21,050 
5 — AMAZING STORIESA 22.0 18,900 
6 CHEERS 21.9 18,810 
7 KNOTS LANDING 21.8 18,730 
8  HOTELA 21.3 18,300 
9 МАМІ VICE 21.1 18,120 
10 GOLDEN GIRLS 20.8 17,870 
10 60 MINUTES 20.8 17,870 
12 ALFRED HITCHCOCK PRESENTSA 20.2 17,350 
13 HIGHWAY TO HEAVEN 19.9 17,090 
13 NIGHT COURT 19.9 17,090 
15 А TEAM 19.6 16,840 
16 DALLAS 19.1 16,410 
WOMEN (184) 
AUDIENCES 
RANK PROGRAM * US. NO. (00) 
1 DYNASTY# 26.7 23,930 
2 BILL COSBY SHOW 24.6 22,010 
3 SPECIAL MOVIE PRSNT-SUN(S) 23.1 20,730 
4 FAMILY TIES 21.8 19,490 
5 KNOTS LANDING# 21.0 18,840 
6 HOTEL# 19.5 17,500 
7 AMAZING STORIES# 19.1 17,110 
8 CHEERS 17.9 16,060 
9 GOLDEN GIRLS 17.8 15,980 
10 DALLAS 17.8 15,930 
11 MIAMI VICE 17.7 15,870 
19 HIGHWAY TO HEAVEN 17.2 15,410 
13 ALFRED HITCHCOCK PRESENTS# 17.1 15,320 
14 NIGHT COURT 16.8 15,080 
15 MURDER, SHE WROTE 16.8 15,060 
16 NBC MONDAY NIGHT MOVIES 16.5 14,770 


(1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


6 NATIONAL TV NIELSEN RATINGS PERSONS RANKING — TOP PROGRAMS(1) 


TOTAL PERSONS (24) 


AUDIENCES. 


RANK. PROGRAM X US. но. (000) 
1 BILL COSBY SHOW 22.9 51,460 
2 FAMILY TIES 20.0 44,950 
3 AMAZING STORIESA 19.5 43,760 
4 DYNASTY# 19.0 42,740 
5 — ALFRED HITCHCOCK PRESENTS 17.3 38,740 
6 MIAMI VICE 15.9 35,710 
7 SPECIAL MOVIE PRSNT-SUN(S) 15.8 35,570 
8 CHEERS 15.3 34,430 
9 GOLDEN GIRLS 14.5 32,570 

10  KNOTS LANDING# 14.4 32,250 

11 A TEAM 14.2 31,860 

12  FACTS OF LIFE 13.9 31,120 

13 HIGHWAY TO HEAVEN 13.8 30,870 

14 NIGHT COURT 13.7 30,770 

15 TWILIGHT ZONE 13.5 30,350 

16 60 MINUTES 13.3 29,910 

MEN (184) 
AUDIENCES 

RANK PROGRAM xus NO. (000) 
l NFL MONDAY NIGHT FOOTBALL 19.4 15,650 
2 AMAZING STORIES 18.0 14,530 
3  MIAMI VICE 17.6 14,250 
4 60 MINUTES 16.9 13,620 
5 BILL COSBY SHOW 16.7 13,510 
6 ALFRED HITCHCOCK PRESENTSA 16.3 13,150 
7 ABC NFL FTBL SPECIAL-THU(S) 15.4 12,450 
8 МВС SUNDAY NIGHT MOVIE 15.3 12,380 
9 SPECIAL MOVIE PRSNT-SUN(S) 15.2 12,300 
10  DYNASTY& 15.1 12,210 
11 NFL FOOTBALL GAME 2-NBCÁ 14.8 11,960 
12 А TEAM 14.4 11,660 
13 FAMILY TIES 14.0 11,340 
14 SPECIAL MOVIE PRSNT-MON(S) 13.4 10,820 
15 TWILIGHT ZONE& 13.4 10,810 
l6 CBS NFL FOOTBALL GAME 24 12.8 10,310 
17  KNOTS LANDING# 12.5 10,140 
l8 MURDER, SHE WROTE 12.4 10,010 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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NATIONAL TV NIELSEN RATINGS PERSONS RANKING — TOP PROGRAMS(!) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING SEPTEMBER 29, 1985 


NIELSEN AVERAGE AUDIENCE 


WOMEN 18-49 
AUDIENCES. 
RANK PROGRAM LS. NO. (000) 
1 DYNASTYA 27.9 15,750 
2 BILL COSBY SHOW 24.6 13,900 
3 AMAZING STORIES# 23.1 13,040 
4 FAMILY TIES 22.9 12,950 
5 ALFRED HITCHCOCK PRESENTS# 21.6 12,200 
6 KNOTS LANDING# 21.0 11,890 
7 МАМЕ VICE 20.8 11,740 
8 CHEERS 18.6 10,520 
9 SPECIAL MOVIE PRSNT-SUN(S) 18.1 10,200 
10  HOTEL4 17.7 9,990 
10 MOONLIGHTING# 17.7 9,990 
12 NIGHT COURT 17.5 9,910 
13 NBC MONDAY NIGHT MOVIES 17.2 9,710 
14 TWILIGHT ZONE# 16.9 9,550 
15  FACTS OF LIFE 15.6 8,830 
16 KATE & ALLIE# 15.3 8,670 
MEN 18-49 
AUDIENCES. 
RANK PROGRAM 
1 AMAZING STORIESA 20.4 11,210 
2 NFL MONDAY NIGHT FOOTBALL 19.9 10,910 
3 МАМЕ VICE 19.6 10,760 
A — ALFRED HITCHCOCK PRESENTS# 18.7 10,280 
5 МВС SUNDAY NIGHT MOVIE 16.6 9,120 
6 BILL COSBY SHOW 15.7 8,620 
T DYNASTY# 14.6 8,020 
8 TWILIGHT ZONE# 14.6 8,000 
9 NFL FOOTBALL GAME 2-NBCÁ 14.3 7,860 
10 АВС NFL FTBL SPECIAL-THU(S) 14.1 7,760 
ll FAMILY TIES 13.9 7,650 
12 А TEAM 13.8 7,570 
13 KNOTS LANDING/ 13.0 7,110 
14 60 MINUTES 12.5 6,870 
15 CHEERS 12.5 6,840 
16 CBS NFL FOOTBALL GAME 24 12.3 6,760 


(t) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


WOMEN 55+ 
AUDIENCES. 

RANK PROGRAM X US. NO. (000) 

1 SPECIAL MOVIE PRSNT-SUN(S) 34.7 9,520 

2  DYNASTYA 26.1 7,170 

3 MURDER, SHE WROTE 25.8 7,090 

4 BILL COSBY SHOW 24.8 6,820 

5 HIGHWAY TO HEAVEN 24.8 6,810 

6 GOLDEN GIRLS 24.3 6,680 

7 DALLAS 24.0 6,580 

8 HOIEL# 23.8 6,530 

9 60 MINUTES 23.4 6,410 
10 KNOTS LANDING 22.6 6,210 
11 SPECIAL MOVIE PRSNT-MON(S) 21.9 6,000 
12 BOB HOPE BUYS NBC(S) 21.7 5,970 
13 227 20.4 5,600 
14 FACTS OF LIFE 19.9 5,460 
15 FAMILY TIES 19.5 5,350 
16 LOVE BOAT 18.8 5,160 
17 CBS TUESDAY NIGHT MOVIES4 18.5 5,070 
18 SCARECROW & MRS. KING 18.4 5,040 

MEN 55+ 
AUDIENCES. 

RANK PROGRAM US. NO. (000) 
1 SPECIAL MOVIE PRSNT-SUN(S) 27.3 5,670 
2 60 MINUTES 27.1 5,620 
3 SPECIAL MOVIE PRSNT-MON(S) 24.9 5,170 
4 MURDER, SHE WROTE 21.3 4,430 
5 ВОВ HOPE BUYS NBC(S) 19.9 4,130 
6 GOLDEN GIRLS 18.8 3,910 
T BILL COSBY SHOW 18.7 3,890 
8 NFL MONDAY NIGHT FOOTBALL 18.2 3,780 
9 DALLAS 18.1 3,760 
10 227 17.1 3,540 
11 А ТЕАМ 16.9 3,510 
12 DYNASTY# 16.9 3,500 
13 АВС NFL FTBL SPECIAL-THU(S) 16.4 3,410 
14 HIGHWAY TO HEAVEN 15.8 3,280 
15 20/20 15.7 3,250 
16 NFL FOOTBALL GAME 2-NBCÁ 15.4 3,200 
17  HOTELÁ 15.4 3,190 
18 HELL TOWN 14.6 3,040 
19 NBC ALL-STAR HOUR(S) 14.5 3,000 
20 CBS EVENING NEHS-RATHER 14.4 2,980 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


PERMISSIBLE USES 
OF THIS NATIONAL NIELSEN TELEVISION REPORT 


Each NTI Client is legally obligated — by contract — not to lend NTI reports or reproductions thereof and to limit divulgence as follows: 


(a) То their own organization. BROADCAST ; WT 
(b) To those of their AGENCIES or media buyers who subscribe to this NETWORKS and (а) То their own organization. à 
report. NETWORK (b) To program producers, talent agents and artists. 
ADVERTISERS (c) То NETWORKS and cable networks subscribing to this report. SALESMEN (c) То advertisers, advertising agencies and media buyers. 
(d) To program producers, talent agents and artists serving or negotiating 
with their own organization. SUPERSTATIONS, (a) То their own organization. 
CABLE NETWORKS (b) To program producers, artists, talent agents, advertisers, advertising 
(a) To their own organization. and agencies, media buyers, networks, stations, cable systems and others | 
(b) To their CLIENTS CABLE SYSTEMS with whom negotiations are being conducted. 
AGENCIES & (c) То their prospective CLIENTS. 
MEDIA BUYERS (d) To NETWORKS and cable networks subscribing to this report. OTHERS INCLUDING " " 
ati (a) То their own organization. 
(e Vici amma m agents and artists serving or negotiating uem CEN (b) То advertisers, agencies, media buyers, networks, cable networks 
4 and stations with whom negotiations are being conducted. 
ARTISTS 
These obligations are not changed in any way by the publication of NTI data (in any manner whatever) These confidential reports are Nielsen's property, for exclusive, confidential use of the Client to whom 
by Nielsen or by others. Nielsen's written approval is required for quotation in advertising or press it is loaned pursuant to contract. All persons are subject to liability for unauthorized use, reproduc- 


Teleases. _ tion, re-publication or divulgence of the contents or any portion thereof. 


ERRATA NOTICE 


i September 23- 
i News 2 and As The World Turns, 
i imates for CBS Morning . É: ms dene; 
СТГ ке incorrectly reported on grid pages A-21 pe A-23. Data 
programs are correct in all other tables in this report. 


CBS Morning News 2 As The World Turns 


7,040 
ub un 8.2 
: 0 
3,010 der 6.1 6.4 
3.5 22 21 23 
tn EC 6.1 6.2 i: a: 


—AA 9S 


Audience estimates for Dallas, September 27, 1985, are incorrectly reported cn 
grid раде A-ll. Data for this program are correct in all other tables in this 


reoort. 
Dallas 
25,080 
29/22 
20,530 
23.9 22.6 24.0 24.7 24.2 
ya 8 35 27 40 30 
22.0 тк А. 23.8 24.2 24.6 24.9 24.5 23.8 
. 
TABLE OF CONTENTS 
Permissible Uses of this Вероп!......... ‚.. 2nd Cover National Nielsen TV Audience Estimates Introduction И sa B 
Households 
TV Usage Trends .,............ - т ТА Individual Evenings 7-11 Р.М, ............. А-2 This NTI® Report Includes . . .. os " ..B 
Saturday 11 P.M. - 3 A.M. ... Y А-14 
Television Usage by Dayparts .... sai dodi te Definitions and Reminders Р м B 
* Sunday 11 P.M. - 3A.M. ...... A-18 
Audience Comparisons by Program Type 2 Monday-Friday Daytime 7 A.M. - 7 P.M. A20 Description of Report Techniques D 
Saturday & Sunday Daytime 7 A.M. - 7 P.M A-26 Sample . А Е 
Top Program Ranking 6 Other Programs ................. А-38 Measurement Techniques 2 .F 
є Я ч A Minimum Reporting Standards . . . F 
Program Audience Estimates (Alphabetic) Program Audience Estimates (By Time-Periods) 
Households Audiences 10 Households and Persons Audiences .............. 50 Calendar of NTI Report Weeks ‚.. 8rd Cover 
Sample Size, Statistical Interpretations and Related ...... 86 


EXPLANATION OF SYMBOLS APPEARING ON DATA PAGES 


H For definitions of Program Types abbreviations << Below Minimum Reporting Standards, see page F. (SUS) Sustaining program. 

see page E. - For individual days, times and durations, (ОР) See Other Programs section: page A-38. 
# Telecast only one week. see PAE (ALPHA). LT Less than 50,000 projected persons, or below 
(B) Breakout, see page B and E. ^ Relative error 25-49%, see page F. МАС minimum reporting standards. See page Р 
(R) Repeat, see page B. V Relative error 50% or more, see page Р. (э ОР) For rem. ratings, see OP pages. 
(S) Special or Preempting program, see page 0 ` Multi-Segment Telecast, (> GRID) For rem. ratings, see GRID pages 
(SD) Short Duration (10 minutes or less) see page D К Half-hour ratings (for immediately preceding and 


See Other Programs section, page A-38. (8US-OP) Sustainer, see ОР pages. subject quarter-hours) 


А 9 Copyright 1985 А. C. Nielsen Company — Printed in U.S.A. 
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PROGRAM AUDIENCE ESTIMATES (Alphabetic) ` 


2ND SEP. 1985 REPOR 


AUDIENCE COMPOSITION 


VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES - 


HOUSEHOLD 

PROGRAM NAME Кя stis AUDIENCES — 

K| AV. AVG | TOTAL LADY WORK- 
wK START E | АЁ. sHaRe AUD. 

# DAY TIME DUR NETTYPEx] WK 1 cu Ж [To (3) "iust WOM. 
*EVENING ш 
А TEAM 45 208 209 |A 19.6 30 1684 | 1892 6 

1 TUE. 8.39Р 51 МСА 99 99 |В 19.6 31 1684 к 

2 TUE. — 8.00P 120 

8.00 - 8.30 А 18.3 29 1572 | 1846 664 269 

8.30 - 9.00 А 18.9 29 1624 | 1894 664 271 

9.00 - 9.30 А 20.8 31 1787 | 1885 705 268 

9.30 - 10.00 А 19.7 30 1692 | 1947 704 270 
Авс BUSINESS BRIEF-MON 18 204 А 16.8 29 1443 | 1780 49 

MON.  10.48P 1 ABCN 95 B 14.8 22 1271 й ВЕН 
ABC BUSINESS BRIEF-HED 46 194 |A 19.4 30 1666 | 173 

2 WED. — 8.58P 1 ABC N 91 |B 15.7 25 1349 раве SOR 
ABC BUSINESS BRIEF-FRI 24 199 190 |A 11.2 20 962 |1705 784 297 

І FRI.  8.13P 1 ABCN 94 90 |В 1l. 

LEN ветар В 11.7 23 1005 
АВС NEWSBRIEF-MON 36 164 169 |А 11.3 18 971 | 1923 709 375 

MON. 8.58P 1 ABCN 85 87 |В 14.1 23 1211 
ABC МЕИЅВАІЕҒ-ТЏЕ 48 206 189 |А 14.9 24 1280 | 1655 786 404 

1 TUE. 10.032 1 ABCN 99 94 |В 12. 

2 TUE.  9.58P 1 BONUS 00 
ABC NEWSBRIEF -WED 4T 190 |A 22.5 33 1933 | 1750 913 449 

2 WED. — 9.58P 1 ABC N 91 |B 18.2 29 1563 
ABC NEWSBRIEF -THU 48 191 184 |A 11.8 18 1014 | 1821 655 271 

І THU. — 9.42P 1 ABCN 94 89 |В 11.3 18 971 

2 THU. 9.589 1 
ABC NEHSBRIEF -FRI 48 189 184 |A 9.8 16 842 | 1760 776 275 

I FRI. 9.432 1 ABCN 94 91 |В 10.6 18 911 

2 FRI. 9.58Р 1 
ABC NEWSBRIEF -SAT. 48 193 192 |A 12.3 21 1057 | 1562 695 305 

І SAT.  10.00P 1 ABCN 94 92 |В 13.1 23 1125 

2 SAT. 9.58 1 
ABC NENSBRIEF -SUN. 48 196 194 |A 16.4 25 1409 | 1684 743 389 

І SUN. 10.11р 2 ABCN 95 92 |В 15.3 24 1314 

2 SUN.  9.57P 1 
ABC NFL FTBL SPECIAL-THU(S) 206 A 15.3 26 1314 | 1707 519 277 

І THU.  8.00P 197 ABC SE 99 
8.00 - 8.30 А 11.4 20 979 | 1809 562 327 
8.30 - 9.00 A 13.9 23 1194 | 1724 578 313 
9.00 - 9.30 А 15.6 25 1340 | 1778 596 319 
9.30 - 10.00 А 14.8 24 1271 | 1799 574 299 
10.00 - 10.30 А 17.8 29 1529 | 1710 488 261 
10.30 - 11.00 А 17.5 30 1503 | 1604 422 229 
11.00 - 11.30 А 16.5 30 1417 | 1503 415 193 
ABC SPORTS UPDATE-SAT 46 196 195 |A 9.7 17 833 | 1733 686 286 
Í SAT. 8.59р „ ABC SN 95 92 |В 11,8 21 1014 
2 SAT. 8.57Р 
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KEY: A= CURRENT REPORT B=SEASON AVERAGE 


TOTAL 


755 


988 


745 


848 


835 


WOMEN EN TEEN н\н 
1- W- Z- %- H- ge N- s- à 

й_@ W И SITAM d Я ЙС ssa rotat Fm. Кш 
292 462 411 302 261 | 692 259 448 395 303 210 |148 40^| 297 191 
235 410 375 304 279 | 655 212 411 369 292 223 |124^ 39v| 354 239 
280 449 400 316 271 | 669 241 426 376 299 207 |131 33^ 346 223 
309 477 422 307 256 | 686 268 439 391 300 201 |163 48^ 260 160 
323 500 442 274 242 | 777 328 548 463 323 206 |154^ 36v| 251 161 
196 360 299 246 143^|1151 578 850 759 465 245 | 52^ 27v| 46v 26v 
325 434 367 246 277 | 587 248 421 358 259 156^|163 113^| 224 150^ 
283 412 373 322 384 | 442 126^ 198 191 184 219 | 147 110^| 243 150 
275 518 446 370 265 | 713 296 471 414 288 215 |151 54^| 238 180 
331 574 516 429 274 | 573 194 368 374 299 159 | 66^ 27v| 102^ 52^ 
390 658 577 423 285 | 499 212 329 307 196 140 |178 125^| 85^ T3^ 
231 493 441 372 215 | 832 266 486 481 426 264 |128^ 57^| 116^ 92^ 
241 475 458 419 306 | 592 173 319 359 325 196 |129^ 66^| 191 158^ 
248 440 420 405 337 | 530 175 289 333 255 186 |107^ 54^| 90^ 56^ 
зов 502 473 392 315 | 554 220 368 328 238 164 |151 105 | 107 77a 
1644 388 375 311 144^| 948 318 591 621 480 260 | 102^ 26v! 88^ 81^ 
185^ 445 423 354 166^| 916 310 538 590 394 275 | 98^ 33v| 153^ 153^ 
112^ 417 428 405 158^| 912 262 517 595 465 288 | 89^ 23v| 113a 113^ 
192^ 458 460 364 144^| 914 288 551 606 485 251 128^ 49v| 88^ Tla 
195^ 447 426 334 144^| 953 334 606 626 475 243 | 121^ 36v| 97a BO^ 
178 359 334 270 142^|1004 351 649 662 522 261 |109^ 19у 63^ 56^ 
141^ 309 301 237 1224 975 326 629 644 524 257 | 94^ 12v| 67a 39^ 
139a 277 258 212 125^ 939 356 631 596 461 247 | 62a LT | 55^ 55^ 
отв 430 402 324 328 | 626 187 340 320 295 245 | 62^ LT | 214 162^ 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


l? — PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


2ND SEP. 1985 REPO 


Bhs | | ношено AUDIENCE COMPOSITION 
PROGRAM NAME Ж AUDIENC VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
WK START Ы A SHARE Pray" SC 18- Mr- 35- 18- m ne 5- m | a T 
Moe ONE our COME AC йкы тии ЙИ 8 Š Ë атол O 6 Š #7 о Few тий ku 
EVENING CONTD 
ABC SPORTS UPDATE-SUN 46 204 199 |A 13.8 21 1185 |1954 711 373 | 856 379 567 461 328 246 | 643 270 448 412 266 174 |213 143 | 242 164 
1 SUN. — 9.09P 1 АВС SN 96 93 |В 14:2 22 1220 
2 SUN. — 8.29P 
ABC SUNDAY NIGHT MOVIE 210 [А 16.0 25 1374 |1716 752 383| 885 зва 565 494 344 271 | 536 210 376 332 271 1324| 155^100^| 140^ IT^ 
HI MOVIE ABC FF. 299 |B 16.0 25 13/4 | 1716 182 383 | 885 384 565 494 344 271 | 536 210 376 332 271 132 |155 100 140 77 
50100 - 9.30 А 15.4 23 1323 1823 743 400 883 378 562 488 342 276 | 557 198^ 355 314 292 1717 168^117л) 215 136^ 
9:30 - 10.00 A 16.6 24 1426 | 1763 762 408 | 902 405 571 505 349 277 | 534 190 343 309 286 164^ 169^119^ 158^ 89^ 
10:00 - 10:30 А 16.4 25 1409 | 1722 801 386 | 926 387 587 527 376 285 | 516 203 363 326 253 125^ 158^ 9T^| 122^ 58^ 
10:30 - 11:00 А 15.3 24 1314 |1639 760 381| 882 386 572 503 327 259 | 517 215 392 343 253 100^ 149^ B7^| 91^ 50v 
11200 - 11:30 A 18.7 31 1435 | 1530 635 300 | 765 335 479 413 291232 | 557 259 449 387 269 5^ l2l^ 69^| 87^ 35v 
ABC ной неце TONIGHT |. 260 202 209 |^ 10.4 21 g93 | 1540 TIL 267 | 782186 375 348 367 351 | s62 176 308 276 255 212 | 64^ 2T^| 132 100 
6.30P 30 ABC N 98 99 |В 10.4 20 893 
ABC MID NEWS TONGHT-SUN 41 158 156 |^ 6.8 13 533 1587 704 206€| 800 1929 393 323 332 395 | 662 17 311 219^ 281 326 | 99^ 994] 26v LT 
. 76.30 30 ABC N 82 82 |В 7.315 627 
AIRWOLF в 199 207 |А 10.5 19 902 | 1876 626 202 | 693 257 432 368 336 231 | 647 205 434 416 337 178 | 249 774| 287 196 
SAT. _ 8.00P 60 CBS A 98 99 |В 8.0 17 687 
8:00 - 8.30 А 10.0 19 859|1880 624 210 696 277 438 372 316 226 | 633 197 421 402 337 173 | 243 8l^| 308 203 
8:30 - 9.00 A 10.9 19 936 |1876 629 195 | 694 244 429 366 354 236 | 658 210 444 433 340 180 |254 T2^| 270 191 
ALFRED HITCHCOCK PRESENTS 1 204 |A 20.2 30 1735 | 2233 793 392 | 882 467 704 618 353 136^| 759 346 594 574 364 1134 342 161 | 250 171 
2 SUN. 8.30Р 30 NBC SM oo |в 20.2 30 1735 | 2233 төз 392 | 882 467 704 618 353 136 | 759 346 594 574 364 113 | 342 161 | 250 171 
204 |A 22.0 34 1890 |2315 819 368 | 905 469 689 616 357 155 | 769 338 595 571 375 123^ 278 163 | 363 245 
AMAZING STORIES, 40 NBC со. 99 |B 22.0 34 1890 |2315 819 368 | 905 469 689 616 357 155 | 769 338 595 571 375 123 |278 163 | 363 245 
AMERICAN PORTRAIT 119 200 199 1А 13.4 20 1151 | 1651 төв 336 | 896 298 495 428 407 340 | 529 164 321 289 269 170 | 80 29^ 146 104 
T TUE. — 9.33P 1 CBS DO 97 99 |В 14.4 23 1237 
1TH.  &58P 1 
омат 8.58р 1 
2TH. 84Р 1 
BILL COSBY SHON ав 209 208 |A 27.6 аа 2371 | 2170 взг 383 | 929 зат 586 523 419 289 | 571 241 365 332 248 165 |256 133 | 414 288 
THU. — 8.00P 30 NBC CS 99 99 |B 23.1 38 1984 
вов HOPE BUYS NEGIS) 204  |A 18.2 29 1563 |1656 749 249 | воз 230 372 357 339 383 | 588 192 292 261 221 265 | 113^ 52a| 152^ 110^ 
1 TUE.  9.30P 60 NBC CV 99 
- ^ 19.2 29 1649 1729 754 258 | вов 242 391 366 заз 369 | 600 206 315 284 228 254 | 1334 66^| 188 129^ 
x 00 - 10:30 ^ 19:2 28 1909 |1575 746 238 | 802 216 355 349 340 399 | 574 175a 263 238 214 276 | 88^ 35v| llla 89^ 
CAGNEY & LACEY 9.208 — |A 13.8 24 1185 | 1438 764 359 | 890 293 469 414 400 355 | 444 123^ 266 294 240 148^ 83^ 30| 21v 2lv 
GM. LAGE oop во cas OP" 99 В 15.8 26 1357 
- A 15.8 22 1185 |1462 754 365 | 888 313 ате 409 380 347 | 457 126^ 273 296 245 154^ 98^ 44v| 19v 19v 
10:30 - 11:00 ^ 13:8 52 1185 | 1402 769 350 | 886 272 457 415 417 362 | 430 12^ 258 287 233 143^ 65^ 20v| 217 2lv 
CBS EVENING NEHS-RATHER a, 240 207 209 |A 1.9 24 109 1521 704 294 | 791 162 335 320 359 404 | 572 111 243 240 290 291 | 75 29^ 83 47^ 
"ЗОР 30 CBS Ñ 99 99 [В 12.5 24 1074 
Y 1 2167 A 7.415 636|1483 720 2675 764 171^ 281^245^ 328^397^| 684 215^ 337^255^ 300^316^| 27v IT | ВУ 8v 
85 Т ОТ CBS N бта га 18 езе | 1483 720 267 | 764 171 281 245 328 397 | 684 215 337 255 300316 27 IT| 8 8 
CBS SATURDAY NIGHT MOVIE — 7 203 208 |A 11.5 20 988 | 2101 691 312 | 835 389 635 467 351 160 | 759 299 574 509 388 141 |304 124 203 128^ 
CONT'D 


19 KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


2ND SEP. 1985 REPORT 


ГҮЛ | HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME JJ. 4 n "VIEWERS PER 1000 VIEWING HOUSEHOLDS S BY SPECIFIED CAT TED CATEGORIES — — 
т Y WORK- WOMEN —— Mi TEENS 
WK START L E AU. SHARE ; PERSONS OF ING H- d 5- s$ 1- l X- 3 12-1; к 
* DAY — TIME DUR МЕТ ТҮРЕ WK1 WK 2 d (0+) MOUSEWOM. | TOTAL 4 49 Я й 50А M @ M Й 5+ той нм. 11 
EVENING. CONT'D 
CBS SATURDAY NIGHT-CONT'D 
SAT. o 9 OOP 120 CBS FF 98 99 |В 8.717 тат 
.30 А 10.7 18 919 2092 639 277 | 784 332 554 417 343 192 | 709 262 496 462 357 163 |325 14la| 274 182 
3:30 - 1000 A 11.3 19 971 | 2137 664 304 | 812 381 618 451 344 153 | 748 305 557 478 370 146 |360 122^| 217 143 
10.00 - 10.30 A 12.0 21 1031 | 2059 684 329 | 840 393 663 494 356 140 | 768 304 595 519 402 132^|281 120^| 170 105^ 
10.30 - 11.00 А 12.2 22 1048 | 2082 757 319 | 881 435 687 488 354 152 | 791 319 625 551 412 1294256 113^| 154 — 89^ 
CBS TUESDAY NIGHT MOVIES 4 192 А 10.5 17 902 |1759 923 350 |1011 466 663 527 426 285^| 535 259^ 345 243^ l76^156^| T8^ 20v! 135^ 107a 
8.39P 120 CBS FF 93 B 11.6 19 996 
Miao - 3.00 A 7.9 13 679 |1567 7912204 830 255^ 368^396 3404392 | 503 176a 245^205^ 185^227^| 76v 37v! 158^ 120^ 
9.00 - 9.30 А 10.1 15 868 |1750 869 2734 968 422 606 521 436 308 | 530 222^ 325 222^ 212^154^| 58v LT | 194^ 154^ 
9.30 - 10.00 А 10.8 17 928 |1864 973 357 |1065 543 744 552 438 248^| 576 300 395 267^ 188^140^| 82^ 17v! ll^ ll5^ 
10.00 - 10.30 А 12.1 19 1039 |1736 979 438 |1073 526 750 562 445 257 | 487 251^ 326 234^ 146al44a| 91^ 28v! 85^ 65v 
10.30 - 11:00 А 12.121 1039 |1771 900 427 | 999 466 709 542 416 250^| 592 356 434 287 133^4138^| 85^ 34у) 95^ 70^ 
CBS TUESDAY NIGHT MOVIES 1 204 |A 13.8 22 1185 | 1360 862 238 | 901 172^ 419 431 459 427 | 381 92^ 176^178^ 205^160^| 51v 43v| 27v 21v 
2 TUE. — 9.00P 120 CBS FF 99 |B 13.8 22 1185 | 1360 862 238 | 901 172 419 431 459 427 | 381 92 176 178 205 160| 51 43 | 27 21 
9:00 - 9.30 А 12.2 18 1048 | 1440 847 251^ 908 172^ 420 424 465 428 | 413 87^ 193^217^ 240^l7l^| 60v 60v| 59v 4lv 
9.30 - 10.00 A 13.0 20 1117 | 1374 892 257 | 954 183^ 437 436 485 458 | 357 Tl^ IST^lT5^ 213^156^| 33v 33v| 30v 23v 
10.00 - 10:30 А 14.8 24 1271 |1334 862 235 | 885 1714 412 429 437 422 | 384 113^ 184^165^ l75^4159^| 40v 27v| 25v 25v 
10.30 - 11:00 А 14.9 26 1280 | 1323 871 219 | 886 167^ 419 437 461 415 | 375 91^ 170^162^ 20141604 62^ 49v| LT LT 
CHARLIE & COMPANY 203 201 |A 13.3 20 1142 | 1996 828 355 | 879 304 577 521 439 260 | 681 262 473 409 329 184 |191 ll4^| 245 189 
LE & COMPANYS зо свз CS. 99 205 |B 13:3 20 1142 | 1996 828 355 | 879 304 577521 439 260 | 681 262 473 409 329 184 |191 114 | 245 189 
CHEERS 45 205 204 |А 21.9 33 1881 |1830 795 411 | 853 366 558 496 344 245 | 519 247 364 335 205 128 |222 114 | 236 172 
THU.  9.00P 30 NBC CS 99 99 |В 18.5 29 1589 
CRAZY LIKE A FOX 23 163 A 10.8 16 928 | 1726 830 405 | 967 302 546 426 416 349 | 622 133^ 301 350 323 230^ 81^ 59v| 56v 55v 
9.17P 60 CBS PD 88 B 17.4 27 1495 
9.30 5 10.7 16 919|1711 770 378 | 885 254^ 493 385 398 327 | 654 194^ 363 356 313 216^ 106^ Вал 66v 54v 
130 - 10.00 A 10.5 16 902 |1763 862 428 | 999 326 574 434 418 347 | 607 120^ 2734354 326 219^| B2^ 66v| Тәу 75v 
10:00 - 10.30 A103 17 971 |1687 825 394 | 976 296 538 445 429 369 | 628 113^ 304 339 326 258^| 65v 33v| 18v 18v 
DALLAS зо 206 208 |A 19.1 31 1641 | 1755 вав 371 | 970 303 523 472 420 402 | 549 180 293 279 232 228 |105 57А) 131  T8^ 
I FRI.  8.30P 90 CBS GD 99 99 |В 24.1 38 2070 
ОТИ д 10.2 18 876 | 1941 762 438 | 877 240^ 458 485 458 355 | 637 198^ 348 297^ 313 2621 ITTA12T^| 250^ ldl^ 
9.00 - 9.30 4 18.0 29 1546 |1826 861 384 | 990 305 532 484 431 413 | 557 183 296 288 239 230 |115 55^| 164 98 
9.30 - 10.00 А 19.1 30 1641 |1787 869 392 | 999 314 540 484 437 413 | 561 183 297 285 248 235 |102 47^| 125 73^ 
10.00 - 10.30 A 54:7 40 2122 |1679 864 341 | 980 324 540 462 396 399 | 527 178 275 260 200 227 | 80^ 46^| 92^ 58^ 
10.30 - 11:00 А 24.2 39 2079 |1639 841 328 | 952 300 514 456 391 393 | 527 179 287 277 203 214 | T9^ S0^| 81^ 55a 
ЕР! 0КЕЅ 1  204|A 9.014 тт 11679 597 2302] 703 297^ 423 358 216^250^| 449 200^ 306^243^ 178^113^| 219^142^| 308^ 258^ 
Ат. ЭТО бор 60 ABC CS 9з [B 9:0 14 773 1679 597 230 | 703 297 423 358 216 250 | 449 200 306 243 178 113 219 142 | 308 258 
9.00 - 9.30 А 8.9 14 165 |1597 542 213^| 649 278^ 366 301^ 189^253^| 422 189^ 275^212^ 158^123^| 180^112^| 346^ 260^ 
9.30 - 10.00 A 9:2 l4 790 |1729 644 2424| 749 310^ 473 405 242a247a| 467 208^ 331^272^ 194^100^| 247^166^| 266^ 250^ 
NASTY 1  210|A28.142 2414 | 1771 903 449 | 992 377 652 570 436 298 | 505 218 331 301 198 145 |163 105^| 111 В1^ 
DY ORO. _ 9.00P 60 ABC GD 99 |B 28.1 42 2414 | 1771 903 449 | 992 377 652 570 436 298 | 505 218 331 301 198 145 |163 105 | 111 81 
9.00 - 9.30 А 27:4 41 2354 | 1801 901 438 | 989 370 647 568 439 302 | 508 218 326 296 198 151 |166 lOl^| 138 — 93^ 
9.30 - 10.00 А 28.8 43 2474 | 1736 904 458 | 992 388 658 57) 430 290 | 503 220 338 307 196 139 | 158 106 | 83^ 69^ 
ЕММҮ AWARDS(S) 210 A 18.6 29 1598 | 1737 тэз 399 | 869 297 513 479 396 308 | 573 235 384 337 234 168 | 163^l15^| 132^ 100^ 
1 SUN. Sio 18 ABC AC 99 


15 KEY: A=CURRENT REPORT 


B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


є PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


2ND SEP. 1985 REPORT 


PROGRAM NAME 


WK 
# DAY 


START 


AUDIENCE COMPOSITION 


VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 


PIE 


PERSONS OF ING | 
TIME ОША мет нка жк? 


(2+) HOUSE WOM. 


mx 


WOMEN 
i 2- 
4 У 


3- 
и s 


MEN 
i 1- 5- %- 


CHI 
TOTAL 34 49 54 601 55+|TOTAL FEM. тойс m 


EVENING CONTD 
EMMY AWARDS(S)-CONT'D 
8.00 - 8.30 


8.30 - 9.00 
9.00 - 9.30 
9.30 - 10.00 
10.00 - 10.30 
10.30 - 11.00 
EQUALIZER 2 208 205 
WED. 10.00Р 60 CBS PD 99 99 
10.00 - 10.30 
10.30 - 11.00 
FACTS OF LIFE 2 199 205 
SAT. 8.30P 30 NBC CS 99 99 
FALCON CREST 30 206 
1 FRI.  10.00P 60 CBS 60 99 
10.00 - 10.30 
10.30 - 11.00 
FALL GUY 1 204 
2 THU. 8.00P 60 ABC A 99 
8.00 - 8.30 
8.30 - 9.00 


FAMILY TIES 
THU. 


47 207 205 
8.30P 30 NBC CS 99 99 


45/85(S) 
1 MED. 8.00P 180 ABC DO 99 

8.00 - 8.30 

8.30 - 9.00 

9.00 - 9.30 

9.30 - 10.00 

10.00 - 10.30 

10.30 - 11.00 
GEORGE BURNS COMEDY 2 203 203 
WED. 9.30P 30 CBS CS 99 99 
GIMME A BREAK 2 200 203 
SAT. 8.00P 30 NBC CS 99 99 
GOLDEN GIRLS 2 199 203 
SAT. 9.00P 30 NBC CS 99 99 
GROWING PAINS 1 201 
2 TUE. 8.30P 30 ABC CS 98 
HARDCASTLE & MCCORMICK 24 192 204 
MON. 8.00P 60 ABC A 95 98 

8.00 - 8.30 

8.30 - 9.00 
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KEY: A= CURRENT REPORT В = ЗЕАЗОН AVERAGE 


DOr PPOP Or PPUP >>>>>> 


2» => т> >>>>>> > ш> > 


fnm uu юр uw тшт uwo»oow Ф wh u 


>>m=> =>» 


587 506 
544 499 
536 509 
511 498 
467 442 
426 400 


486 433 
486 433 
490 434 
473 422 


566 480 
566 480 


208^ 429 429 


218^ 440 429 
196^ 416 429 


260^ 438 364^ 300^283^ 
260 438 364 300 283 
266^ 422^343^ 288^302^ 


532 438 


518 441 
545 431 


310^262^ 
383 248 


349 338 


252 426 375 262 173^ 175^126^] 206 153^ 
255 425 376 257 164 | 161 118^| 157^ 122^ 
226 368 332 236 166 | 206 156 | 151 102^ 


192 304 292 236 178 | 193 123 | 328 216 
192 304 292 236 178 | 193 123 | 328 216 


96^ 200^226^ 255^216^| 77^ 44v| 101^ 76^ 
97^ 193^216^ 260^2324| 74^ 41%] 105^ 80^ 
91^ 20542354 253^1994| 80^ 46v| 94^ 70^ 


214^ 306^255^ 226^288^| 212^ 46v| 279^ 149^ 
214 306 255 226 288 |212 46 | 279 149 
218^ 310^243^ 21842834 215a 57v| 266^ 150^ 


206^ 298^259^ 229^292^ 211^ 36v| 285^ 146^ 
243 354 319 217 134 |249 119 | 406 306 


208^ 372 366 317 237^| 85^ 22у] 58v 27v 


200^ 377 369 312^199^| 91^ 24v| 110^ 65v 
222^ 362 360 297^214^| 90^ 29v| 97^ 48v 
1924 366 3 346 240^| 81^ 23v| 73v 417 
208^ 366 360 313 254^ 109^ 25v| 37v 18v 
224^ 403 377 319 240^ T6^ 17v| 23v LT 
192^ 344 341 318 271^ 


319 514 448 306 175 |159 74^| 166 119^ 
319 514 448 306 175 |159 74 | 166 119 


211 330 323 239 188 |236 142 | 325 214 
211 330 323 239 188 |236 142 | 325 214 


157 279 271 275 219 | 146 106 | 231 182 
157 279 271 275 219 | 146 106 | 231 182 


189 321 307 281 147^|135^ 68^| 198 137^ 
189 321 307 281 147 | 135 68 | 198 137 


264 443 383 281 207 |144 51^| 191 135 


263 446 382 277 204 | 127^ 47A| 168 118^ 
262 440 383 284 203 | 157 55^| 214 152 


° 
= 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


|? — PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REP 


3 № sS | | HOUSEHOLD AUDIENCE COMPOSITION 
GRAM NAME N VIEWERS PER ТЕЎ VIEVING FOUSENOLDS и CATEGORIES. 
wK START К эл BEER RT ua NUR x x 
# DAY TIME DUR мет мка ика € 000) Q+) HOUSEWOM. TOTAL и @ S @ SS TOTAL M 8 Š отой ria. 
EVENING CONT'D 
HELL тон 2 200 199 |A 16.9 26 1452 | 1594 683 303 | 834 235 434 413 411 336 | 534 156 274 256 282 211 |120 S6^| 10 
WED. 9.00P во NBC GD 99 98 |B 16.9 26 1452 | 1594 683 303 834 235 434 413 411 336 | 534 156 274 256 282 211 |120 56 106 92 
9:00 - 9.30 А 16.3 25 1400 |1604 664 289 | 807 217 403 393 394 342 | 547 165 284 264 284 219 |129 63^| 121 104 
9:30 - 10.00 A17.6 27 1512 11571 695 312 | 850 246 457 427 425 327 | 518 148 265 248 279 201|112 5l^| 91  T6^ 
HIGHHAY TO HEAVEN 2 205 204 |А 19.9 33 1709 | 1806 777 305 | 901 220 450 441 435 397 | 518 150 292 264 258 193| 93 44^| 294 242 
p.) “800Р во NBC GD 99 99 |B 19:9 33 1709 | 1806 777 305 | 901 220 450 441 435 397 | 518 150 292 264 258 193 | 93 44 | 294 242 
Ер оо - 8.30 A 18:9 32 1624 1791 тте 298 | 904 217 440 430 433 408 | 503 143 278 245 253 195 | 94 49^ 290 238 
8.30 - 9.00 А 21:0 33 1804 |1804 770 310 | 891 222 451 447 429 386 | 523 153 303 280 262 186 | 93 40^| 297 241 
HILL STREET BLUES 6 206 210 [А 16.6 27 1426 | 1595 таз 412 | 804 290 517 480 388 241 
S Torde eo wc КЕЕ GS аво 388 241 | 633 276 444 405 294 151| 99 3l^| 59^ 35^ 
3 18:9 27 1452 | 1640 753 424 | 815 295 518 484 392 245 | 628 274 443 403 290 151 |122 3T^| 75^ 45 
10:30 - 11:00 ^ 16.9 27 1452 | 1040 738 320 | 818 285 509 474 300 234 | 632 2/4 438 408 294 149 | Bla 2T^| 40^ 24v 
HOLLYWOOD BEAT 2 200 205 |A 11.1 20 953 |1879 666 304 | 826 281 467 434 363 291 | 688 201 417 417 370 226 |110^ l6v| 255 
IST. В.00р 90 ABC op? 200 205 JA 11.1 20 883 | 1878 eee 304 | Boe 20] 467 434 363 291 | 608 201 417417 ЗГО 226 (110 16 | 255 164 
Woo - 3^ A 10.119 868 |1954 702 297 | 883 324 500 445 352 306 | 703 235 434 434 Зат 218 |ll4^ 18v| 254 166 
8.30 - 9.00 А 19:9 19 936 | 1850 681 311 | 842 281 457 429 355 309 | 659 193 381 378 346 229 85^ 6v| 264 185 
9:00 - 9.30 А 13.9 25 1194 |1783 569 302 | 710 220^ 437 414 385 237 | 694 166^ 443 442 435 219^ 1374 27v| 242 205^ 
HOMETOWN 426 |А 11.3 20 971 |1658 860 364 |1020 395 2 
METON oo» cosa 205. [1228 695 582 509 289 | 423 171^ 257^235^ 188^149^| 86^ 60У] 129^ 116^ 
10.00 - 10.30 A118 19 988 | 1720 857 373 |1029 406 TOT 600 499 282 | 435 177^ 270 245^ 198^149^| 117^ 8l^| 139^ 125^ 
10.30 - 11.00 ^ 11.513 988 01799 862 351 |1009 382 681 563 519 296 | 407 161^ 239^225^ 178A149A| 53v 37v| 115a 104^ 
HOMETOWN 1 ооз 1А 7.912 679|1664 768 317^ 932 313^ 514 414 421 366^| 385^125^ 105^220^ 19BAl4T^| 20B^]55^| 139^ 11a 
2 TUE. _ 8.00P 60 CBS GD 038 1:3 12 67901694 168317 | 932 313 514 414 421 366 | 385 125 185 228 198 147 |208 155 | 139 111 
8.00 - 8.30 B 1912 BU 1997 тат 278a] 917 306^ 506 402^ 417 364^| 384^144^ 181^220^ 176A148A| 3Ol^220^| 135^ 105^ 
8.30 - 9.00 ^ Q1 18 ӨБ |1791 774 348A| 927 312^ 510 417 418 362^| 371A101A 181^229^ 214^142^| 21^ T4v| 142^ 113^ 
HOTEL 1 210 |A 21.3 35 1830 |1508 894 354 | 956 308 545 478 405 357 | 452 149 262 226 192 175| 58a 32v| 42^ agv 
2 WED.  10,00P 60 ABC GD 19 ГА 21:3 32 1830 | 1:08 884 354 | 956 308 545478 405 357 | 452 149 262 226 192 175| 58 32 | 42 37 
10:00 - 10.30 В 21.9 $8 1890 | 1512 867 36; | 945 314 552 476 396 345 | 449 153 269 234 195 165 | 70^ 43^| 48^ 42^ 
10.30 - 11.00 ^ 21.9 32 1981 1492 894 337 | 959 298 534 474 411 367 | 455 ld&^ 255 217 189 185 | 43^ 20v| 35« 31+ 
HON BUGS BUMY HOKHEST) о 198 ЈА 9.1 17 782 |2018 700 406 | 763 228^ 458 491 426 232^| 646 218^ 404 369 341 190^| 89^ 39v| 520 296^ 
FRI.  8.00P 30 CBS EA 96 
HUNTE 2 199 200 |A 16.129 1383 | 1740 787 292 | 861 285 509 489 407 299 | 645 228 400 362 311214 |121 8l^ 113 99 
А Т. 10.00P во NBC OP. 739 "99 |8 16.129 1383 | 1740 787 292 | 861 285 509 489 407 299 | 645 228 400 362 311 214121 81 | H3 99 
10:00 - 10.30 B 16.1 28 1200 |1734 тев 291 | 845 283 496 473 387 297 | 638 222 399 366 311 209 |128 8T^| 123 105 
10.30 - 11:00 ^ 16.8 28 1400 |1730 797 291 | 867 282 519 502 424 298 | 650 235 400 354 310 216 |111 754| 102 93^ 
INSIDERS 1 207 |А 14.9 24 1280 | 1686 654 284 | Тав 324 419 366 251 255 | 571 220 387 326 275 168^|l67^108^| 202^ 128^ 
2 WED. _ 8.00P 60 ABC A 078 14.9 24 1280 | lese 654 284 | 746 324 419 366 251255 | 571220 387 326 275 168 |167 108 | 202 128 
8.00 - 8.30 B 15-2 22 1180 less 651 263 | 745 313 398 358 250 266 | 543 200^ 351 296 270 lTl^ 156^101^| 2ll^ 125^ 
8.30 - 9.00 ^ 18-4 22 110i 1713 650 301| 747 331 435 375 253 247 | 594 238 416 349 277 168^ lT9^l15^| 193 131^ 
KATE & ALLIE эв 204 |А 16.6 25 1426 | 1844 824 440 | 981 370 608 529 421 312 | 518 184^ 358 338 259 145207 93^| 138^ 8l^ 
l'MÓN. 9.00Р зо ces CS 99 [В 17.4 27 1495 
KNIGHT. RIDER 2 197 201 1А 14.9 26 1280 |2013 735 252 | ват 320 535 461 354 271 | 620 211 378 363 268 197 |134 69^| 412 330 
D FAI 00Р 120 Mac AT 89 99 [B 14.9 26 1280 2013 138 282 | 847 320 535 461 354 271 | 620 211 378 363 268 197 |134 69 | 412 330 


19 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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^A 48 h ал 


ом CCD 


1096 RFPORT 


(Alphabetic) 2ND SEP. 1 
HOUSEHOLD ‚ 1985 R 
PR s 
e a is Jl alis Кы» еке AUDIENCE COMPOSITION EPORT 
EWER 
T s stan йй i тк АЁ snare АЙ ТИЙ LADY WORI- š S FER 1000 VIEWING HOUSEHOLDS BY sees CATEGORIES 
ЕНШ cam K K OMO) 0+) новин юй B Ñ Š s.m Г * = m ЛЫШ 
ER-CONT ' " "т & i 4 
2. о 5-00) "eo S3 TOL Ри. тй фп 
100 - `8.30 
8.30 - 9.00 А 12.7 23 1091 | 1965 711 252 
100 - А 15; 819 285 485 4 
TENE ИРКЕ КШК КИ ЕЕ EEEE 
кота LANDING Р үл E «d 2001 тзв 250 | 874 344 580 908 294 264 БЕН 4844 299 14 Toer S 2 
- „7 10,00P 60 CBS 60 р 3 |1722 893 351 | 100 0 1445] 15941032) 35 
30:00:5 10 30 99 |в 21:8 34 leya 1792 693 351 |1006 303 636 511 392 331 | 541 243 ei ENT 
10:30 - 11:00 А 21.7 33 1864 | 1735 875 224 |1006 383 636 511 392 331 | 541 243 379 298 217 124^ 107a 69^] 68a 46^ 
Š A 21.9 35 1881 | 170; 49 | 993 366 620 50] 396 33 379 298 217 124 | 107 69 
LADY BLUE 2 910 356 | 1018 397 4 | 559 248 397 319 23 68 46 
2 THU. 9.00Р 60 ABC o! °|А 11.4 17 979 1036 724 288 | 854 292 in а i 330 | 524 238 363 2/8 205 Taen ii К Tan San 
-00 - 9.30 . 1836 724 288 | 854 3 272 | 652 219^ 364 317 
9.30 - 10.00 А 10.7 16 919 | 1851 715 28 292 551 465 393 272 | 652 219 334 250^| 180^ 85a] 150^ 108a 
А 12.2 18 1048 | 17 2^| 840 281^ 548 470 387 261^ 364 317 334 250 | 180 85 
LIME STREET 96 721 292 | 853 298 545 454 39 641 200^ 341 307 339 263^ 182 UNI 
1 SAT.  9.30P 90 ABC A 2 207 209 |А 13.7 24 1177 | 1564 1 279 | 651 230^ 379 322 327 232^ 100% i| 1884 129^ 
. 98 99 |В 13. 696 302 | 828 225 43 178a B94| 114л 86^ 
2 SAT. ®:00р 60 13:7 24 1177 | 1564 696 302| 828 225 438 428 420 337 | 536 156 282 328 279 195 | gon la| 1114 p^ 
10:00 — 10.00 A 13:8 19 995 |1588 675 І78м 826 258a 407 s4 321 368 79 195) вә 41| 111 75 
10-00 - 10.39 ^ 18.9 29 1190 1580 686287] 820 225 432 415 411 338 546 186^ 286 328 2441218, 1454 Bla 
А А 14:5 26 1248 | 1909 7105 360 828 210 456 408 459 316 $33 lea 276 349 284 199 | 97а qoa a. xd 
^ 444 469 467 319 | 514 1 B4^ 67^ 19v| 118^ 
45^ 267 331 2711834 50v 1?v| llen Ts 
LOVE BOAT 1 209 |А 12.6 22 1082 | 1473 772 329 | 926 237^ 367 355 383 477 | 436 105^ 223^218^ 243^1T2^ 10^ Gaj 41у 16v 
2 SAT. 10.00Р 60 ABC CS 09 А 10:6 22 1082 |1473 772 329 | 926 237 367 355 383 477 | 436 105 223 218 243 172 70 64 | 41 15 
10:00 - 10.30 P 19-8 23 1100 | 1489 772 327 | 934 255 395 367 378 463 | 431 lOT^ 211^221^ 235al72a| Tön E3| 49у 19v 
10.30 - 11:00 ^ 15:8 $3 1074 |1434 762 323 | 905 214^ 333 337 382 486 | 432 99^ 230^213^ 247^168% 66^ бл) 3lv 14v 
MACGYVER 208 1А 10.9 17 936 |2135 590 251^ 764 435 576 399 22441524 781 307 534 486 316 222^|205^112^| 365 232^ 
2 SUN. _ 8.00P 60 ABC A Q8 5 1029 17 93612135 590 251 | 764 435 576 399 224 152 | 781 307 534 486 316 222 225 114 365 232 
8:00 - 8.30 519.2 15 833 2118 565 2434| 729 396 526 367 223^165^| 833 339 559 504 328 246^ 21621041) 340 228^ 
8:30 - 9:00 A 12:1 18 1039 2139 610 256 | 789 466 616 425 225^139^ 738 280 511 466 304 208^ 232^118^) 380 235^ 
MAGNUM, P.L 46 205 208 |A 15.6 24 1340 | 1632 768 322 | 890 278 477 424 411 340 | 560 184 354 336 292 157 | 6T^ 18у 115 — 81^ 
IT. gps CBS PD 99 99 |B 15.7 26 1349 
8.00 - 8.30 A 12.8 20 1100 |1595 €90 291 | 839 256 430 378 зво 345 | 541 168 321 300 297 174 | 67a 20v| 148 95^ 
8.30 - 9.00 ^ 1513 24 1314 | 1643 701 310 | 851 279 458 389 381 326 | 532 179 343 320 291 146 101^ Saj 159 111 
9:00 - 9.30 ^ 18:3 27 1512 1659 e77 336 | 954 281 506 473 451 363 | 592 201 382 364 285 1954 50^ LT | 839^ gd 
9:30 - 10.00 ^ 18:3 27 1658 |1630 Е50 355 | 934 284 522 485 466 326 | 600 201 390 380 301 150^ 36v LT | 60^ 52^ 
MIAMI VICE аз 199 207 1А 21.1 за 1812 | 1971 789 372 | 877 433 648 542 359 172 | тев 362 595 536 318 158 | 137 60^| 169 143 
LERI. 10.009 S0 NBC OP 98 99 |B 15.0 26 1289 
9:00 - 9.30 А 22.4 34 1924 | 2068 749 зво | 835 407 600 521 350 167 | 850 347 624 556 372 167 | 144 ТТА) 239 213 
9:30 - 10.00 А 55 35 1967 | 1988 765 347 | 837 418 612 525 347 163 | 819 353 608 551 346 169 148 т4н) 184 153 
10.00 - 10.30 ^ 22.9 33 1195 |1940 812 373 | 902 442 669 558 367 175 | 763 371 584 527 295 144 |134 озм 141 118 
10.30 - 11.00 ^ 20.2 39 1770 |1921 792 384 | 885 441 668 542 360 169 | 751 359 572 521 296 148 |134 49% 151 124 
MR. BELVEDERE 1 204 A 11.6 19 996|1536 688 292 | 787324 398 335 2394321 | 424 165^ 195^164^ 1214229 101a 8O^| 224^ 1381 
2 FRI. — 8.30P 30 ABC CS 0а ГА 11.6 18 996 | 1536 608 292 | 787 324 398 335 239 321 | 424 165 195 164 121 229 101 80 224 138 
MOONLIGHTING -5 1 207 |A 17.6 27 1512 | 1790 812 415 | 933 387 661 558 415 228 | 597 258 434 416 279 10441504 63^| 110% 71^ 
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KEY: As CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAQE А. 


тыр 


2 PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
" HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME s ; AUDIENCES VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES n3 
WG.| TOTAL LADY WORK- ЕН MEN EEN: CHII 
WK START Bg. E | AUD. SHARE AU [PERSON S OF ING l- 18- 2- Ë i и- БЕ б ү 
* DAY TIME DUR NET X WK1WK2 Y] 9 % (0000) (2+) HOUSE WOM. | TOTAL и @ y 55+ | TOTAL 34 49 44 — S54|TOTAL FÉM.| TO 
EVENING СОНГО B | 
MOONLIGHTING-CONT'D 
2 TUE. 9.00P 60 ABC PD 99 |B 17.6 27 1512 | 1790 812 415 | 933 387 661 558 415 228 | 597 258 434 416 279 104 |150 63 110 71 
9.00 - 9.30 А 17.6 26 1512 | 1762 801 408 | 924 372 642 545 420 238 | 570 255 403 379 254 1094| 143^ 60^ 185^ 86^ 
9.30 - 10.00 А 17.7 27 1520 | 1799 818 420 | 934 398 675 565 408 216 | 613 259 459 448 300 954| 1554 654 97^ 554 
MURDER, SHE WROTE 40 160 208 |A 18.7 28 1606 | 1727 829 354 | 938 206 430 397 454 441 624 142 297 285 342 277 | 90 354| 75^ 604 
1 s. БИР во св SM ва 99 |в 18:3 29 1572 
8.00 9 `8.30 А 19.6 31 1684 | 1694 830 344 | 932 179 396 385 459 471 | 616 123 267 259 349 301 | 80 21л] 66^ 54^ 
8.30 - 9,00 А 19.5 29 1675 | 1736 826 350 | 939 210 432 399 450 441 | 618 146 305 286 341 268 | 93 37^4| 86 69^ 
9.00 - 9.30 А 13.8 20 1185 | 1749 820 404 | 936 268 529 421 441 334 | 659 187^ 362 356 320 217^| 100^ 77^ 54v 43v 
NBC ALL-STAR HOUR(S) 196 A 15.8 25 1357 | 1842 685 368 | 851 280 446 378 380 338 | 574 147a 265 311 306 221 | 1964140^ 221 1494 
1 MON. 8.00P 60 NBC GV 97 
8.00 - 8.30 A 15.1 25 1297 |1893 685 362 | 848 263 441 380 382 341 | 573 136^ 248 307 303 232 | 226 169^| 246 166^ 
8.30 - 9.00 А 16.5 25 1417 | 1785 681 369 | 849 292 450 375 375 335 | 573 157^ 279 313 307 210 | 167^115^| 196 132^ 
NBC MONDAY NIGHT MOVIES 40 194 198 |A 18.0 28 1546 1819 819 377 | 955 397 628 524 385 280 | 473 211 300 220 193 131 | 228 135 163 96 
MON. 9.00P 120 NBC FF 98 99 |B 17.1 27 1469 
9. = 9.30 А 18.3 27 1572 | 1896 791 369 | 942 414 620 503 362 276 | 467 192 294 241 210 129 | 264 152 | 223 147 
9.30 - 10.00 A 19.2 28 1649 | 1865 811 368 | 953 412 636 515 377 274 | 470 209 295 233 190 129 | 256 142 | 186 117 
10.00 - 10.30 A 18.2 29 1563 | 1759 825 386 | 954 391 637 535 388 271 | 470 220 305 209 181 129 | 209 127 126 654 
10.30 - 11.00 А 16.4 29 1409 | 1722 844 381 | 965 367 613 540 410 295 | 480 220 303 193 183 141 | 172 112 105 444 
NBC NEWS DIGEST-M-F 237 147 147 |A 13.5 21 1160 | 1964 778 333 874 301 511 474 402 306 591 218 359 328 267 196 144 75 | 355 255 


WM ор ршн те 76 |B 11.19 1022 MEM 

LM p 163 167 |A 12.6 20 1082 1788 762 320 | 887 314 545 476 394 295 | 601 229 388 350 
NBG NEWS ОЕТ, NBC A 183 83 |B 11.4 18 979 

b UN, 157 |A 14.5 25 1246 | 1942 ват 349 | 968 325 550 466 373 395 | 505 163 291 264 233 189 |157 1014 312 198 
som Ж.К E " а 1900 841 323 904 279 452 380 386 405 | 593 169^ 340 302 325 2281 1810130] 222^ 199^ 
Km XLI. x 8, 2286 789 336 | 910 409 633 551 400 208 | 820 336 599 560 416 155 |243 ll5^| 313 210 
NBG мено DIGESTZSON сна 90 180 |B 11.4 18 979 TTE! 

e m 23151 [А 11.317 971 | 2317 759 313 |1038 454 686 556 459 218^ 925 350 62 
kr RW е үг У p^ 1837 670 363^| төв 203^ 342^261^ 426^410^| 814 323^ 4524380^ 362^267^| LT LT | 225^ 176 
EL ALIS NM 1641 648 262 | 795 156 304 289 371 437 | 628 188 300 294 256 269 | 92^ 92^| 126^ 75^ 
Nak RE ST Kol 141 261 | 816 191 342 340 345 423 | 604 137 228 248 258 317 | 37^ 25^| 96 63^ 
нА ас ЕВ Вр 


PAGE A. 
FOR EXPLANATION OF SYMBOLS, SEE 
23 KEY: A CURRENT REPORT В = SEASON AVERAGE 


"-" вив 
м PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
Bs | | "ovseno | AUDIENCE COMPOSITION 
PROGRAM NAME «№, " AUDIENCES VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
ЖЕ ИЕ ABT WORE EN 
WK START Be. E | AUB. SHARE AUD. Ev s d n 1- ME 3- H- 1l} 5- 35- bs | ko 
* DAY — TIME DUR NET кі wk 2| Y * Q9) dx) T TOTAL 3 49 Я 8 sina 4 е 5 Q SS+ TOTAL FÉM.| TOTAL бп 
EVENING CONTO zm 
NBC SUNDAY NIGHT MOVIE r^ 105 202 JA 16.2 25 139212123 638 336 | 784 359 550 450 329 160 | 890 397 654 577 418 160 | 227 98 | 222 159 
18M. 8.000 180 МВС FF 91 99 B 15.8 25 1357 
8:00 - 8.30 A 19:0 1 1031 2296 703 289 | 762 266^ 484 480 386 193 912 416 662 597 427 172^ 237^134^| 385 300 
8:30 - 9:00 ^ 12-0 18 101 |2320 129 337 | 193 274 503 497 422 1991 944 427 684617 468 lran 2201307 395 234^ 
9:00 - 9:30 А 16.4 24 1409 |2139 527 312 | 761 346 532 458 321 154 | 883 421 654 562 391 192 | 256 110 | 343 160 
9:30 - 10.00 A laio ao 1495 2123 614 307 | T56 342 526 438 320 153 | 917 421 680 569 418 les 225 149 | 239 154 
10.00 - 10:30 ^ 15:0 58 1546 2064 632 347 | 799 392 580 443 314 149 | 871 374 640 575 420 lsi |as? g | 225 130 
10:30 - 11:00 А 17.6 29 1512 2075 634 395 | 828 420 604 446 311 155 | 871373 645 592 421 153 204 Bia 173 128 
NEHHART 37 207 8 19:1 24 1389 1793 845 465) 984 367 615 551 430 319 | 555 177^ 398 385 291 143 168a azal 86 68^ 
1 MON.  9.30P 30 CBS C5 “99 B 17.5 27 1503 
NEHSBREAK-M-F 936 175 176 JA 13.0 20 1117 | 1679 830 341 | 915 240 474 445 440 389 | 577 174 315 301 287 228 | o5 44^| 92 60 
1 MITHF — 9.58P 1 CBS N ва 83 |В 13:2 21 1134 
І TUE. 10:37P 1 
2MN. 95Р 2 
2 TU. — 9.59P 1 
2W&TH 9.585 1 
2 FRI. 9.589 2 
NEHSBREAK -SAT. “8 181 187 |^ 9.3 16 199 2121 648 299 | 810 371 617 454 346 161^| 723 297 547 439 364 149^ 351 1284| 237 152^ 
1 SAT. 9.53р 1 свән 86 89 B 10.2 18 876 
2 SAT.  9.58P 1 
з1 | 1715 871 363 | 987 281 481 431 446 452 | 595 123 254 270 313 304 | 82^ 3T^| 51^ 39^ 
23 13 
NEHSBREAK-SUN, ат 149 189 А 15.5 93 123] 
SUN: «ie 1 p 237 145 |1013 435 706 636 454 246 | 82^ 24aj Bla 29^ 
жй ЕЧЕН РЫР Н ТЕК ЫЫ И Bi 
9 |в 18.0 3 102 34^ 151 IT^ 
1 MON. 9.00Р 191 ABC SE 99 9 977 437 662 622 413 237 
LN 189 ИЗИНЕ HS Sos asa | 532 108 seals gaa 184 1016 433 60364 qsa Ме] or 2a 10 Son 
Жы TS A 20.2 30 4 334 302 239 142 83^ 26^| 88^ 47a 
9:30 - 10.00 А 19:9 30 1709 | 1695 498 236 | 517 19 302 239 140 [1019428 120 645 474 248 ge dn 
10.00 - 10.30 A 17.8 29 1529 |1698 495 250 | 308 170 333 293 231 123 1047 452 131 648 493 24l| 55^ 30^ 28^ 28^ 
10.30 - 11.00 "з 30 1400 |1646 439 229 | 479 186 333 1047 dai 119 613 443 248 | Sla ilv 
ба А 16:9 371452 190 38118 | 412 118 253 200 193 162 [1006474 717 593 401 252) fla 5v, 36^ 36^ 
11.30 - 12.00 A 15.3 38 1314 | 1501 379 158 | 389 sar 158 [204 e| 10 18 
yid 19.9 31 1709 | 1800 830 411 | 882 360 580 531 378 248 | 540 236 380 355 
42 198 199 |A 19. 
NIGHT GOURT озор зо NBC C$ 98 99 |В 16:9 27 n us тэз aoe | ese зе зве аво aor ase | sra 153 aar asa 337 199 | poa 57 бан 28+ 
210 |A 14.1 23 8 316 526 489 397 256 
OUR FAMILY HONOR 2 209 B 14.1 23 1211 | 1524 733 406 | 85 uv 
9.00P 114 ABC GD 99 99 : 551 139^ 312 325 328 217 | 21v lT | 83 
à TUE. 10:00260 A 14.3 22 1228 | 1583 780 465 | 928 357 548515 373 207 | 89i 1532 346 364 351 206 Iu dex 300 
3:30 - 10:00 А 1970 22 1200 | 1499 708 See | 831 303 527 498 404 229 288 198 3% 350 350 206 | ama 6| 334 19v 
E 20165 А 14.12 496 446 406 252 
.00 - 10.30 76 721 374 | 818 291 P 
io: 30 - 11.00 А 13.1 24 1125 | 14 893 303 623 528 442 217 | 692 279 458 418 325 ne ar TE E A 
Y BREWSTER 2 181 183 JA 9.316 ТӨЗ 2388 Bos 203| 893 303 623528 442 217 | 692 279 458 418 325 
PUNKY BREWSTER op 30 NBC св“ 94 95 |В 9.3 16 799 
2 SUN, 01308 30 


25 


KEY: A= CURRENT REPORT В = SEASON AVERAGE. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


* — PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


ra HOUSEHOLD | m AUDIENCE COMPOSITION 
PROGRAM NAME «Ж, "R AUDIENCES ^. VIEWERS EX 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEG TORIES — 
Г ЖЕ TOTAL UY WORT- TEENS 
WK START Ë AU: SHARE AUD. PERSONS OF ING 18- Eom os - 35- 12-17 2-11, 
* DAY — TIME pun мет Рика wo] Ү ЗЕ A @+) hose WON. | TOTAL 34 M W selon Ho d. UE $C S54 | TOTAL m TOL a 
EVENING СОКТО 
REMINGTON STEELE 8 209 203 JA 16.1 29 1383 | 1594 768 297 | 859 311 516 419 376 300 | 596 236 392 327 276 170 | 82^ 34^| 57^ 39^ 
1 Т. 10-308 во Nac PD 298 ^9 |8161 1383 
10.00 - 10.30 А 15:1 20 1581 |11$ 858 400 | 957 411 680 525 392 254 | 632 282 461400 203 140a go. 25v! вал 68^ 
10:30 - 11:00 A 15.7 28 1349 |1583 754 274 | 837297 498 405 358 306 | 607 254 401 900 283 140 83^ Sla] 56^ 41А 
11:00 - 11:30 А 14.7 32 1263 1366 671 2094 762 210 339 312 388 330 | 513 1345278248 26171, 83a 51У] 19v LT 
RIPLEYS BELIEVE IT-N0T ^3 195 193 JA 10:0 16 71312022 608 331 | 754 287 461 419 344 234 | 766 303 471 401 326 242 |221 1564| 281 1634 
‘oo -790R 60 ABCU 93 94 |B 10:0 17 859 
ш. ^ $:8 15 0131896 631 318 | 745 254 428 397 345 267 | 718 259 428 362 313 256 |202 16^ 281 1324 
7.30 - 0:09 ^ 9.8 16 842 2094 583 342 | 748 310 480 429 337 201 | 193 335 498 202 319 256 |202 1514| 318 186 
ST. ELSEHHERE 2S3 200 JA 14:3 24 1228 1590 805 409 900 283 523 532 479 293 | 554 220 368 390 273 129 | 86^ 37^| 50А 394 
WED. 10.00Р во Nec GD 292 200 [А 14-3 24 1298 | 1920 805 409 | 900283 523 532 479 293 | 554 220 368 390 213 129 К 3га) S0 39 
10:00 - 10.30 514: 26 1246 1616 801 410 905 297 536 531 469 290 | 546 220 see 300 213 129 86 38^| 74a 58A 
10.30 - 11:00 ^ 14.1 25 1211 1551 809 408 | 893 271 509 529 483 297 | 595 220 363 38] 268 128) Әј 334! 26v 20v 
SCARECROW & MRS. KING 0. ^98 208 |А 15.5 24 1331 | 1687 777 358 | 886 252 444 430 410 378 | 535142 290 287 288 209 | 108 54^| 158 94^ 
MON- g 8.000 60 CBS GD 98 99 |B 15:5 25 1331 
8:00 - 8.3 А 16:0 24 1271 1680 778 353| 888 249 436 431 405 389 | 515 124 266 271 283 213 109% 49^! 188 — 96^ 
8:30 - $:00 А 16.0 24 137411717 тво 363 889 252 453 432 419 371 | 555 196 31450 289 213 |103 S9^| 159 924 
SILVER. SPOONS 1189 JA ILI 20 1005 |2359 672 25TA 767 260% 491 486 347 224x| 590 267 408 350 250^113^ 295 210^| 707 528 
1 SUN. 7.30P зо NBC cS 95 |B 11.7 20 1005 |2359 672257 | 76] 2801 491 466 347 224 | 590 267 408 350 250 113 | 295 210 | 707 228 
354 296 135^ 160^ 62^| 175^ 148a 
1752 653 347 | вав 284 496 410 363 329 | 571 228 417 
EIMON a SON $ ^4 |B 18:8 30 ds 344 334 | 543 208^ 391 332 286 1324 ITO» 62n) 206^ 178 
PU - $5 057 99 | Ber 23 1283 1747 Già 329 | вза 27а 309 430 418 321 | 590 243 438 372 304 133^ 147A ala] 68^ 40^ 
9.00 - A 15:0 24 1289 219 384 395 364 315 | 79 31^ 
9:30 - 10.00 162 349 349 370 359 | 762 64 315| 79 31| 68 40 
4 699 283| 765 359 | 762 219 384 395 3 
2 207 209 A 20.8 38 1787 1674 699 283 | 165 162 349 349 370 
60 MINUTES 99 99 |В 20.8 36 1787 | 1674 69 343 303 | 63^ 23^] 58^ 30^ 
1 SUN. T.lTP 60 CBS DN 4 366 357 | 728 203 366 377 2^ 68^ 38^ 
¿SMU Т 60 A 19.4 35 1666 | 1612 700 262 | 163 101 $3 30 зве 366 | тте 228 aol aaa 361 324| Ta #+ 
i 1 $30 А 21-9 33 1161 |1781 690 314 | 789 168 ia e mà 390 | 703 153^ 321 325 379 336 |127^ T6^| 47a 35v 
B9 * у 240 | 806 142^ 
208 |A 17.9 27 1538 | 1683 717 9i? зво sas |ll9^ GG^| 69^ 49^ 
SPECIAL MOVIE PRSNT-MON(S) 5 466 402 | 721 1614 337 "oer 
2 MON. 9.00Р 120 CBS FF 99 |^ 18.2 26 1563|1772 756 265 ei ai. E 372 403 391 | 128 150^ 332 323 407 SALE. a| div Bv 
3530 < KE A 18.4 27 128101030 POL 288 | 1911424 327 334 98 394 | 100 136^ 290 316 348 322 104^ 84a] 18v 19v 
10:00 - 10:30 А 17:8 29 1897 154] 69125 | 764 дл 317 ы NI uam mmm m 
T 5 207 А 4.8/9] 2105 | 1000, 902 320) 985 205 185 289 316 267 | 69^ 30v| 96^ 67^ 
SPECIAL MOVIE PRSNT-SUNS) O EH 9 | 385 272 495 461 468 453 | 582 1зе 294 289 зле 26. | eon 30и gen Gra 
2 Pa БЫ A 24:8 39 S092 | 1722 895 331 | 992 274 484 458 450 44 | 581142 211 273 301 210 | ST^ 27v Hu cum 
1302 10 А 24.0 3 255 487 475 4i 9 305 267 | 60^ 25v v 
Вие А 24.8 37 2130 | 1655 910 308 | 98 484 470 490 448 | 593 150 289 27 
0:00 - 10.30 Ç 079 |1661 906 315 | 985 258 т1л 39^| 126^ 87^ 
2.5 = 19 : d п P 1681 814 301 | 873 199 447 460 469 242 jell 112^ 21 309 Aig Sial rl 39 | 126 el 
SPENSER: FOR HIRE. двс руг 205 206 |А HEA 19 919 16i Bid aor) 873 199 447 кз | a Dan aoi ie de sad С A 
PB r ded en А 13,4 23 1151 | 1676 812 309 | 890 202^ 437 448 46 
9, - . 
CONT'D 


27 KEY: A CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


эъ | | HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME йй, AUDIENCES VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
А\ Wi IMEN 
WK START pagg: t А зуе, AU POS WU] oa PS B- к 1- x= ES | ogan" ig 
* DAY — TIME our мет Мика wo] Y X (OQ) Q+) MOUSE WON. | To. M M OW snm X 4 HH s. o fe TAL bn 
EVENING СОМГО 
SPENSER: FOR HIRE-CONT'D 
9.30 - 10.00 А 19-1 12 1911 1705 819 305 | B68 109^ 433 458 459 345 | 630 1354 304 394 391 236 | 80^ 21v| 127a 924 
10.00 - 10:30 А 10: 17 893 1642 806 296 | 855 199 453 470 454 326 | 220 1902 304 394 413 193 | 8l^ 584| 1284 91^ 
10:30 - 11:00 ^ 10.0 lT 859 1694 818 299 | 881 205 461 457 488 342 | esr 9e 311 3/6 413 217 | 55^ 464| 121л 834 
SPORISBAEAK-SAT a cas 565 195 202 [A 10-0 18 fog |2098 674 218 | 746 277 484 411 379 226 | 689 232 467 462 350 179 | 317 76^| 296 210 
SPORTSBREAK -SUN N^ 187 203 fA 17.9 26 1538 |1718 814 353 | 909 204 421 384 412 429 | 646 201 345 313 314 256 | 83^ 264| 804 65a 
lSUN.  9.15P 1 CBS SN 87 98 |B 16.9 56 1259 
25UN. В:58р 1 
STIR CRAZY 2 206 204 JA 11.7 19 1005 | 2080 747 332 | 818 288 531 472 401 246 | 684 249 443 410 337 191 | 200 l044| 378 255 
Ж --Qüb, 60 CBS cs 99 99 B 11.7 18 1005 |2080 147 232 | 818 288 531 412 401 246 | 684 249 443 410 337 191 | 200 104 | 38 255 
8:00 - 8.30 A 11.9 19 1998 |2060 тав 333 l6 305 534 478 373 245 | eys 249 449 410 337 189 | 186 934) 383 253 
8:30 - 9:00 ^ 11.9 19 1022 |2071 732 320 | 806 263 518 462 427 242 | eae 249 440 406 332 191 | 211 1144| 368 256 
TV P ERS & PRAC, JOKES 1 — 201 |A 17.2 26 1477 | 2019 751 325 | 821 329 498 412 309 300 | 596 257 406 337 272 1584227 1305) 375 244 
2 моћ, о 8-09 80 NBC cv 99 а 11-2 26 1477 |2019 751 325 | 821 329 466 412 309 300 | sa 257 406 337 272 158 |227 130 | 378 244 
8:00 - А 18:9 59 1408 2006 739 336 812329 467 423 305 291 | 601 201 406 327 272 1704226 1254| 367 222 
830-90 А 17.9 26 1538 2031 160 316 | 826 327 43400 312311 | $61 209 409 327 289 1454 235 1374| 383 261 
TRAPPER, JOHN, D во свз ci^ 159 8 10:8 19 928 |1548 792 395 | 921313 508 438 406 340 | 562 105a 2594297 28152654] 53v 28v| 12v LT 
мити 
549 105^ 268^300 277^249^ 60v 3 LT 
T ЖЧ ЧА Т ЕККЕН, КЕ ЕЕ: 
10.00 - 10. A 10.7 18 919 938 352 530 466 404 33 " 
10.30 - 11.00 A 11:3 22 971|1593 819 439 24) 30 - 2M 988. ierxwo die 32 
- 11:30 32 497 Зат | 597 168 22| 45 37 
еза, 1 208 |А 14.6 23 154 | 1618 тае 266 | so 231 451 492 497 MT | 597 18^ 299 ПИСЕ И div 
20/20 99 |B 14.6 23 1254 | 1618 796 200 | 930 257 511 460 515 339 | 591 158^ 305 2 200 oou Ola deul div 31; 
2 TW). . 204008 60 ABC ON А 14.9 23 1280 1980 819 2TI | 999 291, 388 402 477 355 | 5971774 288 275 i ed uiu 
10.00 - A 14.3 23 1 11 285 525 481 342 142^ ^ 
10.30 - 11.00 927 374 629 589 427 256 | T 481 342 142 |150 46 | 209 163 
1520 1997 832 365 256 | 711 285 525 219 182a 
тш ZONE ор о cos so EMI 3 1880 Төр, esi Rel 279 665% 4% 242 | 142 293 200 911 363 AMA 1301 ded ДТ 
2FRI. 8. À 16:6 927 372 616584 4 o13 
8.00 - 8.30 A 18.7 31 1606 |1954 838 370 181 316 296 288 227 |165 127 | 265 
8.30 - 9.00 802 321 | 877 275 473 432 364 360 | 579 181 316 296 288 227 |165 127 | 265 213 
2 195 201 |A 18.1 31 1555 | 1886 802 321 | 877 27 473 432 364 360 | 579 „| эз. Ter 
227 99 99 |B 18.1 31 1555 | 1886 Ке ЕР T 
SAT. 9.30 30 NBC CS 66 811 305 | 897 269 412 405 360 395 | атт 192 228 224 208 207 119 Tinj 273 
2 210 219 |^ 13:8 $2 1188 | Iree sil 305 | 897269 412 405 360 395 | 4 PA 
MIR. 8.00P 60 ABC CS 99 99 |B 13.8 25 1185 73 395 383 329 387 | 490 166 239 225 195 188, 1204 КА 263 179^ 
2 FRI. , 9.00P 30 А 13.6 24 M58 |1744 103 293 934 056 439 431 413 409 | 446 120^ 2064226 235 
5:00 - 8.30 A 14.3 25 1228 | 1792 857 323 | 93 D 540 атт 496 2TT^| 477 200^ 2942704 18801674 19% LT | 40v 2Bv 
S9- 9 13 805 372 | 877 33 Шәл тву 
5 206 А 10.0 21 859 | 14 ^ 328 278^ 120^143^| 57v LT 
85 T6^| 489 280^ 32 EC 
Ы ЕН mus masa mm mamapa Tu! 
0.30 = 2 876 7 266^ 
10:09 2 1:30 ^ 19.2 52 8331300 799 374 861 361 517 433 42 Е aulae Т И 
11.30 - 12.00 ` 9 | 909 344 530 515 376 294 | 570 190 3 
6 194 203 |A 17.6 28 1512 | 1810 836 38 
WHO'S THE BOSS? 
CONT'D 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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x PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
8 | HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME №, " AUDIENCES = VIEWERS id 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES . шүн 
Г AVG.| TOTAL "LADY WORKT WOM N TEENS CHILDREN ` 
WK START E [mm АЙ. PERSONS OF ING H- 18- N- gw H- dE 2- g 12-1 x 
* DAY — TIME Dun мет анка мка $ | N SHA (000) @+) HOUSEWOM. | TOTAL 4 — 4 и — & толя 4 S Š жт || v n 
EVENING СОНГО | 
WHO'S THE BOSS2-CONT'D 
І TUE. — 8.39P 21 ABC CS 96 99 |B 13.9 25 1194 
2 TUE. В:00Р 30 
*LATE FRINGE 
АВС NEHS:NIGHTLINE-MON 13 196 193 À 3.4 18 292 |1110 472 1244 575 270^ 3391220 186^170^| 535 168^ 278A278A 24052574 LT LT| LT LT 
l MON. 12.554 30 ABC N % 97 |В 4.8 l6 415 
2 MON.  12.54A 30 
ABC NEHS:NIGHTLINE AoT 194 195 [A 6.4 17 550 1131 531 197 | 560 124 250 282 299 259 | 528 118^ 282 276 276 221| 15v LT | 28v 16v 
l TUE.  11.30P 31 ABCN 97 96 |В 5.7 16 490 
1 WED. 11.30Р 30 
lFRI. 11:30P 37 
2 TU & F 11.30Р 30 
2 MED.  11.30P 31 
2 THU. — 11,30P 37 
11:30 - 12.00 А 9.3 1I 550 1139 532 196 | 560 122 247 279 301 262 | 536 118^ 287 206 202 222 | 15v 1Т| 22v 19v 
12:00 - 12:30 А 7.222 618 1036 468 210) 526 134 283 333 274 193 | 421 109 217178 282 2021 iy ІТ 89^ LT 
ABC NEWS:NIGHTLINE THU(B) 198 A 6.122 524 1158 44912364 573 211^ 332^257^ 15022414) 554 164^ 23543124 26142424 9v LT 22v 22v 
1 THU. 12.024 31 ABCN 98 
ABC NEHSNIGHTLINE WED(B) 199 ^ 3.314 283| 954 45951944] SOl^ 96v 205v148v 208v296| 453^ 47v 107v135v 2823183 LT LT т [Т 
1^3314| LT LT | LT LT 
83^288^| 534^ 49v 153v203v 38 HT OL 
JM. BI юза в A 3.814 326/1135 5672261. 9019129, ЭЗЕТ" 1033lO^| 3454 39v 39v 39% 1553064 LT LT Ч. 
12.00 - 12.30 A 2.7 14 232| 703a 307^ 91 387^129^ 194^236^ 175^1l7V| 96v 96v| 37v 
RR A 3.4 9 292 1257 659 387^| 737 147^ 312^407^ 4014330^ 
сй T р 44v 
KEND REPORT-SAT. 47 163 15 285 1694 52v 52v| 44v 
З sir. Huge GAME sa i i әдә | 831 365^ 72v| 454^ 72v 169^145^ 217^257^| 281^ 85v 112v 84v 92v 
159 [А 2. 
WEEKEND REPORT-SUN. 48 164 п S 
МП Пр Her mons 39 517 1741 297 263^ 240199} 46v 20| 26v 19v 
2 SUN. 12.00М 15 606 224^| 736 236^ 417 337 351 283^| 517 174^ 297 202^ 246 1992 | qe 22 | 26 
LATE NIGHT 1 5 180 |А 5.3 iti 485 1328 606 224 | 736 236 417 337 351 283 | 51 
ж TU iLàpp 67 CBS FF 90|B 5.3 : 
2WED. 11. 92 249^214^| 50v 30v| 43v v 
2 THU. 11.30Р 66 B 318 296 274 | 563 202^ 330 2 gev 22v| 20v 20v 
“ги 12 000 T" b IE 480 1360 894 УА T54 PN 299 3% 367 E EA ER TEN RENFEN asv LT HO 
100 - 12 А 5.3 801 227^ 500 3 0v113v 113v LT | L 
12.00 - 12.30 A 4.4 18 378 |1198 677 302^ 801 227 $00 394 436 УА 352 IT^ “8 
2.30 - 1.00 x 361 | 765 652^305^| 652 1144] 35v LT | LT LT 
AD - ion Soppa mel gs gge se ny pego aram ener mue mu un oH 
IGHT IL z 190 ç 318 | 975 431 198 | 538 117 
c85 RON, "CIS 37A 42 CBS FF 390 |B 3.721 318 
48 LT 
36v LT LT 
45 ^224^ 250^203^| 482 188^ 310^247^ 2104151 36v IT | E LT 
t A $921 зда |103 407 Ieo Ж ЕБ ЗА] ЭА 29892239 IO 980 QT LP | ЫШТ 
^ 
А 3:319 583 135 6364037 636^ LT 3434343 519 
FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


31 KEY: A= CURRENT REPORT 


B» SEASON AVERAGE 


? PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
Jl E HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME E AUDIENCES VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATES _——_—_ 
N AVG. | TOTAL "LADY WORK- WONEN TEENS | CHILDREN 
WK START ПШ orare AUD. PERSONS OF ING i- 3-5 35- 18- Гы T 3- 12-17 -H 
* DAY TIME DUR NE X X 000) (Q+) HOUSEWOM. TOTAL 36 а S S а TOTAL Ej & ss+|TOTAL m| тот ^u 
LATE FRINGE CONT'D T 
CBS NEWS NIGHTHATCH-] 024 56 63 À 1.2 14 103| 524^ 3011654] 388^ 87v 184A126v 28152044] 16v LT LT LT. втв LT tr | ir үг 
MWTHSU 2.00A 30 CBS N 54 58 |В 1:112 94 
2 MTS 2.00A 30 
CBS NEWS NIGHTHATCH-2 185 84 86 A 1.318 112) 286^ 162^ 72У) 224A10Bv 125v 99v 116% 81v| &Nv Іт Lr LT. tr uri їгїт] ir Ер 
1 MÁTHSU 2.304 30 CBS 72 75 |B 1.114 94 
lTUE. 2.394 21 
2 M-THSU 2.304 30 
CBS NEHS NIGHTHATCH-3 135 103 100 |А 1.2 25 103| 485^ 176^ 78v| 185^ LT 127v116v 107v 49v| 184^ LT — 68v 68v 116v116v| 16v LT т UT 
M-THSU 3. 00А 180 CBS N 86 86 B 1:020 86 
- ^ 1.321 112| 420^ 126v LT | 170a LT 125v125v 143v 45v 178^ LT — 89v 89v 170^ 80v T2v LT | ir IT 
3:30 - 4:00 А L324 112) 571^ 2234 724) 223^ LT  188^188 168^ |? 214^ LT 63v 63v 18841514 134v LT | LT LT 
4.00 - 4.30 А 1.226 103) 524^ 175^ 98v| 1754 LT 146v146v ldev Li 194^ LT. IT LT pIM554 155v LT | LT. IT 
4.30 - 5.00 А 1:126 94| 351^ dS, 54У 05у LT 75v 53v LT LT | 159v LT. LT. LT LT 127v HTV LT |. LT. LT 
5.00 - 5.30 A 1.024 86) 547a 163v LT | 163v128v 128v [T [у H 2564 LT 186v186v 151v 70v 128v LT | LT LT 
5.30 - 6.00 А 1920 77| 455^ DICE 247a LT LT 85v LT 182v| “тву LT. 1T LT jl 707 190v 1T | LT LT 
CBS SUNDAY NEWS-OSGO0D 47 130 133 |A 5.7 12 490 |1486 770 385 | 846 284 492 458 428 315 | 514 39v 2694302 352 2124 67v 67v| sov sov 
SUN. 11.17Р 15 CBS N 67 7] |В 5:712 490 
2 SUN. 11:00Р 15 
DAVID LETTERMAN [ 190 193 194 [А 3.5 18 301|1292 501 1834| 692 313 372 PIT 218 239 | 526 277 356 203^ 142^1304 Slv 26v| 23v 23v 
l'TWTH 12,304 зо NBC GV 99 99 [в 3:7 18 201 
E. 1.004 30 Oal 61v LT т LF 
DR 1230 9 A 2.5 17 215 | 1288 502 3024 706 377 432 279^ 167^204^| 521 283^ 363 209^ 141^140^ 
1 190 193 194 . 
олур} LETTERMAN I 30 Nec GV 89 99 B 2.818 241 > 
1.30A Lr KPT If 
ima 00А 30 1.6 7 137| 956 482 1105 533 182^ 423^394^ 285^ 88v| 416^154^ 1824116v LT 234^ 
00 159 84 82 |A 1. 
X Due OL Oa 30 ABC GV 56 53 |В 1.7 6 146 
І FRI. 12.07А 31 
ФЕР. 12:01 30 2114107w| 21v 21v 
WED. ; v| 211^ 
ad MT A 2.8 14 241 | 1241 537^116v| 574 462^ 487^166^ 41v Tlv| 435^269^ 3154256^ 537113 lv LT | 45v 45v 
178 180 . 7^329^ 1324134^| 81v 
FRIDAY NIGHT VIDEOS 46 3:2 16 275 Ë 68^ 90v 52v| 463 197^ 30 "E 
QM I Ыы s е ве UE BUE CENE n ПО авнаа Таа LT ОЗА EF ET 
.30 - 1. A 2.71 0^517^ 517a 84v L 
1.00 - 1.30 .1 14 180 | 1461 5884 50v| 61 зовл LT LT | LT LT 
1.30 - 2.00 Ч А = т рв) авз аат 414) 290^ ове ]44*14i" 18 Id" | севе тоу 200 189 Зз ИЛ IT H 
SPORTS MACHINE 2 82 . 863 247 41| 288 9 Tv 18У] 31v 31v 
s SN. Trew B Nc sc Si 498 17 M e 1152 522 352 | 689 182^ 414 378 435 203^| 395 107^ 24142264 225^146^| 37v 
235 185 A 4.6 
ТАТЕ MON E q1.30P 68 CBS FF ^92 B 5.117 438 
1 TUE. 12:094 67 
1 МЕО. 11.30Р 78 
1 THU. 11.30Р 79 
1 FRI. 11.30 70 
CONT'D 


33 KEY: A= CURRENT REPORT 


В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


% PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
— Jl. > bod AUDIENCE COMPOSITION 


к w VIEWERS PER 1000 VIEWING NOUSENOLDS u UTE 
VG. [Г Т0 WOMEN EN TEEN CHILDREN 
WK START , E | AUD. SHARE. AUD. PERSONS OF ING H- dH- 5- s и- as rn 2-11, 
* DAY — TIME рик Ner икт Wen Y| ж * (000) (2+) HOUSEWOM.| TOTAL 3$. 4 H 8 s54 | Toral HC c T+ £ sts [TOTAL Pin. тойс m 
LATE FRINGE CONT'D 
LATE MOVIE [-CONT'D 
11.30 - 12.00 А 5.1 15 438 | 1249 539 347 | 747 245^ 463 362 428 231^ 415 133^ 255^247л 21641504 50v 18у] 37v 37v 
12.00 - 12.30 А 4.7 17 40411136 505 369 | 673 188^ 421 370 418 lasa 396 108^ 23842234 2264149^| 35v 15v| 32v 32v 
12.30 - 1.00 A 4.0 19 344 1029 520 3404 613 81v 3414403 466 183^ 378 70v 230^209^ 24T^l424| 23v 23v| 15v 15у 
1.00 - 1.30 A 3.119 266 | 955^ 669A301^| 669^ LT 278^496л 5751737) 206 LT 180vi80v 237v106v| LT LT | іт iT 
LATE MOVIE II 235 185 А 2.918 249| 968 50642374 570 125v 3664346^ 365^164^ 370^109v 226^229^ 2134137^| LT LT | LT IT 
1 MON.  12.38A 43 CBS FF 92 B 3.5 19 301 


1 FRI.  12.40A 
12.30 - 1.00 А 3.8 19 326 | 1049 531 270^ 650 116^ 371^380^ 464 2054| 3594 74v 179^184^ 233^162^| LT LT 28v 28У 
1.00 - 1.30 A 2.8 18 241| 900 4904240^ 519^137v 365^319^ 310^134v| 360^136v 240^240^ 1914120v| 21v 21v| LT LT 
1.30 - 2.00 A 2.015 172| 8954 413^ LT | 413^ LT 192v192v 192v221v| 482^ LT 325v325v 325v157v| LT LT K LT 
SATURDAY NIGHT 43 199 201 |A 7.5 23 644 | 1526 557 265 | 641 364 498 385 212 1034| 669 402 564 476 194^ 994 180^ 844| 36v 28v 
l SAT. 11.30Р 81 NBC GV 99 99 B 7.021 601 
2 SAT.  11.30P 86 
11.30 - 12.00 А 8.8 23 756 | 1638 652 285 | 730 378 543 436 241 l47^| 660 362 539 472 214 1054193 96^| 554 37v 
12.00 - 12.30 A 7.524 644 |1477 493 271| 564 350 465 360 173^ 71^| 701 444 601 492 184^100^ 187^ В2л] 25v 25у 
12.30 - 1.00 А 6.0 23 515 | 1379 478 215^ 585 351 453 328 220^ 66v| 618 396 535 456 171^ 834 153^ 69a] 23v 23v 
TONIGHT SHOW 236 200 201 |А 7.122 610 


1372 632 231| 713 197 354 342 341 293 | 543 192 295 264 254 200| 67a 20v 49^ 31^ 


99 |B 7.022 601 
1 МИТНЕ 11.30P 60 NBC GV 99 Ki т се 
Hd Him ё 2 311 541 207 310 272 237 EA 
ETE е а НЫ ого gep man ШОН ПЫН НЫШ ШШ mie m g 
EE: A 028 aaa RIO Wei gai aie, SiS pen e 
130-1. А 5. 
DATE бл 54^ TT7^| 60^ 58^ TI^ 13v 
31 231 211 100^ 132 8 
AT ОТЕ EF M-F 238 202 203 |A 7.3 26 627 1242 779 247 894 427 647 498 3 T 
ТА v 
м aai e LON xn 7 1160 564 312^| 650 154^ 411 491 410 159^ 350^190^ 270^263^ ll7^ 61v| 43 
=] N-615A 240 122 127 |A 1.9 22 en 
» t ER ар арн 3 1655 680 427 | 879 297^ 621 525 465 228^ 398 132a 2084219^ l74^165^| 67v 48v| 3 
8 206 
-MORN-645A 239 173 173 |А 2.41 s. 
< "t к s odd dent ee 1245 790 234 | 914 455 665 552 330 193 210 107 141 108 62^ 66^| 34^ 24v E. 
Www s LIH 136 109 58^ 584| 44^ 25v| 94^ v 
MC TLIBSSIEHIPETIEPETETIETTTIETECE i 
P MEL. 1.9 28 679 1247 794 nose pons Bie 
ipei ы 70 А 2.3 10 198 | 1187 606 2024| 818 399 520 343 208^298^| 2024 65v 121^ 96^ 
63 169 1 М 
шл pd ИП. ao 30 ABC QP 80 81l |B 2.711 232 „за кн ode i м 
dem eg 168 |A 2.3 8 198 980^ 525^147v| 753^531^ 531^369^ 65v157v| 2 
STAR BLITZ-FRI(B) . i pede Mn 
к TAERE ч A 2.311 198 |1187 778 172^| 1010 490^ 718 4354 288^292^| 116v LT 70v 70v 55v 4 
59 163 è 
ME y 11.004 3. ABC CS 80 B 3,012 258 


PAGE A. 
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PROGRAM AUDIENCE шна (Alphabetic) 2ND SEP. 1985 REPORT 


Г HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME «Жм Кылы VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
AVE [TOTAL UY won WONI TEENS T CHIDREN 
WK START UD. SHARE AUD. PERSON t 1 Bom 18- 3- ED 1Ї 
* DAY — TIME рук мет ика wkol Y @+) "О Note wo. | TOTAL 3 € Se TOTAL M a т ЙС антон | тїй ы 
WEEKDAY DAYTIME CONTD 
ANOTHER WORLD Do 298 203 |А 4-9 18 421 1311 850 213 | 992 308 555428 343413 | 194 вол 71а вза 73A101A 36v 25v| gga 19v 
M-E оо 220P 60 Nec DD 99 99 B 5:419 464 
5.00 - 2.5 А 4:8 18 9300 1300 S29 213 | 987 410 570 416 323 406 | 198 ega IT^ 63^ 6rAlO»| 34v 25v ВІА 22v 
2:90 - 3:00 А 4.8 18 42111276 845 207) 369 350 518 427 353 416 | 174 50^ Sya Ssh бл б 34v asv 90^ Iv 
AS THE WORLD TURNS 80^ ^99 206 [А 6-1 22 524 1191 816 1134 937 237 449383 395437 | 181 24v 74^ 834 94A agn 33^ 15v| 40^ Ши 
1.30P 60 CBS DD 99 99 |В 6.823 584 
"Eao - 200 А &2 23 52401018 SII maa 939238 455 385 309 496 | 195 23v ТТА BBA 104^ 994 36^ 18, 48^ 12v 
2:00 - 2:30 ^ 62% 5331126 802 102 907 226 428 369 383 428 | 161 26v fia тл 94n f| зви 18v 30v 10v 
BODY LANGUAGE A d$ 87А 2.0 [ [| 1256 738 1394 779 198a 384 356^ 26TA361^| 336^ 64v 174A174A 20941334 ШАЛАШ 41и 
4.00 30 CBS PV 49 50 |В 2:5 8 21 
im 23 198 19 [А 5.1 19 238 1189 res 1324 936 275 sel 397 417 380 | 183 49^ 106^ 9TA asa вд, 29v AT | 41^ 16v 
М-Р 2.30P зо CBS DD 94 93 |8 5620 431 
CBS ААУ MORNING NEWS s 240 140 139 ЈА 1.5 16 129/ 1395 783 4344 783 206^ 465^379^ 35042644 542 124v 241^28T^ 32642554 38v LT | LT LT 
М-Р 6.30A 30 CBS N вә 88 B 1516 159 
CBS MORNING NEWS 1 Нб 290 200 |8 2:7 là 232 1435 860 387 | 882 232^ 473 460 401 353 | 431 56v 185A176A 185A2295 44v LT | тва 53v 
M-F — T.30A зо CBS Ñ 99 99 B 3.115 266 
CBS MORNING NENS 2 Мб 290 202 |8 3:2 14 275 1244 814 2104 899 2074 400 414 393 416 | 301 51v 90A1174 15541634 LT LT| 44v 29v 
M-F 8.30А зо CBS Ñ 99 97 B 3415 292 
DAYS OF OUR LIVES 236 208 208 [А 6.5 23 558 | 1339 819 196 | 929 347 516 434 390 388 | 296 92^ 142 125 117a128 68^ 54^| 46^ 14v 
19v 
90^ 138 124 121^141| 65^ 54^] 51^ 
"erip "m SR E E Nims grg anar magr aar |as ie ait akl at 
1.00 - 1. А 6.7 24 576 | 1297 135 89 63^ 504 98 79^ 88 24^ 
1.30 - 2.00 230 | 895 452 651 482 299 226 | 190 104 
A 8.829 756 | 1271 763 23 o ss. 104] тех 17е 
PITAL 233 208 208 sig i198 9i 3944 
GENERA HOSPI a 60 ABC DD 99 99 B P829 189 imo тво 219 | воз 450 eal 495 201 paa | lei oe 129 85 63. 484|104 85 | 96 30^ 
3.00 - 3.30 A 9.129 782 |1266 756 234 | 885 4 30 180 1334 126^ 64^| 98^ 38v 
ее 4.9 24 ад1 | 1411 734 209 | 820 233 483 417 401 313 | 367 109^ 199 2 
A 4. 
NING, AMERICA-730 239 206 207 2 
Pee TAQA So ABC 9 99 |B 4723 4 


1-Е 8.3 3 Е ^121^ 28v 16v| 90^ 39^ 
1 11 8 230 449 382 369 321 | 265 63^ 125^121^ 132^132^ 
4 205 1171 731 191 | 78 4 
NING, А ju 830 238 204 20 
6000 n T 


> 
E 
w 
" 
B 
2 
л 
x 


^ 92v ^135v ^420^ ^375^ ^ 40v ^283^ ^253^| 144v L L L 
G900 TOM AER HU-T. B4 A 3.8 19 326 | 1482 789^ 92 5^135у 420^420^ 356^375^| 536^ 40v 229^283^ 300 44 
fh 1 4 T9 4 T! T 
60 L 576 | 1259 793 162 | 909 238 476 403 431 39 231 67^ 115 97^ 98^ 92^| 53^ 33^| 66^ 42^ 
DING LIGH 232 207 205 |A 6.7 22 57 4 4 0 7 T 6 
3 5 - 73.30 A 6,5 22 558 | 1254 802 155 | 916 237 483 411 428 392 | 226 64^ ar 99^ 98^ 89^| 51^ 28v| 61^ 41^ 
3.30 - 4.00 A 6.9 22 593 | 1248 783 170 | 899 241 468 391 428 387 | 231 68^ 11 934 95^ 934 49^ 34^| 69^ 41^ 
LOVING ' 33 184 4.1 le 352 |1239 6 213 72 400 622 486 325 221 | 272 121^ 136^108^ 57^131^ v 14У] 74^ 
233 184 185 |A 4.1 16 2 T? 8 00 622 4| 08 1314 21 T 
| ^ 88v ^400^ ^309^ v203v ^ 96v v130v 142v 56у 231^110v| 186v 107v 
"m Ei REET(S; A 3.7 11 318 |1384 644^ 88v| 729^400 0^309^ 148v203v| 238^ 96v 182v130v 142v 5i 
121 . 4 64 4 44i 4 
s - 4.30 A 3.8 12 326 |1107 592^101v| 650^399^ 3994221^ 58v193v! 248^ 95v 19671417 153v 52v| 89v L 120v 120v 
- "5 10 301 | 1691 711^ 70v| 820^406л 492^406^ 241^215v| 228^ 97v 166v117v 131v 62v| 386^229^ ^ M 
4 E A 3.5 9 T T 257^ 91 
.30 5.00 
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PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


2ND SEP. 1985 REPORT 


HOUSEHOLD 
PROGRAM NAME E s AUDIENCES — prm COMPOSITION 
TEWING H DS BY 
War SAN "m K [AE sone AB НИИ ЛОГ WoR- s. Wa G HOUSEHOLDS E ril бш 
TIME DUR NETTYPER WK1 Wk2| Y| % % (0000) (2+) HOUSE WOM. T m E (s 
‚| TOTAL 1 
WEEKDAY DAYTIME CONTD T тия sema K 8 Ñ Š sar AL fiu той n 
NBC NEWS AT SUNRISE 240 186 186 
D ЕБ ATE Ее 186 A 2.017 172 |1378 756 343 826 181^ 524 610 517 2034| 390 92v 2044261^ 193^123^| 110^ 69v| 52v 41v 
1 Мун GA 30 ` 
2 FRI. 6.00А 30 
NBC NEWS DIGEST-DAYTIME 141 196 19 
AI PSP DAYTIME MIC КАД 9 |А 4.416 378 | 1222 831 163^| 941 359 545 448 354 359 | 193 7la 87^ 71^ 64^ 77^| 32v 19у] 56^ LT 
ки» 11.57 236 182 181 
Hw woes d 0S 10А $.026 55 |1375 733 240 | 881 301 466 376 326 377 | 340 62a 151 147 170 165 | 53^ 35a| 101^ LT 
NELSBREAK -3.57 232 186 
BREAK-9ST о o свв 232 188 193 A 5.5 18 48l |1227 739 184 | 884 201 422 338 415 411 | 235 67^ 108^ 93^ 106^ 98^| 37^ 31У] Tl^ 38^ 
ONE LIFE TO LIVE 234 208 20 
MDC eo мс 88 гов |А 7.228 61 |1248 795 258 | 919 436 685 529 354 209 | 211 101a 131 86a 55^ T6^ 55^ 52a| 63^ 9v 
- 2. A 7.126 610|1243 808 260 | 930 444 6 
2.30 - 3.00 96 544 360 199 | 209 95^ 124 85^ 58^ 8 
NEN. iud let x 7.4 27 636 |1228 769 253 | 888 421 658 505 338 212 | 207 103 134 86^ к з lA aiv 
SPUR EA ri ҮЛ dh UB Ya |Ë 3.2 14 275 1378 в50 140 992 306 502 407 389 432 | 264 80^ 149^126^ 122^ ВТА 34v LT | 88^ 30v 
PRICE IS RIGHT 1 235 207 20 
JR SA. зав APP DE О A 5.424 464 |1297 707 224 856 270 463 402 336 356 | 290 50^ 114^122^ 1404144 | 28v 21v| 123^ LT 
PRICE IS RIGHT 2 2 
34 208 207 |A 7.0 30 601|1291 710 212 | 838 254 432 376 340 368 | 314 57^ 120 126 149 164 | 34^ 24v| 105^ LT 
M-F — 11.90A 30 CBS AP 99 97 |В 8.6 35 739 
RYANS HOPE 233 171 171 |A 3.1 12 266 |1211 756 282 | 925 413 609 459 407 289 | 195^ 56v 86^ 59v TlAMlO5^ LT LT | 76^ LT 
M-F — 12.00N 30 ABC DD 91 89 |В 3.2 12 275 
SALE OF THE CENTURY 237 152 153 A 3.717 318 |1299 718 1615 841 271 403 333 318 413 286 78^ 104^ 95^ 63^160^| 65^ 56^| 107^ 54^ 
T'MIUF 10.304 зо NBC QG 81 80 |В 4.6 19 395 
1THU. 10.5 9 
2 M-F 10.304 30 
SANTA BARBARA 235 191 191 |А 3.8 13 326 | 1356 770 144^ 850 331 460 384 325 350 248 63^ 97^ 95^ l17^126^| lll^ 40v| l4T^ 58^ 
M-F ^ 3.00P 60 NBC DD 96 96 |В 3.5 11 301 
3.00 - 3.30 B $313 318 1202 төз 1324 833 330 456 368 305 345 | 248 ТУ, 108^ 98^ 103^119^| 91^ 28v| 190^ 28v 
3.30 - 4.00 A 3:9 13 335 |1388 767 ląfa| 854 326 457 394 338 349 | 230 Alv T8^ 83^ 123^4129^| 128^ 53^! 176^ 90^ 
SCRABBLE 235 193 198 |А 4.7 20 404 |1285 744 136^ 839 250 327 218 263 462 | 278 67a 85^ 99^ 1014166 | 52^ 22v| 116a 39v 
M-F 11.304 30 NBC QG 96 96 |В 5.4 22 464 
SEARCH FOR TOMORROW 238 150 151 |А 3.0 11 258 |1151 636 150^ 760 213^ 267 271 337 438 272 Slv 55v 73a l13Al7l^| 30v 27v| 89^ 31У 
M-F 12.30Р 30 Nac DD 77 76 |В 3.111 266 
SILVER. SPOONS M-F 54 130 A 2.411 206 1437 655 180^| 674 345^ 3T8^258^ 150v232^| 2815138 136v 92v 23v122v| 166^ 92v| 316^ 165^ 
1 MTUWF 10.00A 30 NBC CS 80 B 3.916 335 
SUPER. PASSHORD 237 147 149 |A 3.6 14 309 | 1369 829 123^ 933 217 333 339 343 536 227 65^ 80^ 75^ 65^136^| 70^ 55^| 139^ 46v 
M-F ^ 12.00! 30 Nac QG 73 73 |В 3.5 13 301 
THREES А CROWD DAYTIME s 167 |A 2.812 241 |1311 702 261^| 905 453^ 652 435^ 348^282^ 08241534 l78Al2Bv 109v 66v| 45v LT | 79у 45v 
2 M-F 11.004 30 ABC CS 67 A 2-8 12 241|1311 702 261| 905 453 652 435 348 053 | 282 153 178 128 109 66| 45 LT | 79 45 
TODAY SHOW- -7,30АМ 240 203 203 A 4.5 22 387 |1310 767 313 | 788 188 445 493 430 282 | 421 91^ 189 178 192 194 | 52^ l8v| 49^ 36v 
7.30A 3. NBC N 99 97 |в 4.4 22 378 


KEY: A CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE À. 
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a PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 


HOUSEHOLD 
— Ж, е poo | __ AUDIENCE COMPOSITION 
Wu sud TRE а da т. 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES , 
* DAY — TIME DUR мет мка мка x ) Or TN w BE ж TENS Г CHILDREN 
(2+) HOUSE WON. | TOTAL К.а Е ы 
WEEKDAY DAYTIME СОМГО аш 6 N 5 йи. NI DUE N то ES ып 
TODAY SHOH-8.30AM 239 203 202 |A 4.8 22 
E j 412 | 1226 
e. $.50K 36H86 N^ ОРА 215 AM 682 206 | 782 250 391 355 324 339 | 379 99^ 1464186 1514188 | 34v LT | 31v 17v 
"000 PYRAMID 236 183 181 |А 4.1 18 352 | 1270 
. 847 16 
[МЕ 10.04 зо css Q 91 s9|8 5121 436 5^! 924 196 417 386 398 461 | 278 59^ 119^133^ 1394117^| 14v LT | 54^ 20v 
WHEEL OF FORTUNE 236 205 206 |A 6.7 30 
a 576 | 1278 
"abad р КОК NUI QE BOUAXE E 772 128 | 860 217 332 309 304 473 | 274 T6^ 91^ 74^ Blal67| 58^ 52А] 86^ 37^ 
THE RESTLESS 234 208 207 |A 7.3 28 
"1-00, 60 cas OO E, api 827 |1308 811 229 | 946 349 560 452 380 349 | 241 55^ 120 127 128 100^ 59a 3T^| 62^ 13v 
D z 7.1 28 610 | 1325 820 239 
1:00 954 355 5 
BR к. 30 А т7а 28 636 1300 809 218 | 949 349 361 498 38231 | 237 $^ 190 124 130 ы] Se зам Sar у 
193 |A 2.2 9 189|1095 656^ ^ ^ lev 
2 MF ER од зо NBC ав Е: 148v| 751 318^ 487^466^ 30282164) 234^ 4 
. 189 | 1095 656 14 Әу 112vl27v 185^ 69v| 3lv 3. 
Ent руте 8| 751 318 487 466 302 216 | 234 49 112 120 189 69| 3I 31| М Gr 
710:25AM 2 197 198 |А 4.3 15 369 | 1775 
. 250^111^ 
КОБРА acot GPR ЇЇ ШИН БЁН BOE RAE e ИГИГЕ I PYE RTS Gie ОШ 
-11:25АМ 2 194 193 |А 3.9 14 335 |1 57 | 910 642 
SAT.  11.25A 4 Авс см 94 93 [В 3.9 14 335 340 205^ 35v| 283^137^ 175^131^ 80v 93v| 102v 90v 102 
. 1340 205 35 v102v LT LT |280^215^| 675 
283 137 175 131 во 93 | 102 90 102 102 LT LT|980 215 | 88 385. 
ABC SUNDAY AFTERNOON вв. — 2 173 180 |А 2.3 6 198 | 1202 438^101v| 489^ 96v 131v120v 101v349^| 5574167v 284%248^ 19792731 Bv iv) 70v Li 
i SUN. 2.00P 181 ABC s^ 159 189 |8 2:3 6 198 |1202 438 101 | 489 96 131 120 101 349 | 557 167 284 248 197 273 86 31) 70 T 
2:00 - 2.30 A 2.0 S 172 |1151 40TAl05v| 465^ 80v 99v134v 93v320^| 581A187v 297^297^ 162v284^| 58v LT | 47v LI 
2:30 - 3.00 А 9:1 & 18011106 322^ 78v| 399^ 83v 94v elv 28v305^| 561A127v 233^233^ 184v320^ 107v 28v| 39у LT 
3:00 - 3.30 A 21 Š 180|1122 4504128v| 5224139v 183v149v 72v339^| 472a 94v 190v190v 179v282^ 72v 44v| 36v LI 
3:30 - 4.00 А $2 5 189|1339 498^133у 519^122v 176v154v 111v343a| 540^lllv 222^222^ 190^318^ 195^ 4Tv| 85v LT 
4.00 - 4.30 А 2:5 ë 215|1284 504^ 84У 527a 94v 137v112v 112v390^| 800^224^ 396^312^ 269^204^ 73v 36v| 84 LT 
4.30 - 5.00 А 2:16 6 223|1426 4974103v| 542a107v 148v121v 131v394^| 614 188^ 354A296^ 278^260^ 126v 45v| 144v LT 
ABC WEEKEND SPECIALS 2 166 168 |A 3.9 14 335 | 1275 224^ 60v| 256^17l^ 2094224^ 85v 32v| 105a 73v 73v Slv 32v 32v 1TAST^| 717 436 
WEEKEND SPECIALS o ABC FV 86 86 |B 3.9 14 335 12/5 224 60| 256 171 209224 85 32 105 T3 73 51 32 321197 197 | 717 436 
ABC WIDE WORLD D SPORTS SPAS) Q np sin 275 | 1244 346^ 33v| 346^127v 218v218v 176v128v| 681^193v 422^403^ 4llAlT2v| 25v 25v| 192v 88v 
2-2 A 2.9 10 249|1181 353^ 37v| 353^124v 245v245v 206v108v| 668^209v 422^406^ 38T^181«| 64v 64v| 96у 28" 
2.00 - 2.30 ^ 319 18 335 |1284 306^ 18У 306^126v 198vl98v 135v10Bv| TT9^221^ 507^493^ 459^189« 17v I7v| 182v 51у 
2.30 - 3.00 А 3:9 10 249 |1213 378^ 45v| 378^128v 213v213v 193v165v| 533^132v 288^266v 353^135« LT LT | 302^ 197v 
ALVIN AND THE CHIPMUNKS 2 186 199 1А т.а 26 636 |1714 324 132^ 354 222 259 185^ 96^ Bl^| 193^132^ 162^113^ 30v 314] 1804132. 987 587 
ТАТЕМ NBC CA" 89 99 B 7.4 26 636 | 1714 324 132 | 354 222 259 185 96 81 | 193 132 162 113 30 31 180 132 | 987 587 
ЧЕНГЕ ЕУ НЕШ ger aar aaran МИР О ШР AER У 
12:30 2.1.00 B 23 8 206 |1777 543^ 34v| S67^460^ 499^490^ 98v 43v| 414^296^ 341^263^ 98v 73v 2149214 582^ 336^ 
1:00 - 1.30 ^ 5-4 8 i89 1429 370^ 80% 386^280^ 280^296^ 74v S9v| 423^301^ 333A159v 74v 90У 175v175v| 445^ 260^ 
BERENSTAIN BEARS 2 195 194 |A 3.322 283 | 1654 184^ 92v| 215^137^ 158A114v 59v 32v| 109v LT 35v 35v 35v T4 199^ B2|]13] 782 
БТА BEARS A 30 CBS CA. 96 96 |8 3.322 283|1654 184 92 | 215 137 158 114 59 32 | 109 LT 35 35 35 14 |199 82 |1131 782 


41 KEY: Ax CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


a ?— PROGRAM FE ESTIMATES (Alphabetic) 
da РВЕ 


PROGRAM NAME 


WK START 
* DAY TIME DUR NET 


2ND SEP. 1985 REPORT 


AUDIENCE COMPOSITION 


С! 60! 


@+) Wise W 


VIEWERS PER 1000 VIEWING НО 
тч, Т 


TOTAL SEWOM.| тты Йй @ Eg i 9+ 


TOTAL Ls 49 и it 5+ 


Eir 
то 11 


WEEKEND DAYTIME CONT'D 
BUGS лой TUNES-1 


8.00A 30 ABC CA 


кез ило TUNES-2 


8.30А 30 АВС CA 


CBS E cadi FOOTBALL PRE 


2 SAT. 3: 30P 


E COLLEGE FOOTBALL 
1 SAT. 3.35P 205 CBS se 
2 SAT: 3.36P 214 


3.30 - 4.00 
4.00 - 4.30 
4.30 - 5.00 
5.00 - 5.30 
5.30 - 6.00 
6.00 - 6.30 
6.30 - 7.00 
7.00 - 7.30 


CBS NFL TODAY 
SUN.  12.30P 30 CBS sc 


S NFL FOOTBALL GAME 1 2 205 206 
= SUN. 1.00P 191 CBS SE 
2 SUN. 1.00P 1 
1.00 - 1.30 
1.30 - 2.00 
2.00 - 2.30 
2.30 - 3.00 
3.00 - 3.30 
3.30 - 4.00 
4.00 - 4.30 
Е КОТАН, бАМЕ 2 1 198 
т " HS me 175 CBS SE 
4.00 - 
4.30 - 
5.00 - 
5.90 - 
6.00 - 6. 
6.30 - 7.00 
7.00 - 7.30 


FL FOOTBALL POST 
us y И 4.16Р 20 СВ5 вс! 


ORYBREAK 
ses B j 11.00А 30 CBS д? 


(GE FOOTBALL -PRE 
siji PUN 3.00P 2 АВС SC 


43 KEY: As CURRENT REPORT 8 = SEASON AVERAGE 


=> > c» 
PP рь ww 
NN оа oo 
Hi коло толо 
чо AN o9 


.30Р H CBS SC 


o> >>»>>>»»>» or 
ФФ ononannaa na 
Фо ъюздюошю SN 
wm i uw 
== ouNoOunoo 55 


—— Í a 


tF 
mm s co UDSNOIONS CUUOURLC PP 
LN bo coc inocouLuu Noveco ww 

коло поло то ләтә PWPP ос 
оо УЧ ER 899599N5NN Ччолачв 59 


2500 
2500 


2116 
2116 


1386 
1386 


270^ 85v] 
270 85 


333^137^ 
333 137 


480 178^ 
480 178 


528 1514 
528 151 


362 138^ 
362 138 


366^271^| 
366 271 


270^188^ 188^180^ LT 65v 
270 188 188 180 LT 65 


333^168^ 1684182, 122^129^ 
333 168 168 182 122 129 


547 238^ 323^289^ 111^224^ 
547 238 323 289 111 224 


555 184^ 289 252^ 18842234 
555 184 289 252 188 223 


604 252^ 316^196^ 11742754 
624 349^ 398 270^ 72v215^ 
561 217^ 335 280^ 15242204 
502 165^ 2364221^ 172^217^ 
534 148^ 2364265^ 214л217л 
447 95^ 200^217^ 192^194^ 
595 123^ 317 286 284 230 

895 358^ 470 293^ 28543584 


425 162^ 277 237^ 191^118^ 
425 162 277 237 191 118 


412 136^ 294 271 226^102^ 
412 136 294 271 226 102 

514 209^ 412 321 257^102^ 
490 174^ 396 337 267^ 94^ 
428 153^ 328 298 235^ 86^ 
445 129^ 315 293 260 112^ 
289 91^ 21142254 172^ 64^ 
311 106^ 2114208^ 178^ 71^ 
559 157^ 285 267 267 236 


384 109^ 207^183^ 162^170^ 
384 109 207 183 162170 


497 303^ 345 172^ 99^ 82v 
427 303 345 172 99 82 


396^228^ 289^266^ 168^ 87v 
396 228 289 266 168 87 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


603 122^ 2854288^ 278л272л 


184 252 509 481 421 221 
784 252 509 481 421 221 


766 249 528 474 404 194 
T96 257 542 493 413 211 
199 264 525 502 421 218 
793 246 505 480 436 226 
190 255 498 479 414 233 
796 250 498 478 432 241 


960 366 629 607 427 263 
960 366 629 607 427 263 


1086 433 735 663 442 273 


135^ 42v 105v 78v 63v 30v| 
135 42 105 78 63 30 


169^ 50v 131^4110^ 1024 38v| 
169 50 131 110 102 38 


597 320^ 406 382 140^191^ 
597 320 406 382 140 191 


719 210^ 366 382 297 298 
719 210 366 382 297 298 


682 288^ 443 423 21142284 
834 326^ 498 477 2T71^317^ 
829 275^ 462 431 2934348 
T09 201^ 326 357 29642944 
692 179^ 306 331 280 307 
687 180^ 328 372 322 288 
704 144^ 321 376 360 310 


156 265 593 543 375 1524 
756 265 593 543 375 152 


721 225 445 436 429 223 


85 336 601 576 396 242^ 
942 368 635 624 418 240^ 
993 375 648 650 435 264 


38 375 612 572 392 269 
$31 365 613 596 430 2514 
821 234 476 503 452 279 


742 320^ 524 427 335^182^ 
142 320 524 427 335 182 


295^150^ 1984163^ 75v LT 
225 150 198 163 75 LT 
5524271^ 358^293^ 208^160^ 
552 271 358 293 208 160 


1497 1067 
1497 1067 


1159 723 
1159 723 


55v 
55 


104v 
104 


RUSO MT CREE 


4 А 
= PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
PROGRAM NAME «№, Au AUDIENCES зга AUDIENCE COMPOSITION 
FE 
к 08 tg  — Б PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
$ DAY — TIME DUR NeT TRES wki wa Y oue А, PER) house won. | rom. F.H d FEX ЕЙ ID 
HEEKEND DAYTIME СОМГО : M € S+l 4 а H M 5+ Profi FEM.| TOTAL {п 
CFA COLLEGE FOOTBALL GAME 2 202 205 |A 6.3 18 541 |1253 
CLLEGE: FOOIBALI GANE, 2 202 ROS : 360 169^| 391 182^ 246^219^ 145^119^| 661 195^ 339 346 3 
I: MED B 6:3 18 541 1253 360 169| 391 182 246 219 145 119 | 661 195 339 346 349 se | t$ 14 | li Bm 
- 3. A 4.314 369 | 1233 33912044 358^149^ 24 
z 4:00 А 8:7 1 490 1287 302 ieia aia laya esalea lela ev | 994 2394 ate ЕЕ 1 80у 
219-20 А 62 13 533 1257 381 160» 392 203a 268 206^ 158 aBa] 653 169^ 313 396 355 261 | 96 Зе liea [j^ 
s 12:00 А 5:313 БАЈ 1308 363 165%] 401 2235 291 2154 1464 B5^| 773 2344 382 392 415 297 | 1004 17v| 4^ li^ 
Seu А $419 550 |1302 422 1884 460 230a 307 274 ITAM2l^| 691 2334 366 374 353 261| 000 20у) Gta dii 
à 2 83) A 6.819 584 1938 375 419 2101 253 204 1502135; 887 0171 367 380 340 263| aov 120 S^ Si^ 
$572 A &.T 17 876 1231 366 1184 392 136. 2054296 1375156л| 582 118^ 282 309 354 248 |123 
Ç 7Tv| 291^ 67v 67v 78у 1llv2l3^| 509 104v 264^260^ LT | 134^ 8ra 
CFA COLLEGE FOOTBALL POST 2 202 134 |A 4.6 11 395 шу 027 L| Dis 8 
Жашыл 2:20 . 1501 472 184^| 500 134^ 281^281^ 251^219^| 632 108^ 230A287A 3 
J SAT. 68b o5 8 ев B 4:6 11 395 1501 472 184 | 500 134 281 281 251219 | 632 108 230 287 358 See |10; LT | 267a 69у 
CHARLIE BROWN&SNOOPY SHOW — 2 148 152 |А 3.4 11 292 |158 
, 2 26241 
ii... 12.30P 30 CBS CA 79 17 |в 3:4 11 292 |1585 262 180 | 341 214 gld && РЫР | Bie dep 185a alv aiv al $34 163 | ти did 
S: ADVENTURES 208 209 |A 5.2 19 447 |2150 258^ 9 
: 123 
MOX woco RE ЫН ШШ ДИИ) PE R O НЕЕ КЕ ШШШ 
UNGEONS AND DRAGONS 2 190 187 [А 4.5 16 387 |20 o. re 
EONS AND DRAGONS one ca^ 190 167 А 4-5 16 49 350^163^) 482 283^ 344A198A 150^138^| 2464123^ 2031624 123^ LT | 545 
387 |2049 350 163 | 482 283 344 198 150 138 | 246 123 203 162 123 LT | 45 156% 776 651 
EHOKS 2208 209 |А 5.3 21 455 | 2101 252^121^| 252^107^ ISTAIST^ 130^ 95^| 147^ 59% 105^ 78a 46v 42v| 677 l2T^|lo25 705 
SAT. ^ 900A зо ABC CA. 99 99 |B 5.3 21 458 2101 252 121| 252 107 157 157 130 95 | 147 59 105 тв 46 42 |677 127 |1025 705 
FACE THE NATION ат 131130 |A 2.7 10 232 | 1142 383^1174 383^ LT 130v130v 229^253^| 612 185^ 357^357^ 27502554 LT LT | 133v 133v 
SUN. 10.30А зо CBS CC 84 83 |B 2.9 10 249 
GET ALONG GANG 2136 134 |A 3.9 13 335 | 1591 34l^154^| 361^187^ 295^143^ 108^ 66v| 182^ 8lv 98v 4lv 57v 60У 200^176^) 848 526 
ALONG GANG Op зо CBS CA. 78 70 |B 3:9 13 335 | 1591 341 154 | 361187 295 143 108 66 | 182 81 98 41 57 60|200 176 | 848 526 
GUMMI BEARS 2 198 194 |A 4.723 404 | 1797 191^ 25v| 191^148^ 171a 36v 43v 20v| 144^ 65v l04^124^ 59v 20v 219^ 83v|1243 824 
L BEARS зод зо NBC CA. 97 97 |B 4.723 404 | 1797 191 25 | 191 148 171 36 43 20 | 144 65 104 124 59 20 219 83 |1243 824 
IN THE NEHS-1156AM 2 189 187 |A 4.0 14 344 |1945 252^131^| 404 229^ 262^14T^ 121^142^| 264^144^ 239^149^ 120^ LT |470 98v| BO7 669 
E NEWS-11.58AM сво CN (93 93 B 4:0 14 344 |1945 252 131 | 404 229 262 147 121 142 | 264 144 239 149 120 LT |470 98 | 807 669 
IN THE NEWS- n 2 163 167 |A 3.111 266 |1831 425^279^ 504^297^ 372^207^ 168^132^| 168^131^ 153^ 67v 37v LT |286^143^| 873 523 
ENEHS-]AOE s CBS CN 83 83 |B 3:1 11 266 |1831 425 279 | 504 297 372 207 168 132 | 168 131 153 67 37 LT | 286 143 | 873 523 
IN THE NEHS-12.56PM 2 147 152 |A 3.3 11 283 | 1431 201^131^ 264^180^ 180^ 43v 21v 84v| 193^169^ 169^ LT 24v 24У 249^177^) 725 477A 
E NEWS-1ASSPM 3 Bs CN 77 77 |B 3.3 11 283|1431 201 131| 264 180 180 43 21 84 | 193 169 169 LT 24 24 |249 177 | 725 477 
IN THE NEWS- 1.26PM 2 135 134 |A 4.114 352 | 1548 284^164^| 306^147^ 238^ 91У 91v 68v| 197^ 85v 116a 54v 68v 58v|216^168^| 829 495 
E NEWS- L200 s cesen 73 70 |B 4.1 14 352 | 1548 284 164 | 306 147 238 91 91 68 | 197 85 116 54 68 58 216 168 | 829 495 
IT'S PUNKY BREWSTER 2 199 199 |А 7.326 627 |1686 365 249 | 391 280 320 177a 87^ 54v| 130^ 9la 118^ 75^ 27v 12У l84^lOT^| 981 519 
RUKY ВАЕНБТЕА 30 NBC CA^ 98 97 |B 7.3 26 627 1686 365 249 | 391 280 320 177 87 54 | 130 91 118 75 27 12 184 107 | 981 519 
KIDD VIDEO 2 160 175 1А 5.9 21 507 |1927 376 192^ 395 216^ 253^181^ 118^129^| 272 214^ 252^119^ 38v 20v 178^l4l^|lOB2 703 
VIDEO |, д зо NBC CA. 80 94 |B 5.921 507 |1927 376 192 | 395 216 253 181 118 129 | 272 214 252 119 38 20 |178 141 |1082 703 
LAND OF THE LOST 2 163 167 |A 3.4 12 292 | 2017 4054302 514 290^ 383^236^ 196^131^| 210^179^ 195^ 78v 31v LT |358^140^| 935 601 
LISTON зо CBS CL. 83 83 |B 3.4 12 292 | 2017 405 302 | 514 290 383 236 196 131 | 210 179 195 78 31 LT|358 140 | 935 601 


45 
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FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 
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PROGRAM AUDIENCE ESTIMATES (Alphabetic) 


2ND SEP. 1985 REPORT 


siis T HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME E AUDIENCE = VIEWERS PER 1000 VIEWING HOUSEHOLDS BY Si E RIES 
Г ED YWORK] — WONER Г M TEENS T cH 
WK START Bg. Hp sua АРЕ КИЗ ING H- 5 %- H- и X- s M o 
* DAY TIME DUR NET ima жка? %% аюу (2+) HOUSE WOM. | TOTAL 4 H й юта M ө я M вто POM. 
WEEKEND DAYTIME СОМГО ] 
LITTLES 2190182 JA 4.115 382 1239 199^ ТІМ) 237^119^ 1824153^ 65v 68v| 84v 60у 84v 64v 24v LT |214A214A| 704 443 
SAT. LL.30A 30 ABC CA 94 94 B 4.115 352 1239 198 71 | 237 119 152 153 6 68 | 84 GU 4 Gi m LI 214 214 | 704 443 
MEET THE PRESS 5 100 139 JA 2-0 7 17211640 704^ T6v| 855 401^ 494A163v 3374326 646^215^ 2905285 274а3384 46v LT | әз, LT 
. 42.00 so NBC cC 186 188 |А $0 4 175 
id ? 147 157 JA $:018 34411756 391^192^| 409 192^ 2504155 182^110^| 212^135^ 186^10T^ 60v 26v|215A125^ 920 451 
SAT.  18.00N 30 NBC CA 77 82 B 4.015 3441756 391 192 | 409 192 250 155 182 110 | 512 139 1&6 101^ 60v 26 215 125 | 920 451 
MUPPET BABIES & MONSTERS 2 204 203 ЈА 5.0 19 430|2033 349 gga] 456 293^ 393 232^ 122^ 59v| 211A130^ 195^167A 8l^ LT |228^ 51v|1138 664 
ЗАГ. -80A 60 CBS CA 98 98 B 5:0 19 430/2033 349 88 456 293 393 232 122 59 | 2117130 13S 1E] al LT|228 51 |1138 664 
9:00 - "9.30 А 14% 464 2086 354 97, 492 315 417 249^ 134^ 66v| 213^131^ I98Al67^ 82^ LT | 201^ dov|ll&o 694 
9:30 - 10:00 A 5.4 16 378 2053 365 80%) 439 283^ 388 226^ 1174 Slv| 215^137^ 199^170^ 78v LT | 2644 eav 115$ ¿33 
NBG MAIOR LEAGUE PRE GAME 22 184 179 |А 4.4 15 378 | 1262 544 190| 581 251^ 289^286^ 178^208^| 279A118A 138^ 85v 60vl4l^| 74v T4v| 328^ 257^ 
SAT. — 1.00P 17 NBC SC 96 94 |В 4516 387 
з. V SH 
NBG МАЈОА LEAGUE BASEBALL 22 186 194 |A 5.3 16 455 |1314 523 180^| 538 201^ 2664302 1894216^| 637 217a 330 281 218^301 29v 20v| 110^ 61v 
1 SAT. 1.170 188 Nac st 97 98 [B 6421 550 
1:00 - 1.30 A 4-4 14 31811153 447al06v| 4684125v 252A260^ 143v200^| 434^201^ 320^230^ 119v114v| 13v 13v| 238^ 220A 
1:30 - 2:00 А 2:11] 4681233 4574118v| 4574122v 235A260^ 23BA9T^| 632 215^ 3304253^ 257^302^| 15у 15v| 129v 1107 
2:00 - 2:30 A 5.7 18 490 1096 306^ 78У 306A102v 129v168^ l07v138v| 682 308^ 3784281^ 174^304^| lov lov) 29% liv 
6^ 481 362^ 264^361^| 9v 9v| 211^ 70v 
341A108v| 34l^ 87v 174^254^ 167^ BTv| 842 36 34v 34v| 121^ 67v 
TE АНЕ БҮ БҮЛ КОК Yi ERES 
330 - ài та |1273 5 А 18 183^ 325 289^ 202^293 | 22v 15v * 
3.30 - 4.00 ^ BAM dii 1308 586 1644 812 2204 293 326 22692634 8 SD 3994988 3v 2lv| 9lv 43v 
4:00 - 4.30 А АЛЕ 754 141v| 778 456a S10^514^ 232^209^| 612^ 92v 251432 31v 17v| 102v 51У 
IBE XE Pp ph: t uo pa kil ы Ka; 
. =< . = A A. 
5.30 - 6.00 dare erbe de 00^208^| 795 338 540 489 379 186^| 75v LT | 95^ 38v 
NL вс ЖЕЛЕ 626 152^ бв soin asa 2911 sooazogaj төз aae sao ав ara een v| GP 
2.30P 30 NBC SC 99 98 |В 4.915 421 дө serr] oes 4 
1 199 |А 10.2 26 876 | 1509 503 197 | 521 222 323 281 216 157 m 281 223 dH P 5001 91 LT| 95 60 
m И se 299 183 |8 10:2 26 876[1509 503197] 521 222 323281 216 157 rs 
à : 198 | T2^ LT ^ 30v 
2 SON. A 8.123 696 |1467 514 1914 540 254 353 247 216 162| 798 395 556 519 910 198 | Tar IT| SD 3v 
r$ A 9.8 26 842 | 1526 920 200 | 332 010 343 297 227 lla] BIT 289 568 56 412 193 $i ex 
‘00 s А 10.125 868 | 1555 159 | 816 306 578 546 399 19] | 98^ 5v 
2:00 - 208 | 512 212 315 283 217 Bia LT | 91^ 48^ 
А 10.6 27 911 | 1516 512 1 163 | 816 285 560 549 430 195 
2:30 - 478 181 | 483 189 264 275 19 ЕА 
гос гв ЕКЕ ЛК ЛКК КЕКЕК 
.30- 4. 6 | 1537 
4.00 - 4.30 A eer B 917 306 603 586 467 246 |113^ 31v| 131^ 93^ 
6 242 | 637 243 424 361 331 164^ 1$ ИТЕ. 
КЫ НА КК КҮНЕК И 
à Pen aS 2 602 590 481 272 | 97a 23v| lOl^ 80^ 
° 4:30 - 5.0 К 1515 31 1557 1714 448 212 | 577 188^ 365 307 333 l73^| 939 30 481 SeT | 11^ eov] 533 33V 
$:00 - 5:30 ^ 19-8 37 1357 | 1682 461 248 | 619 202 389 328 362 185^| 893 287 568 568 кА Ж S а 
5.30 - 6.00 A 15:8 38 1387 | 1815 302 275 | 626 271 429 378 297 ldl^| 951 338 650 615 410 227 | lopa 22-125 aga 
6.00 - 6.30 À 15:8 31 1306 | 1802 524 250 | 632 264 448 389 314 139^ 932 314 611 614 agi 529 | G9» ОНАР 
6:30 - 7.00 A 15:2 31 752 315 518 463 347 168^| 785 242 518 545 
7.00 - 7.30 A 18:2 31 1392 | 2049 635 222 
FOR EXPLANATION OF SYMBOLS, SEE PAGE А 
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* — PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 


эй | | HOUSEHOLD AUDIENCE COMPOSITION 
PROGRAM NAME E "PH AUDIENCES VIEWERS PER 1000 VIEWING HOUSEHOLDS BY SPECIFIED CATEGORIES 
NS suec ЕНЕ UD WORE WOMEN TEENS r3 LOREN 
WK START [3 E | AUD: SHARE AUD. PERSONS ING H- l} 5- %- КЕЕ Б 02-1) m 
# DAY TIME DUR мет PÉ Wk: нкаў % ^W qu) Gi) HOUSEWON.| rorat Н Š Ë у ror 5 H Ü se TOT. Ри той їп 
WEEKEND DAYTIME CONTO 
NFL FOOTBALL POST-NBC 1133 JA $8 11 412 1010 350^185^| 350^ 41v 77v165v 124v185^| S9T^238^ 24543254 2011583] G3v IT | Lr LI 
4.09 15 NBC SC 58 JB 4.8 11 412 1010 350 185 | 350 41 тт 165 124 18$ | 597238 245 309 201 158 | G3 LL | HOH 
NFL FOOTBALL POST 2-С 1 — 199 |8 11.8 22 396 2431 630 225^ 949 428 730 567 440 158^| 810 282 569 598 433 1564 286 107^| 306 230^ 
7.18P 12 NBC SC 91 |B 11.6 22 996 2431 630 225 | 949 428 730 567 440 158 | 810 282 569 598 433 156 |286 10] | 386 238 
ж 10 GRON QU-&20Am 2 190 192 JA 4.0 24 344 1602 186^ 32v| 186^109^ 162^ 53v 77v 24v] 210^146^ 1715210^ 64v ІТ | ату LT |1118 741 
SAT. 8А 2 NBC CN 95 85 B 4.0 24 344 1602 186 32 | 186 109 162 53 77 24 | 210 146 1120 6 | Bj ТТ 741 
ONE TO GROW ON-8:58AM 2 192 193 1А 5.425 46411888 257^ 22v| 2STA206^ 228a 45у 51v 29v| 160^ TS^ 115^136^ 61v 24v 242 954 1229 825 
SAT. ВА 2 NBC CN 96 96 B 5.4 25 464 1888 257 22| 257 206 228 45 51 29 | 160 I$ 151% Gi 247 adar a5 1229 825 
ONE TO GROW ON-10:26AM 2 205 202 JA 7.928 679 1669 329 188a] 394 253 322 201 126^ 58^| 1791124 1ST^138^ 55^ 124 13241164) 964 502 
SAT. 10.284 2 NBC CN 99 99 B 7.9 28 678 1669 329 188 | 394 253 322 201 126 56 | 179 112 197 190 ss. 12У 13e 116 964 502 
ONE TO GRO ON-L1:28AM 2 192 197 JA 7.426 63611681 315 129^| 346 207a 252 187a 104^ 77^| I85^116^ 193^109^ 37v 32v 1624113) 988 603 
SAT. 11.28A 2 NBC CN 80 9B В 7.4 26 636 1681 315 129 | 346 207 252 187 104 77 | les 116 153 9 377 320 jezus 988 603 
ONE TO GROW ON-11:58AM 2 160 175 fA 5.219 447 1953 377 192^| 395 203^ 241^166^ 1274139x| 347 207^ 326 104^ 39v 21v 18441334 1027 664 
SAT. 11.58А 2 NBC CN 80 94 B 5.2 19 447 |1953 377 192 | 395 203 241 166 127 139 | 347 267 306 104. 397 217 1844133 1027 664 
POLE POSITION 2196 105 JA 2.7 9 232 1543 330^254^| 3534154^ 228A125v 125v T4v| 1904105v 105v 25v 85v 60v 29241814) 708 410 
SAT. 130# 30 CBS CA 57 54 B 2.7 9 232 1543 332 254) 393 154 281% 125 14 | 190 10$ los $$ $ 60У 292 ТЫА ТОЁ 410 
ROCK N WRESTLING 2 205 204 [А 5.2 19 447 |1897 329 117) 383 254^ 338 171^ 108^ 45v| 280^138^ 208^161^ 99^ 43 388 1224 846 584 
280 138 208 161 99 43 | 388 122 | 846 584 
аат | 1897 329 117 | 383 254 338 171 108 45 o 208 тел 199, 43 зва 122 | Bas get 
E 10.004 60 CBS CA 99 99 |В 5.2 19 355 229^ 302^144^ 93^ 534) 269411 
3:0 2710-30 А 98 21 490 1992 399 132. 414 277374 199% 127^ 40v| 295 164л 22TAIGT^ 95^ 36У 393 1281 890 629 
Баа ^ 1386 196^ a 264^145^ 183^134^ 69v T2v| 103^ 79v 90v 90v 24v 13v авв 1% "i 
Scoogre MYSTERY FUNHOUSE- CA. 194 193 B 4.4 le 3/8 1308 196 264 145 183 134 69 72 | 103 79 90 90 24 13 bod 
< ^| 
SMURFS 1 2 203 08 |8 69 7 $93 1926 272 " $08 194 тй в 29 | ler 69 142142 53 45 228 143 Bal SIT 
.  9.00A 30 NBC CA 99 99 |В 6.9 27 593 223 145^| 922 571 
n. 2 203 204 |A 9.032 773 1682 289 б^ 324 223 268 p T^ 43 193 102^ NL E Pn 223 145 | 922 571 
. 9.304 30 NBC CA 99 99 B 9.032 773 |1 ise ere ВИ 
— ТТЕ КАЕТ prgn g plera a Ri 
. 10.004 30NBCCA 99 99 |В 8.932 765 112v LT |1053 692 
— ЕНУ ББСУ ОЕТ НЧ 
SAT. в.00А 30 NBC CA 96 96 B 3:1 20 266 | 1496 180 ес. О а е ed 
ШАРАН гат 211932 А $2 H 279 1989 205 219 | 31313 150142 160 120 102 LT 44 44 102 58 265 109 | 985 521 
.30P 30 NBC CA 57 68 |В 3.2 ll 275 |166 ҮЛЕ ¿DP 
Nn 90у 1 65 A .7 2 60 | 1200^ 3681004 3662007 209v200v H 168v nd 394394. 41814507 n H IT LT 
SPORQUN.  12.30P 30 ABC SC 50 A ° E- v m на 738 153^ 362 382 442 304^| 428 134^ 183^158^ 15502334] 27v LT | 87a 57v 
0 
NDAY MORNING ав 176 173 |А 4.72 "EN 
SU SUN. g _9-00А 90 Cas N96 96 Ë 2:539 3eg|1sdl 663 292^ ID no» 3322422 474 agon 457 182^ RAE КЖ 08у 58, 
.00 - 9. x ^ ^ v 
9:30 = 10:00 ^ $515 407 1194 036 324, 100 250^ 435 378 420 250a] 411 142a 191A176A 1382034 26v LT | 117 
10.00 - 10. . 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
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50 PROGRAM AUDIENCE ESTIMATES (Alphabetic) 2ND SEP. 1985 REPORT 
yi AUDIENCE COMPOSITI |] 
PROGRAM NAME «№, e AUDIENCES VIEWERS PER 1000 iur Dii Шы ч CATEGORIES 
MEN MEN 


түс. AE TOTAL LADY WORK- WI E is] Ey 
AUD. SHARE AUD. PERSONS OF 1 1- d- 5- 18- 18- 12-1 -1! 
X * e^t CA HOUSE WOM. | TOTAL Е Ë selon Mo S S S S54 | TOTAL. Ни. TOTAL б-п 


WK START 
# DAY TIME DUR ner Pe WK1 WK2) 
WEEKEND DAYTIME CONT'D 


K 
E 
Y 
r— 
SUPERPOWERS TEAM 2 197 198 |A 4.8 17 412 | 1840 246^108^| 246^ 92a 204^218^ 154^ 28v 233^140^ 1404103^ 14v 79v| 373 150^| 988 712 
SAT. 10.004 30 ABC CA 37 97 |B 4.8 17 412 | 1840 246 108 | 246 92 204 218 154 28 | 233 140 140 103 14 79 |373 150 | 988 712 
13 GHOSTS OF SCOOBY-DOO 2 197 199 A 4.2 15 361 | 1839 275^ 97^! 305^147^ 210^181^ 116^ 95v| 138^130^ 138^107^ LT LT |354^1554|1042 704 
SAT. 10.304 30 ABC CA 96 96 |В 4.2 15 361|1839 275 97 | 305 147 210 181 116 95 | 138 130 138 107 LT LT |354 155 |1042 704 
THIS WEEK-DAVID BRINKLEY 44 182 180 |A 3.6 10 309 | 1521 690 197^| 738 168^ 219^244^ 237^393^| 618 143^ 149^181^ 23943824] 61v 52v| 104v 16v 
SUN. 11.304 60 ABC N 97 96 |В 3.812 326 
11.30 - 12.00 А 3.4 10 292 | 1545 661 161л) 737 205^ 247^258^ 206^370^| 647 185^ 1994189^ 250^375^| 64v 4dv| 97v 35v 
12.00 - 12.30 A 3.9 11 335 |1427 684 216^| 705 126^ 186^225^ 25143934| 567 99v 99v164^ 221^4373^| 50v 50v| 105^ LT 
WUZZLES ? 199 198 Ё Ta 22 387 | 1669 206^ 83v| 242^4165^ 196^109^ 31v 46v| 45v LT 45у 45v 45v LT |2094 57v| 1173 814 


SAT. 8.304 30 CBS СА 97 97 22 387 | 1669 206 83 242 165 196 109 31 46 45 LT 45 45 45 1Т |209 57 |1173 814 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 
51 KEY: A= CURRENT REPORT В =. SEASON AVERAGE 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. SEPT.16, 1985 


7:00 7:8 7:39 7:5 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE [ 12,030 30,410 
(Households (000) & %) 14.0 35.4 
LOS HARDCASTLE а MCCORMICK —» —— — — NFL MONDAY NIGHT FOOTBALL 
ABC TV ig ЧЕЛИК SAP 
AVERAGE AUDIENCE [ 8,250 15,550 
(Households (000) & %) 9.2* se 181 inv 21,07 20.4* 18,9* 
DUAE OF AUDIENCE ж 16 * 16 * 32 * 31 * 
AVG. AUD. BY А HR. % з nb 1905 20.8 2o аот л 18.7. 17.8 
TOTAL AUDIENCE Г 14,800 17,010 16,320 16,060 
Ë (Households (000) & 95) 3.0 
нА & MRS. KING — Nt k ALLIE WEWHART "аан Ë LAGEY 
E CBS TV (RY(8US-50) (а) (80080) 
AVERAGE AUDIENCE [ 11,600 14,260 13,830 11,850 
K (Households (000) & 96) 13.5 12.7* 14.2* 16.6 16.1 13.8 19. B^ 13.8* 
SHARE OF AUDIENCE % 22  * 22 * 25 24 24 22* 25 * 
AVG. AUD. BY М HR. X 12:08 35:47 Ше died 16:90 9.16.1] 15:20 ШО 13:6. зс даш 
l тота. AuDiENcE { 17,950 20,620 
(Households (000) & 9) 20.9 24.0 
нв MONDAY NIGHT MOI ES. ———— —— — — 
NBC TV "w 
AVERAGE AUDIENCE 13,570 11,850 
(Households (000) & %) { 15.8 15,1* 16.5* 13.8  14.1* 14.8% 14.0" ipe 
SHARE OF AUDIENCE % 25 25 * 2509 22 21* 22 * 23 23 
AVG. AUD. BY М HR. X 1540 ipa essi йб 141111 1459-1450. 14:2 иша 33.02. йш 
TOTAL AUDIENCE 
(Households (000) & %) { po 30, mn 
ABC TV MEE A ROME -—— A3 Lo MONDAY NIGHT FOOTBALL 
Do ед EATTLE 
AVERAGE AUDIENCE dit PST 
(Households (000) & %) 12,710 2 15,290 
SHARE OF AUDIENCE % 14.8 13,9% 15.6* 17,8 17.5* 19.3* 19.3* 17.2* 
W AVG. AUD. BY W HR. % 23 22 И Е 28 * 28 * 27 * 
13.4 14.5 15.4 15.7 16.9 18.0 19.0 19.6 19.4 19.3 17.2 17.2 
TOTAL AUDIENCE 
E пын озю { ү k 
<—— SCARECROW & MRS. KING — 
с CBS TV (o) 
AVERAGE AUDIENCE 14,950 
(Households (000) & %) { 1 
K SHARE OF AUDIENCE X M D Lu EN ipe, ar 
2 AVG. AUD. BY У HR. % 16.3 17.6 17.9 17.8 18.1 18.4 18.7 18.1 18.3 17.4 17.3 17.0 
TOTAL AUDIENCE 
(Households (000) & Ж) { P ps 


+— TV BLOOPERS % 00, JOKES — —— NBC NONDAY NIGHT MOVIES. — 


N BC TV FAMILY TIES VACATION 


AVERAGE AUDIENCE 14,770 18,980 
(Households (000) & %) 17.2 16.4* 17.9* 22.1  22.4* 23,5* 22. a 20.3* 
Few OF AUDIENCE % 26 db * 26 * 33 32. * SAC 34 * 34 * 
AUD. BY У HR. % 16.0 16.9 17.5 18.3 21.8 22.9 23.5 23.6 22:77 -20.1 21:20) а 


vs. ,900, p 
A-3 EVE. MON. SEPT. 23, 1985 


E 
& ть буе, -€— e н 


е Nielsen NATIONAL TV AUDIENCE ESTIMATES SEPT.17, 19 


7:00 7:15 7:30 7:45 :00 8:15 8:30 ; 9:15 9:30 9:45 10:00 10: 10:30 10:45 


EVE.TUE. 


TOTAL AUDIENCE í DRE Г 
(Households (000) & %) 15.6 
REAGAN NEWS m s Bus HE m ME if FAMILY HONOR 


ABC TV "ii ) (9100-10:54PH)(80) 


AVERAGE AUDIENCE 1 13,230 
(Households (000) & %) 15.4  14.3* 15.9* 15.8* 15,6* 
№ SHARE OF АЏОІЕМСЕ % 2 25 22 * 25 * 26 * 29 * 
AVG. AUD. BY V HR. % 12.8 14,1. 1441 14.6 16,0 15.9 16.1 15.5 15.8 15.3 
TOTAL AUDIENCE 18,810 15,380 
E (Households (000) & %) ( 21.9 17.9 
CBS TV REAGAN NEWS| ——as k NIGHT MOVIES —— WEST s7TH 
INE 0:39-11:39РМ) 
Е › кос LN е 
AVERAGE AUDIENCE { 9,020 8,590 
K Households (000) & %) 10.5 17.9% 10.1* 10.8* 12.1* 10,0  10,0* 
SHARE OF AUDIENCE. % 17 18 * 15 * 17 * 19* 21 19 * 
AVG. AUD. BY У HR. % EAF 10:0 0.1, 104851084 000012,2 10.2 (8:9 
TOTAL AUDIENCE { 21,990 21,820 17,270 
(Households (000) & %) 25.6 25.4 20.1 
REAGAN NEWS — А TA — —— REMINGTON. STEELE 
NBC TV › Чи КЕ. ш 
AVERAGE ANNE 15,980 15,630 12,200 
(Households (000 18.6  15.7* 20.6* 18.2  19.2* ОРТ о 1827€ 
SHARE OF АШ н % 29 25 * 31* 29 29 * 28 * 28 25 * 
Ave AUD. BY М HR. % 15.0 16.0 20.2 21.1 19.0 19.4 17.3 16.9 13.0 144 
TOTAL AUDIENCE 
M QN) à X) í 19,930 mag mm 13,140 


23. 20. 5.3 
WHO'S THE BOSS? GROWING PAINS MOONLIGHTING < OUR FAMILY HONOR — 


ABC TV t) 


AVERAGE AUDIENCE 17,520 15,890 15:120 
утгач rA { 20.4 18.5 17.6 17,6* inr 11,7  12.3* 11.1* 
Few c Х 33 28 2? 26 * отк 20  20* 19 * 
U . ir 2311 18.4 18] OTE 17.4 i703 157 126. 12.0. 11:3. 19.9 

TOTAL AUDIENCE [ 10,650 18,210 

E Households (000) & %) 12.4 21.2 


HOMETOWN —— CBS TUESDAY NIGHT MOVIES 


Е C B S TV (в) THE OPEN LOVER 


AVERAGE AUDIENCE 6,790 11,850 
K (Households (000) & %) 7.9 Utd 8.097 13.8 12.2* 13.0* 14.8* 14.9* 
SHARE OF AUDIENCE % 12 К Эш I0 22 18 * 20 * 24 * 26 * 
AVG. AUD. BY W HR. % T.8 T.6 8.0 8.4 11.4 13.0 12.7 13.3 14.8 14.9 15.1 14.8 
26,110 18,730 
(Households (000) & %) 30.4 21.8 


REMINGTON STEELE ——— 


NBC TV (so 


AVERAGE AE { 17,180 15,460 

(Houssholds (000) & 96) 20.0  18.3* 21. T 20,9* 19.7 18.0  18.4* 17.6* 
SHARE OF AUDIENCE. % 31 29 * 32 * 31 * 30 * 30 30 * 31 * 
AVG. AUD. BY НЕ. % 17.7 18.9 20.9 21.3 21.3 20.5 20.4 18.9 18.4 18.4 17.9 17.2 


0.8. TV Households: 85,900,000 For explanation of symbols, See page ^. 


HH EVE.TUE. SEPT.24, 1985 


ieisen NATIONAL TV AUDIENCE ESTIMATES 


1:45 8:30 


7:00 7:18 7:30 8:00 8:15 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 1014 


TOTAL AUDIENCE 19,410 
(Households (000) & %) { 5. 
ABC TV is 
P. AVERAGE AUDIENCE 9,110 
louseholás (000) & X) 10.8 9.5* .0* .9* ‚4* ‚6* 
W SHARE OF AUDIENCE Ж i {+ 9° rs ns Ek pon 
„Ме AUD BEYX HR x О E 9,9102. Mi 109 пози: DIR ыл ош 
TOTAL AUDIENCE 17,090 15,980 14,170 19,500 
Ë CHovsohoids (000) & %) { 19.9 18.6 16.5 22.7 
CBS TV —— u мн ——— оба EDGE Buens EQUALIZER 
E (50) 
AVERAGE AUDIENCE 12, 
K бшшш (000) & 5) { Ша 14.1* асти. 118259 E URS 18.2" 18.4* 
SHARE OF AUDIENCE % 25 * 2à 25 23 32 31+ 34 * 
AVG. AUD. BY У НЕ, % ij5 1458 149 145 16.0 16.3 14.1 14.9 18.0 18.4 18,9 17,9 
l "Tora AUDIENCE ( 21,900 20,530 16,660 
(Houscholds (000) & %) 23 19.4 
NBC TV ТЕ} поту тонун —— — wu m — — панн — 
AVERAGE Күү 16,240 16,060 12,630 
(огиз (000) & % 18.9 17.4* 20.4* 18.7 17.9" 19.6* 14.7 15.1" 14.3* 
SHARE OF AUDIENCE 92" 30 * 33 * 3 28* зік 26 25 * 26 * 
AG RUD. ЗҮ МНА % 16.7 18.1 19.9 21.0 17.8 17.9 19.3 19.9 15.5 14.7 144 14.3 
TOTAL AUDIENCE 
(Households (000) & %) { p Б vun po 
ABC TV — —— wis — Semen ИБ ИЕШЕ — Lt u———1 
(80: 
AVERAGE AUDIENCE 
(Households (000) & Ж) E 13.4* OM SESS "k п 20.8* 
SHARE OF AUDIENCE % "ia 5256 е — al 43* 39 “as я 35 * 
W M. AUD. BY ⁄ HR. % 124 125 15.2 175 27.0 27.8 28.9 28.7 — 22.0 21.8 21.1 20.4 
TOTAL AUDIENCE { 11,510 10,570 10,140 15,890 
E — (Households (000) & %) 13.4 12.3 11.8 18.5 
—+YY —— STIR CRAZY —— CHARLIE & GEORGE BURNS EQUALIZER 
pg CBS TV "e gi. ird 
AVERAGE AUDIENCE 7,730 9,020 9,110 12,280 
K (Households (000) & 36) 9.0  9.0* 9,0*. 10.5 10.6 14.3  14.6* 14.1* 
SHARE OF AUDIENCE % iu oa 1à* 16 16 2) 23* 24 * 
AVG. AUD. BY ⁄ HR. % 34.4 85 8.7 9.2 10.0 11.0 10.5 10.8 14.4 14.7 14.3 13.9 
2 "TOTAL AUDIENCE ( 22,590 16,410 14,770 
(Households (000) & %) à 19.1 17.2 
NBC TV — — HIGHWAY TO HEAVEN —— HELL TOWN —— 35 «—À  — ST. ELSEWHERE — —5 
(60) 
AVERAGE AUDIENCE 17,950 12,970 11,850 
(Households (000) & 96) 20.9 20.3" 21,5% 15.1  14,7* 15.5 13.8 13,8" 13.8* 
SHARE OF AUDIENCE % 33. 133 * 33 * 22 2% 23 w 23. 22* 23 * 
AVG. AUD. BY V. HR. % 19.2 21.5 2L8 21.9 14.7 14.7 15.5 15.4 159.5 14.0 13.8 13.8 


62.9 [6 62.6 |62.9 É 60.3 |58.6 
66.0 | 67.3 | 67.8 | 67.7 63.8 | 62.7 | 60.4 |58. 
For explanation of symbols, See page А 


ЕМЕ МЕО. ЅЕРТ. 25, 1985 


TV HOUSEHOLDS USING ТУ МК. 1| 49.8 | 51.9 | 53.4 | 54.8 
See Def. 1 WK 2| 54.0 | 55.6 | 56.3 | 57 59.9 | 61.9 | 63.5 | 65.3 


U.S. TV Households: 85,900,000 
А-7 


; " 
ы Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. SEPT.19, 10H 


8:30 8:45 9:15 


7:00 7:15 7:30 7:45 8:00 8:15 9:00 9:30 9:45 10:00 10:15 10:30 10/48 


TOTAL AUDIENCE 
(Households (000) & Ж) í 27,320 


ABC TV 


AVERAGE AUDIENCE { 13,140 


ABC NFL FTBL SPECIAL-THU 


(Households (000) & %) Z * 
W SHARE OF AUDIENCE % E ER E E Ron s 
. AUD. BY V HR. % 10.9 11.9 13.5 14.2 15,6 15.5 14.0 15.5 18.1 17.5 17.7. 17.4 
TOTAL AUDIENCE 
E enhn оак) Ñ Waq 165% 131140 


WAGNUM, P.I. — e SIMON & SINON. ———— 


E CBS TV ()(80) (RY(50) 


AVERAGE AUDIENCE 10,310 12,7 
10 
K “nad (рл { 12.0 10.75 13.3. ав м.т 15.09 d$ ins 11,15 
3* 2à * — 20 * 
AVG. AUD. BY У HR. % 104 11 12.7 19.9 146 148 149 150 104 106 1.4 108 
Er ES CFT WES CERE 
E р к 20.5 
ш cosby -FAMILY TIES CHEERS NIGHT COURT «——— HILL STREET BLUES —— 
NBC TV pd (RY(50) (в) (R) (а) 
AVERAGE AUDIENCE 20,270 17,700 15,290 14,5 
(Households (000) & %) 23.6 20.6 17.8 i HEP ase 15.0* 
SHARE OF AUDIENCE % 39 32 28 27 26 — 26* 27 * 
AVG. AUD. BY М HR. X 22.2 25.1 21.2 20.1 17.5 18.0 16.8 17.0 15.4 15.0 15.3 14.7 
TOTAL AUDIENCE 
(Households (000) & %) { fi | "An 


ABC TV (80) 


AVERAGE AUDIENCE 6,700 9,790 12,540 
(Households (000) & Ж) { 718 7:3 8.9* 11.4 10.7" 12.2* 14.6  14.9* 14.3* 
SHARE OF AUDIENCE % io 1" iss г 165 lea 23 23* 23 * 
W ле. AUD. BY W HR. ж 14 L2 si. 85 64 i110 320 14 141. 15.12. 14,9 13.8 
TOTAL AUDIENCE { 23,540 22,160 
Ë Households (000) & 96) 21.4 25.8 
— I — — — тз LANDING 
p CBS TV ч 
AVERAGE AUDIENCE [ 14,950 18,730 
K Households (000) š %) 17.4  14.9* 17.2" 18.3% 19.3* 21.8 21.7* 21.9" 
SHARE OF AUDIENCE. % 26 — 23* 26 * 27 * 29* 34 33a 35 * 
AVG. AUD. BY & HR. % 14.5 18.3 17.0 17.5 18.4 18.2 19.2 19.4 21.4 22.1 22.2 21.6 
2 TOTAL AUDIENCE { 29,810 27,320 24,400 21,050 19,670 
(Households (000) & Ж) 34.7 31.8 28.4 24.5 22.9 
BILL COSBY FAMILY TIES CHEERS NIQNT COUNT — «———— HILL STREET BLUES — 
NBC TV SHOW (80) (80) 
AVERAGE AUDIENCE [ 27,140 25,430 22,330 19,670 15,460 
(Households (000) & %) 31.6 29.6 26.0 22.9 18.0  18.5* 17.5* 
SHARE OF AUDIENCE % 48 45 39 34 28 — 28* 28 * 
AVG. AUD. BY М HR. % 29.9 33.3 29.7 29.5 26.0 26.1 23.2 22.5 19.0 18.0 17.5 17.6 
TV HOUSEHOLDS USING TV. WK. 1 | 49.0 | 50.4 55-5 T 59.5 | 62.1 EI 54.0 aao ез2 [51200 [01 [0% 
(Ses Def. 1) WK.2| 56.6 | 58.1 61.6 | 64:6 | 66.3 | 66.2 |66.6 60-8 | 67:2 | 67.0 [66:9 ESO (65.7 
V.S. TV Households: 85,900,000 For explanation of —- See page А. 
EVE.THU. ЅЕРТ. 26, 1985 


A-9 


A 


w 
E 
E 
K 
1 


w 
E 
E 
K 
2 


тү өр USING Тү WK. i 
WK. 2 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & 9€) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. SEPT.20, 19 


( 


{ 


% 
% 


{ 
{ 


* 
* 


( 


% 
% 


( 


( 


* 


{ 
{ 


А 


{ 
{ 


SHARE OF AUDIENCE % 


AVG. AUD. BY % HR. 


(See Def. 1) 


U.S. TV Households: 85,900,000 


А-11 


% 


00 8:15 8:30 8:45 900 9:15 0 9:45 10:00 10:15 10:30 10 


16,660 18,980 
19.4 . 
— — WEBSTER ——ə e SPENSER: FOR HIRE ———— — ——— ——* 
(80) (9:00-10:57РМ)(80) 
11,850 12,030 
13.8  13.3* 14.3* 14.0 13.4* 14.1* 14,5* 13,9* 
25 27 25 * ?4 23 * 23 * 28 ж Fires 
19.9 13.8 14.6 14,0 13,4 13.5 13.8 14.4 14.7 14.2 14.3 13.5 
9, En L: r 12,370 
14.4 
ia BUGS BUNNY енини 4e ——— e FALCON CREST —— 
WOl-WEST (RY(8US -50)(80) aq 
7,020 10,820 
9.1 12.6  10.2* 13,4* 14,29* 11.5 11.2% 11.8* 
17 21 18 * 23 * 23 * 20 19 * 21 * 
8.9 9.2 9.5 10.9 13.1 13.8 14.2 14.2 ID. 11.3 ЕЛ 11.9 
20, Тр р 27 
Lu a c ӨЕ RIDER ——————————————* ^ AI МСЕ — >, 
(R) 
13,140 1 0 
15.3 13.0* 15.0* 16.2* 17.1* 17.0 16.9* 17,0* 


26 * 
108 43:55 45.6. 152 15.8 16.6 17.2 17.1 16.7 17;2 . 175.0. 170 


14,090 11,600 9,790 Т, He 
16.4 13.5 11.4 8.6 
WEBSTER MR. BELVEDERE = Bu INI —— e SPENSER: FOR HIRE — 
(80) 
11,850 9,960 7,130 10 
13.8 11.6 8.9* 9.2* 6.3 6.2* 6.4* 
24 19 14 1427 24 10 10n* 19 * 
13.0 14.5 11.8 11.4 8.8 8.9 9.5 8.9 6.5 5.9 6.3 6.5 
22,250 24,830 
.9 28.9 
— — WILIGHT ZONE — ——^ -i—i сеси оиа 
(808-50) (80) 
15,200 
17.7  16.6* 18.7* 23.6  22.4* 23.T* 24.5* 24.0* 
30 29 * 31 T 34 * 36 * 99 * у 


3 
17.1 16.2 18.0 19.4 21.8 23.0 23.5 23.9 24.4 24.6 24.3 23.6 
16,580 27,830 
19.3 32.4 


— KNIGHT RIDER ——s. — — — M МІСЕ — ə ° p >++s . ." Q 


9,930 
14.1  12.4* 15.8* 23.2  22.4* x Эх eis un 
24 22 
11.6 13.3 15.1 16.5 22.1 22.7 23.0 22 r 23.2 255 % 24.3 24.1 
60.6 58.8 [58.1 [56.8 [55.0 
64.7 62 62.2 |62.0 |60.8 
For explanation of symbols, See page A. 


EVE.FRI. SEPT.27, 1985 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 


8:45 9:00 9:15 


TOTAL AUDIENCE 16,66 
(Households (000) & %) { ' 


EVE. SAT. 


9:45 


SEPT. 21 


10:00 10:15 10:30 10:45 


18,640 
21.7 


HOLLYWOOD BEAT A O E SINEP: ——— a 
ABC TV (50) (80) 
AVERAGE AUDIENCE 10,740 12,630 
(Households (000) & %) { 12.5 11.1* 12.6* 13.9* 14.7  14.8* 14.9* 14.5* 
W ARE OF AUDIENCE Ж 095 22 * 23 * 25* 26 26* 27 * 26 * 
AVG. AUD. BY И HR. % 100. 11.4 12-2. 13.1. ШЇ 14.1. BA 04 9 
E dit. 1 р "gs 
= š AIRWOLF > 1 CBS SATURDAY NIGHT MOVIE. ——————————— 
E CBS TV (R50) USED CARS 
(97050) 
AVERAGE AUDIENCE 7,650 
К (Households (000) & % { 8.9 — 8,5* 9.9» PP pue 7.1* т.а" 7.9* 
SHARE OF AUDIENCE % v Mt uU d om R 13 * 13 * l4 * 
AVG. AUD. BY М HR. % 8.9 š 74 Y 
1 RINT М Í 16,060 16,040 21,560 20,100 18,810 
lous ls 25.1 23.4 21.9 
N BC TV GINME A BREAK HIS о LIFE GOLDEN GIRLS 227 — — — — WINTER. —————— 
$0) 
AVERAGE AUDIENCE 13,740 15,980 19,330 15,63 
(Hostes (000) & X) { 16.0 18.6 22.5 162 19.5 18.0* 
31 34 40 3 33 * 33 * 
AVG. AUD. BY V, HR. % ШЕ, L17291 тсе, 19:9] Иш 129/3 21.0 18/2 185 18.4 атт 
Asus OW) Ë % { » 1502 Po RE 
ABC TV юш stir — — г тит LOVE BOAT 
AVERAGE AUDIENCE 7,820 10,5 10,820 
(Households (000) & Ж) { $1 9.1* 9.1* 12,3 1l.6* 12.9* 12.6  12.8* 12.5* 
SHARE OF AUDIENCE % 16 16% les Q  19* + pa ДЕ 23°* 
W AVG. AUD. BY 4 HR. % 9.4. 509 69 ӨШ 117 — 11.6 18:95. 19:4 Ba 10.4 GS 
E TOTAL AUDIENCE { 13,920 21,900 
(Households (000) . ° 
I Q — — —  AIRIOLE — MÀ «— tts SATURDAY. NIGHT. MOVIE. 
E CBS TV (80) MATIONAL. tas VACATION. 
AVERAGE AUDIENCE. Г 10,310 13,400 
(Households (000) & %) 8.4" 12,0 11.5" 12,4% 15.6 14.1" 15.5* 16.5* 16.5* 
K НАКЕ OF AUDIENCE % — 19 * 21 ie ік 27 24 26 * 29 * 30 * 
AVG. AUD. BY W HR. % 8.7 1.5 11.6 12.4 12.4 13.6 14.6 15.4 16.6 16.4 16.8 16.2 
2 TOTAL AUDIENCE { 15,290 17,270 18,210 15,800 
(Households (000) & %) ; ; Ў Я 
МВС ТУ GIMME A BREAK FACTS OF LIFE _ GOLDEN GIRLS n — — —— WTER ————— 
(50) 
AVERAGE AUDIENCE 12,800 15,030 16,320 12,030 
(Households (000) & Ж) 14.9 17.5 19.0 14.0  14.2^ 13,9* 
SHARE OF AUDIENCE ж 27 30 32 25 25 * 5н 
AVG. AUD. BY М HR. % 14.0 15.8 16.7 18.4 18.7 19.3 15.2 14.3 14.0 14.0 13.8 


TV HOUSEHOLDS USING ТУ WK. 1 
See Def. 1 WK.2 | 46.7 [48.2 


08 ШИШЕ ЖШ. reus VS STANFORD & UCLA VS WASHINGTON,CBS,MULTI-SEGMENT TELECAST 


mee e eee e e ЕЕРЕЕ ШЕН 
49.6 151.8 54.6 | 56.2 {57.7 158.8 59.8 |60.1 57.3 56 


For explanation of symbols, See page A. 


EVE.SAT. SEPT.28, 1985 


= = m m = 


тә ж m m = 


EVE.SAT. 


1:45 2:00 


SEPT.21, 


118 00 D *] 


12:45 1:00 1:30 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


TOTAL AUDIENCE { 3,180 
(Households (000) & %) 3.7 

AVERAGE AUDIENCE í 3,090 
(Households (000) & %) 3.6 


SHARE OF AUDIENCE % 9 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY у, HR. % 


TOTAL AUDIENCE í 11,600 
(Households (000) & %) 195 


NBC TV 


AVERAGE pes 
(Households (000) & 96) 

SHARE OF AUDIENCE % 

AVG. AUD. BY У HR. % 8.4 


SATURDAY NIGHT 


cos MAE 1: BIA oown 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV af 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 8 


AVG. AUD. BY У НА. % An 


TOTAL AUDIENCE 1 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY '& HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


11,680 
13.6 


e SATURDAY NIGHT — np y 


NBC TV mui 
AVERAGE АШЕР { 6,700 

(Households (000) & 96) T.8 9.2* Т8 6.2% 
SHARE OF AUDIENCE % S 24 * 24 * 24 * 
AVG. AUD. BY М HR. % 9.0 8.1 745 6.5 5.8 


For веет of m See page ^ 


EVE.SAT. SEPT.28, 1985 


0,8, тү mm 85,900,000 


A-16 


= x m m x 


кюю ж m m = 


TV HOUSEHOLDS USING TV WK. 1 55.4 | 5T 60.6 6 64.9 |66.9 68.1 |67.9 
(See Def. 1 WK. 2 56,8 | 58.8 | 60,9 64. 66.3 167.7 eT. 68.3 


jelsen NATIONAL TV AUDIENCE ESTI 


H Н т Н Н Н Н Н 14 
TIME 7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:4 9:00 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE (onm 30,320 
са "W ) —  RIPLEY'S BELIEVE 17-М0Т — EE 
ABC qu 
AVERAGE AUDIENCE f 8,070 MU M B S. ms mm XM 
ARE OF AUDIENCE х 10 s 1 gu 29 * 30 * 31 * c M SÉ 
AVG. AUD. BY НЕ. X — 8.5 — 9.3 9.4 ў в 19.6 20.1 21.0 21.6 20.4 19.4 17. : 
TOTAL AUDIENCE — [ 24,570 15,850 12,970 E 
(irren qur n w да ЧЩЙ РА m E E a a MN LIKE A КОК, TRAPPER JONN, R. 
CBS TV os qoem (КС «ШШ? ШЕ 
9,280 
AVERAGE AUDIENCE 16,660 11,170 9,280 n 928 Кз 
dasane d т г т А г Pi 
е Bw 3 
ЗНАЕ ОР BY WM. d | 19.39 20.6 — 20.9 12.1. 12.8 19.1 100 10.7 10.2 10.9 11.4 10.5 
TOTAL AUDIENCE 10,140 11,850 21,900 
iim UN { E ун эмн [oo p o ШЕ Ades c Msi —— | p 1 
N BC TV BREWSTER LSU TAS FURY 
AVERAGE AUDIENCE 7,040 10,050 11,170 А E d SS am 
(Households (000) & %) { “2 117 150 10.8. 12,07 SEE 20 * 23 * 24 * 


20 20 Cd 
SHARE ER % er 9.7 10.9 12.4 10:2 31.3 11,7 12.3 12.7 13.2 13.4 13.7 14.5 14.5 14.3 13.8 


TOTAL AUDIENCE 
(Households (000) & 99) { 1598 pus =з) 
— — RIPLEY'S BELIEVE IT-MOT — — MACQYVER —ə O k —— ABC SUNDAY NIGHT MOVIE 
ABC TV ($0) TOOTSIE, 
(9:00-11: J8PHY(50) 
AVERAGE AUDIENCE dum E 
(Households (000) & %) { "e ne aer 169 әз" IE 0 е 16.6* 16.4* 15.3* 
SHARE OF AUDIENCE % — 15^ даза 16* I 54 18* ^ 28 —23* 24 * 25 * 24 * 
AVG. AUD. BY V HR. % 
1 та 9,5 oz | 9.1 9.7 11.4 12:8 15.0. 15.7 18.7 16.6 16.6 16.0 15.4 15.3 
TOTAL AUDIENCE ( 28,770 25,940 27,920 
(Households (000) & %) 30.0 30.2 32. 
CBS TV „== 60 MINUTES —————9 < MURDER, SHE WROTE — 
(50) 
AVERAGE AUDIENCE f 18,070 20,960 21,050 
(Households (000) & 90) 22.9 20.6 93.9* 24.4 22.9* 26.0* 24.5 24.8* 24.0* 24, 8* 24.2" 
SHARE OF AUDIENCE % — 38 — 37" 40* 37 36 * 39* 37  36* 35 * зї * 38 * 
AVG. AUD. BY W HR. X — 18.9 22.2 23.5 24.2 22.2 23.6 25.7 26.3 25.2 24.3 23.9 24.1 24.9 24.8 24.0 24.3 
TOTAL AUDIENCE { 9,710 11,080 21,390 19,070 25,250 
(Households (000) & %) ins 29 24.9 22.2 29.4 
© кын ptu AMAZING STORIES + — — HBC SUNDAY NIGHT MOVIE 
NBC TV (90) BREWSTER н пиг L000 
(TABATI) ($0) R 
ANERAGE AUDIENCE 9,060 8,930 18,900 17,350 17,950 
(Households (000) & %) 11.6 10.4 22.0 20.2 20.9 19.7" 21.3* 21.5* 21.1* 
SHARE OF AUDIENCE % 29 * * 32 * 33 * 


22 18 34 30 31 31 2 
AVG. AUD. BY W HR. % — 16.3 11,6 9.7 11.2 21.6 22.4 20.5 20.0 18.7 20.7 21.2 21.4 21.5 21.5 22.1 20.0 


67.7 |66.7 64.7 |61.8 | 58.9 
68.9 |68.3 67.7 | 66.2 [64.4 


For explanation of symbols, See page А. 


V.S. TV Н tota ) 
09235 NFL F yw 2,SAN FRANCISCO VS L.A. RAIDERS , CBS, (4:22-7:17PM) 


A-ITL2)NFL FOOTBALL GAME 2-NBC.VARIOUS TEAMS AND TIMESv,NBC,MULTI-SEGMENT TELECAST EVE.SUN. SEPT.29, 1985 


BEES 


A-18 


= = m m = 


> >x m m = 


TV HOUSEHOLDS USING TV WK.1 
(See Def. 1 WK. 


A-19 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


EVE. SUN. 


ТИИ 
ЅЕРТ. 22, 1985 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE í 3,180 
(Households (000) & %) 3.7 
АВС TV P 
AVERAGE AUDIENCE 3,010 
(Households (000) & %) 3.5 
SHARE OF AUDIENCE % 10 


AVG. AUD. BY М HR. % 


TOTAL AUDIENCE I 4, 2 
(Households (000) & %) 


(2) K^ SUNDAY 
NEWS-08G00D 


CBS TV m 
(Meo) 
AVERAQE AUDIENCE 3,780 
(Households (000) & %) 4.4 
SHARE OF AUDIENCE $ 10 
AVG. AUD. BY 4 HR. 1.4 44 4.1 
TOTAL AUDIENCE { 1,370 
(Households (000) & %) 1.6 
NBC TV Жї 
AVERAGE AUDIENCE { 1,370 
(Households (000) & %) 1.6 
SHARE OF AUDIENCE % 6 
AVG. AUD. BY V HR. % 1.6 
TOTAL AUDIENCE 
(Households (000) & %) { E 
А INDAY. 
ABC TV NIGHT ME Eo] 
„1001612 s. SUN. 
AVERAGE AUDIENCE [ а 1,890 
(Households (000) & %) 16.7* 2.2 
SHARE OF AUDIENCE. 31% i 
AVG. AUD. BY W HR. % 1c.8 15.8 2.2 
TOTAL AUDIENCE ( 5,930 
(Households (000) & 96) 6.9 
CBS TV Ж 
AVERAGE AUDIENCE { 5, "930 
(Households (000) & 96) 6.9 
SHARE OF AUDIENCE ж 13 
Ave. AUD.BY'4 HR. X 6.9 
TOTAL AUDIENCE { 1,630 
(Households (000) & %) 1.9 
NBC TV „gie 
E 
AVERAGE AUDIENCE ( 1,460 
(Households (000) & %) DoD 
SHARE OF AUDIENCE % 6 
AVG. AUD. BY М HR. % 7 


FFIFFIEFREEE ЕНЕГЕ MAA ЕЕ 
K2 (53,8 [46.8 | 36:3. | 31:9 19:9 [17:5 Die [12:7 [114 [9:9 B 6:5 EX 1 
Uc ШИН ТЕЙ вин. | anc, (11:19-11:34) For рибо «ИРА 
EVE.SUN. ЅЕРТ. 29, 1985 


(2)TRAPPER ЈОНМ, M.D.,CB8, (10:17-11:17PM) 


A-20 


= = m mm = 


тә x m т x 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


0 7:15 7:30 7:45 8:00 8:15 8:30 8:45 


{ 4,980 5, di 
5.8 
«— 6000 WORNING, AMERICA-730 —5 «—— 6000 MORNING, ГЕТА > 
(C0-0P) (PARTICIPATING (OP) (c0-0P) (PARTICIPATING): 
( 4,210 4,550 
4.9 5.3 
* 26 25 
* 4.9 4.9 5.9 5.2 
{ 2,660 3,180 
3. 3.7 


9:00 


SEPT.16-20, 1985 


0 10:15 10:30 10:45 


(SUS-0P) 


4, A 3, ss 


s UN PYRAMID "ш YOUR LUCK 
(MTUWF )(SUS-0P) 


AVERAGE AUDIENCE { 2,060 2,410 3,350 2,580 
(Households (000) & %) 2.4 2.8 3.9 3.0 
SHARE OF AUDIENCE % 13 13 18 J^ 
AVG. AUD. BY V, HR. % 24. 2,4 2.8 2.9 SE 4:0 . 2/80 (571 
TOTAL AUDIENCE { 4,640 4,980 2,580 3,690 
(Homes ик TODAY SHOW- T. dou TODAY mu ET siver SPOONS Sut ОР THE 
—— > — ——— — 
N BC TV (С0-0Р) (PARTICIPATING) (C0-0P) (PARTICIPATING) u-F CENTURY 
(MTURF )(SUS -0P ) » 
AVERAGE AUDIENCE ( 3,610 4,040 2,060 3,090 
(Households (000) & 9) 4.2 4.7 2,4 32 
SHARE OF AUDIENCE % 22 22 n i 
AVG. AUD. BY & HR. % 4.2 4а ат 4.6 8:3... Roa ха биа itd 
TOTAL AUDIENCE 
(Households (000) & %) 1 p pn 
«—— 000 MORNING, AMERICA-730 — «— 0000 MORNING, MERICA-t30 CN 
ABC TV (C0-0P) (PARTICIPATING ) (C0-0P) (PARTICIPATING). 
AVERAGE AUDIENCE 
боли (00) 8 S) Ñ E р 
SHARE OF AUDIENCE % 23 23 
AVG. AUD. BY & HR. % Eo Ea 591 5% 
TOTAL AUDIENCE 3,520 4,04 
(Households (000) & Ж) { 2.1 ne ur pet 
CBS TV саз MORNING NENS CBS MORNING MENS T и PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE 2,580 3,180 
(Households (000) & %) { 3.0 3.7 Jus VP 
SHARE OF AUDIENCE X 14 16 18 15 
AVG. AUD. BY М HR. % 29 3.2 3,5 3,7 4.1 44 33 3.6 
1,570 57150 
(Households (000) & Ж) ЮС E d 
— TODAY SHOW-].30AM —— «—-—- TODAY SHOW-3. 30AN —— YOUR MUNBER'S — SALE OF THE 
N BC TV (00-00) (PARTICIPATING) (C0-9P) (PARTICIPATING) UP CENTURY 
AVERAGE AUDIENCE 4,210 4,300 р 
(Households (000) & %) 4.9 5. HS „о 
SHARE OF AUDIENCE % 23 22 16 
AVG. AUD. BY % HR. % 49 4.9 $.0 5.0 Бл 122 аа Doo 


A-21 


DAY MON. ЕКІ. 


SEPT. 2 23-27, 1985 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. SEPT.16-20, 1985 
TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2 | 
E NI pos 2, 190 3190 3,780 9:330 8,070 
louseholds Ё -t 4.4 . 
ABC TV ANGIE A тм BLITZ RYAN'S HOPE LoviNG ALL MY CHILDREN. ————- ONE LIFE TO LIVE — D > 
($0) 
AVERAGE AUDIENCE í 1,980 1,800 2,660 3,350 6,360 6,010 
(Households (000) & %) 2.3 2.1 3.1 3.9 7.4 T.0* T.B* 1.0 6.8* TE 
W SHARE OF AUDIENCE % 11 10 13 15 27 26 * 29" 27 26 * 2t 
AVR AUD BW VA 23 21, 22 зо 32 37 40 бе 713 тв 719 ев аео 
E E E V) í Pan p 8, 1 6, 0 pos 
ouseholds. . , T 
PRICE 18 PRICE 18 RIGHT 2 uu AND THE RESTLESS ——» «—— AS THE WORLD TURNS ———» CAPITOL 
E CBS TV Mir "= 
AVERAGE AUDIENCE í 4,380 5,670 6,100 5,150 4,300 
K (Households (000) & %) 5.1 6.6 1.1 6.9* 7.3" 6.0 6.0* 6.0* 5.0 
SHARE OF AUDIENCE % 24 30 28 RB e B^ 22 914 23 *. 19 
AVG AUD. BYW HR. & s 4.0 зл 62 өз з бз тз па во эз ез зз зз з. 
1 TOTAL AUDIENCE { бе 4, M 3, у 3, ЗЫ Bo Sie 
(Households (000) & %) А > 
н 74 zo SUPER PASSWORD Sep FOR < DAYS OF OUR LIVES —— < ANOTHER WORLD 
N BC TV FORTUNE TOMORROW (80) 
AVERAGE AUDIENCE { 5, 40 3,950 3,090 2,580 5,670 4,210 
(Households (000) & %) 6.6 4.6 3.6 3.0 6.6 6.4* 6.8* 4.9 540* 5.0* 
SHARE OF AUDIENCE % 31 21 15 12 24 24 * eb * 19 3925 19 * 


AVG. AUD. BY У HR. % 6.4 6.8 4.6 4.6 3.5 3.8 3.0 3.0 6.1 6.6 6.9 6.7 4.9 4.9 5.0 4.9 


TOTAL AUDIENCE 
н (0) ®) {> азо 2,660 3,280 4,300 8.500 узо 
тв ue ALL OSTAR BL млн" HOPE LoviNG .———Аш MY. CHILDREN — oN LIFE TO LIVE —— 
ABC TV DAYT (M-TH OP) (80) 
AVERAGE AUDIENCE 2,410 2,150 2,750 3,690 6,530 
(Households (000) $ 1). 2.8 2.5 3.2 4.3 16 r1 в.1к  T.4  T.9* 7.5* 
Powder хх ШЕ 11 12 16 26 25 * 28 * 26 26 * 27 * 
W Ес | sl su К.Ж ЧЧ vs 3159980 рУ 
TOTAL AUDIENCE 1 5,760 7,300 8,680 7, EH 4, ER 
E — (Households (000) & %) 6.7 8.5 10.1 
CBS TV TRIGE Ig. PRICE 1$ RIGT 2 e —— YOUNG AND THE RESTLESS — — 2 ig TIEN ns — "CAPITOL 
E (80) 
AVERAGE AUDIENCE 4,900 6,270 6,360 5,410 4,470 
K (ошен (000 à 0 5.7 1.3 ta gar т.к 6.3 6,2" $.4* 5.2 
SHARE OF AUDIENCE % 24 30 28 — 28 * pp 0 21" 23 * 18 
AVG. AUD. BY % HR. E 850.1 те И: т Porno sn j ua 
2 5,870 3,900 3,520 3,090 7,130 5,500 
(Households (000) & %) 8.0 5.7 4.1 3.6 8.3 6.4 
WHEEL OF SCRABBLE SUPER PASSWORD — SEARCH FOR DAYS OF QUR LIVES ANOTHER WORLD 
NBC TV FORTUNE TORO — эсади Е а 
AVERAGE AUDIENCE f 8,840 4,210 3,010 2,580 5,500 4,210 
(Housoholds (000) & X) 6.8 4.8 $5 BU 6,4 — 6,2* 6.7* 4,9 5.0* 4.8* 
SHARE OF AUDIENCE % 29 20 20 22+ 29* 17 — 18* 17 * 
AVG. AUD. BY W HR. % 6,8 6.9 4.9 4.9 SU sco o eo ea r pon 1 


а УР DAY NON. FRI. js vm 1985 


- ——— 
Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 


A-24 


4:45 5:00 


TOTAL AUDIENCE { 9,620 9,790 
(Households (000) & 96) 11.2 20 m u me ив 
— L HOSPITAL — 
ABC TV "S 
AVERAGE AUDIENCE { 7,560 8,420 
(Households (000) & %) 8.8 —8.5* 9.2* 9.8 
SHARE OF AUDIENCE X 30 30 * 91 * 21 
W AVG AUD BY HR. X — 8.2 — 8.8 93 31 9.7 9.8 
TOTAL AUDIENCE { 7,220 1,980 10, 820 
E (Households (000) & %) 8.4 2.3 
CBS TV шоко LIGHT ————— BODY LANGUAGE os. tiena, NEWS- 
E ($0) 
AVERAGE AUDIENCE ( 5,760 1,630 9,360 
K (Households (000) & %) 6.7 6.5% 6.9* 1.9 10.9 
SHARE OF AUDIENCE. % 23 @З;* 23;* 6 23 
AVG. AUD. BY W HR. € — 6.4 67 69 6.9 TONERE: 10.8 10.9 
l CTorALAUDIENCE { 4,300 °, ПД 
(Households (000) & %) 5.0 A MA [s Mer NEWS 
AVERAGE AUDIENCE { 3,260 8,590 
(Households (000) & %) 3.8 | 3.74 3.8* 10 
SHARE OF AUDIENCE % 13 13 * 13 * 21 
AVG. AUD. BY W HR. % 3.7 3.7 3.7 4.0 9.9 10.0 
TOTAL AUDIENCE 11,250 
(Households (000) & %) { ү» „а а 
< GENERAL HOSPITAL —— 
ABC TV төт 
AVERAGE AUDIENCE 9,450 
(Households (000) & 96) { D 8.6* 9.0* 11.0 
SHARE OF AUDIENCE % — 2g 28 * 28 * 21 
№№ AVG. AUD. BY HR. € — вз бу 9.2 вә 11.0 11.0 
TOTAL AUDIENCE { 7,130 2, 230 13,230 
Ë (Households (000) 2%) 8.3 2.6 15,4 
e GUIDING LIGHT BODY LANGUAGE свз EVENING. NENS- 
E CBS TV * 
Wwe йй (RR ван en Er E 
(Households (0 : 6, : : х 
K НАЕ OF AUDIENCE % — 2l Q] x 21 * 7 24 
AVG. AUD. BY W HR. % 6з 66 68 6.7 2.0 {#1 13.1 12.9 
2 ЭДЕ, 4.390 пф 
сизе! s 5. ы 
NBC TV — — SANTA BARBARA — —( s ————— астат RES 
AVERAGE AUDIENCE ТОЛ e HU 
(Households (| : : : 5 
SHARE OF AUDIENCE % — 12 12 * 12.* 21 
AVG. AUD. BY 4 HR. % 37 37 3.8 4.0 Ha 11.4 


ISEHOLDS USING TV WK. 1 
ы. 1) WK. 2 


U.S. TV Households: 85,900,000 
A-25 


28.0 30.1 30.2 34.5 НЕШ ЕРЕ ИЕ 
EHEHEHES EHEHEHEH EHEHEHEH EHEHES 


DAY WN.-FRI. "SEPT. 23-277, "1985 


AA O 


en Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. SEPT.21, 1985 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 5 9:30 9:45 10:00 10:15 10:30 10 
TOTAL AUDIENCE { 3,950 5,330 5,500 5,500 4,550 3,890 
(Households (000) & %) 4.6 6.2 8.4 6.4 
ABC TV INE MEME "= ema чече egy 
„ме AUDIENCE { 3,090 4,210 4,380 ATO 3,690 2,920 
SHARE OF AUDIENCE % 23 24 20 19 16° i 


AVG. AUD. BY V HR. 96 


c TOTAL AUDIENCE { 3,440 4,380 6,440 6,790 
E (Households (000) & %) 4.0 5.1 7.5 T.9 
BERENSTAIN WUZZLES —— «—— MNUPPET BABIES а MONSTERS — ROCK N WRESTLING —— 
E CBS TV (805-80) d 
AVERAGE AUDIENCE f 2,750 3,520 4,120 4,470 
(нигиниз (00) & 9) 3.2 4.1 4.8 — 5.4* 4.1* 5.2 4.6" 5.7* 
SHARE OF AUDIENCE 20 20 109 lei 159 19 17" 21 * 
AVG. AUD. BY V, HR. % ПАСЕ а Е W San l SK Ka kuy Sra maru ДЕН бт 
l TOTAL AUDIENCE ( 3,440 4,900 7,390 9,620 9,530 8,160 
(Households (000) & %) 4.0 5.7 8.6 1.2 1.1 9.5 
SNORKS GUMMI BEARS SMURFS 1 SMURFS 11 SMURFS 111 IT’S PUNKY 
NBC TV (80) (80) (80) BREWSTER 
AVERAGE AUDIENCE f 2,750 3,870 5,670 7,990 8,160 6,700 
(Households (000) & %) 3.2 4,5 6.6 9.3 9.5 7.8 
SHARE OF AUDIENCE % 20 22 25 34 35 28 
AVG. AUD. BY у HR. € 2.6 3.7 4.3 4.7 6.0 7.2 8.9 9.7 9.6 9.4 7.9 т.7 
TOTAL AUDIENCE 
нонок) Ñ ii "SS = КА NE " "e es 
ny, INNY, EWOKS suPEnPowERS TEAM 15 UON 
ABC TV LOONEY ТИ LOONEY TUNEZ 2 ADVENTURES (80) Sc008Y- 
AVERAGE AUDIENCE 0 3,520 4,640 4,380 4,550 4,210 
(Households (000) & Ж) { EU 4.1 5.4 5.1 5.3 4.9 
SHARE OF AUDIENCE. % 16 20 21 18 1$ 18 
W AVG. AUD BY ú HR. % 2 ата Ж КО. sS о л so ж от [6:2 
TOTAL AUDIENCE, [ 4,120 4,980 6,790 7,040 
E (Households (000) & %) 4.8 5.8 7.9 8.2 
: BERENSTAIN WUllLES e MUPPET BABIES & MONSTERS — e———— ROCK N WRESTLING — 
E CBS TV (80) p 
AVERAGE AUDIENCE f 2,920 4,120 4,380 4,380 
K (Households (000) & %) 3.4 4.8 51 54% #15 55 46 5,6% 
SHARE OF AUDIENCE % 23 23 19 21+ P EUM в 20 * 
AVG. AUD. BY V, HR. € Фо ав аа Io MEMBRUM ONU э a 60 1653 
2 "TOTAL AUDIENCE ( 3,350 4,980 7,220 9,190 3.160 6,960 
(Households (000) & *6) 3.9 5.8 8.4 10.7 8.1 
SNORKS. GUMMI BEARS SMURFS | SMURFS 11 p " IT'S PUNKY 
NBC TV (60) 80) (60) BREWSTER 
AVERAGE AUDIENCE ( 2,490 4,120 6,100 7,470 т 5,780 
бона (000) & %) 2. ‚ 7.1 8.7 8.3 
SHARE OF AUDIENCE % 2 23 28 i 30 
AVG. AUD. BY И HR. % 2 баи а Е бе ту 9.12 au Do (s вв 


du 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK2] 6.1 


V.S. TV Households: 85,900,000 


A-271 DAY SAT. SEPT. 28, 1985 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 


ES SAT. i 21 198 


TOTAL AUDIENCE { Im 3.950 4120 4.20 
(Households (000) ) 4.4 “ 4 
ү, итти ABC WEEKEND <—— — AMERICAN BANDSTAND —— 
ABC TV Lond SPECIALS 
(SD) W B AE 
AVERAGE AUDIENCE 1 3,180 3,440 3,260 2,230 
(Households (000) & %) 3.7 4.0 3.8 Be от 2,4% 
SHARE OF AUDIENCE % D 14 13 8* 
W AVG AUD. BY HR. X — 3.5 38 39 4.1 — 3.7 — 3.8 op - 
E Mea ERR 1 5, 610 M D ool 4, 2 2, 1 
(Households (000) & %) 8 5 б 
TORYBREAK DUNGEONS AND LAND OF m GET ALONG GANG POLE Posi TION 
CBS TV as s р 'AGONS THE LOST (80) 
E (80) (sb) ra 
AVERAGE AUDIENCE 4,810 4a 3,40 2,830 3,180 2,810 
Households. 5.6 4. Я . + А 
КОЧ OF AUDENCE w — 20 18 13 P 12 D 
AVG. AUD. BY W HR. % 5.3 — 5.8 — 4.9 — 4.8 4.0 4.1. 3.4 — 3.2 3.5 3.8 — 2.8 3.0 
l "TOTAL AUDIENCE 6,790 5,930 3,690 2.660 4,300 13,660 
(Households (000) & %) { 7.9 4.3 3.1 5.0 15.9 
ALVIN AND THE KIDD VIDEO WR. T SPIDERMAN AND (1) < MEC MAJOR LEAGUE BASEBALL 
N BC TV CHIPHUNKS (80) FRIENDS (0P) P t YE 
(50) n VECAST(OP) 
5,930 4,900 3,010 2,230 3,950 5,150 
вын: к ES ( x š, 3.5 2.6 is $0 EA EA $e 
SHARE OF RUNE Ж £ 252 6.8 a 5.6 3.4 3.7 2.6 2.7 4.6 4.4 5.2 5.6 5.4 6.0 as .. 
шол MEX) X 5,330 4,300 4.300 3,780 5.80 
"tovs "unus ABC WEEKEND — — AMERICAN BANDSTAND — 
ABC TV unu SPECIALS 
"ш WE or 
AVERAGE AUDIENCE 
(иин (000) & X) { D ж es "M o "BH 3.9* 2.9* 
SHARE OF AUDIENCE X — 3 3 15 ; Pe а d ox 13» 10» 
ме. 0. ВҮ АНА ж T | X4 ob^. MG* 4 Wd e 1! 4.0 2 
Е TOTAL AUDIENCE e ( ^ 4,210 3,090 3,690 4.120 3,090 
louseholds ) 5.0 E 3.6 .3 " 3.6 
OBS STORYBREAK. — DUNGEONS AND LAND OF Т GET ALONG GANG POLE POSITION 
CBS TV DRAGONS THE LOST (80) 
E (8) (80) (О) 
AVERAGE AUDIENCE f 3,350 3,520 2,410 3,010 3,520 2,230 
Ec UM | 3 l ОЛ ү 
AVA AD. BV W Hk: X | 39 зз 41 42 AT 29 3 36 59 43 28 ге 
7,900 6,360 4,550 4,120 
(Households (000) & %) 9.2 7.4 5.3 4.8 
ALVIN AND THE KIDD VIDEO ш. T 
N BC TV CHI PNUNKS. (80) 
(80) 
AVERAGE AUDIENCE f 6,790 5,240 3,780 3,260 
(Households (000) & Ж) 1.9 6.1 4.4 3.8 
SHARE OF AUDIENCE % 28 22 16 13 


AVG. AUD. BY W HR. % T.8 


6.4 S. 


. f 4.3 
28.1 | 27.8] 28.6 29.9 
27.9] 27.3] 27.2 27.2 
For explanation of symbols, See page A. 


‚Он PT кынан DAY SAT. SEPT.28, 1985 


3.5 4.0 


Ж 
Ë 
E 
K 
1 


Е 
E 
K 
2 


TV HOUS! 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE. % 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE ( 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABG TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ú HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


(See Def. 1) 


U.S. ТУ Households: 
К CFA COLLE! 


A-31 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 


Ë театрй 


и 


DAY SAT. ЅЕРТ. 21, 1985 


3:15 3:30 3:45 0 4:15 4:30 4 
2,920 14,690 5, 220 
3.4 17.1 6.2 
(1) CFA COLLEGE FOOTBALL GAME "RE RE 
Ө) ТЕР НС ^ pires 
2,150 5,150 4,120 
5.5 Š 0 sisa 5:95 5.8* 6.2* 6.7* 6.2* 4.8 
8 P 18 * 18 * 18 * 19 16 * 12 
2.5 nn 5:3 5,7. 6.0 6.3 5.2 5.8 6,5 6.4 7.0 6.6 5.9 4.7 5.0 
16,490 
т M р COLLEBE FOOTBALL 
$259 RET 
4,810 
5.6 4.0* 4.2* 5.4* 5 , 6.0* 7.0* 7.17 
16 лара 1358 16 * 1 igs 18 * ZU" 
4.1 9.9 4.1 4.2 5.3 5.6 5.4 4 5.9 6.1 6.4 7.6 8.1 6.1 
11,940 
13.9 
NBC WAJOR Cen res — NBC NIGHTLY NEWS- 
"Р ЛАСЫ M 
D T 
10,310 
6.4* 6.5* 6.3* 12.0 
20:9. 20 * 19 * 28 
6.1 6.6 6.6 6.4 6.4 5.8 11.7 12.3 
2,830 15,200 
3,9. 47.7 
(1) CFA COLLEGE FOOTBALL GAME 
(+) AUBURN VS TENNESSEE 
(3:23-8:52P8)LOP (SD) 
2, 498 E Ыз 
2.9 5,8* 6.57 6.8* 6.5* 6.8* Ter 6.4* 
10 t 18/5 19 * 20 * 1918 19 * pud 15. * 
2.9 97.5 6.1 6.3 6.8 7.0 6.6 6.3 6.8 6.8 6.6 7.4 7.1 6.6 6.1 
16,410 
19.1 
CBS COLLEGE M 
“БЫК ТЕТ ОР) 
4,900 
5,7 4.5* 4.8* 4.8* 5.3* S 78 6.3* T.3 
16 TE d 14 * 14 * 150% 1655 ык LTS 
4.3 4.5 4.9 4.8 4.5 5.0 5.2 578 5.5 5.9 5.9 6.6 6.8 7.8 
3,950 11,680 10,310 
4.6 13.6 12.0 
(2) M —— WBC MAJOR LEAGUE BASEBALL. — n —————————— NBC NIGHTLY NEWS- 
(90р) AST: LUIS vs монт JU M SAT. 
wu rt SEHEN TECE CAS CUP Ue) tm 
3,610 3,950 8,500 
4.2 4.6 2.5% 4.6% 4,4% 4,3* 4.7" 9.9 
15 i 1, Ж 14 * P * 292 Ы "n ш HM 
4.2 4.8 10.4 


37.5 [38.9 | 41.1 | 42.5 44.3 
37.6 | 39.4 42.5 | 44.1 46.0 
For explanation of symbols, See page ^ 


DAY SAT. SEPT.28, 1985 


(2)NBC MAJOR LEAGUE PRE GAME,NBC,MULTI-SEGMENT TEL 


a32 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.22, 1985 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 — 9:00 : 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE 1 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE f 
(Households (000) & %) 

SHARE OF AUDIENCE. % 
W лс. AUD. BY V HR. X 


TOTAL AUDIENCE { 6,790 2, EU 


E (Households (000) & %) 189 
CBS TV — — — — — SUNDAY MORNING — FACE THE MATION 
E 


AVERAGE AUDIENCE 1 3,870 2,230 
K (Households (000) & %) Š » 4 : 
SHARE OF AUDIENCE X 20 20 * Q^ 19 * 9 
AVG. AUD. BY АНЕ. % 3.6 4.8 4.9 4.6 4.6 4.4 2.6 2.5 


1 TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVR. АЦО. RY. 14. HR. ki 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY И HR. % 


TOTAL AUDIENCE 
Ë Households (000) & %) { p 2 


E CBS TV 


AVERAGE AUDIENCE 
K (Households (000) š 2 { Jin 2,410 
š 20 — 20* 2" 18* 10 
AVG. AUD. BY М HR. % 3.9: аа 5:6 БДА 12:9; | 22:8. 


2 TOTNM AUDIENCE { 
(Households (000) & %) 


SUNDAY MORNING 5 t NATION 


NBC TV 
Nadine AUDIENCE { 


SHARE MAE Or AU JENGE * 
AVG. AUD. BY '& HR. % 


100 
(ine E D 
0.8. TV Households: 85,900,000 For explanation of symbols, See page A. 


A-353 DAY SUN. SEPT.29, 1985 


p — 


BAT SUN. SEPT. T 1985 


~u Nielsen NATIONAL TV AUDIENCE ESTIMATES 
11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 2:00 2:15 
6,700 
TOTAL AUDIENCE { 4,810 1,120 709 
a (ш) кн) 5- биз WEEK-DAVID BRINKLEY —  SPORTSBEAT — h SUNDAY AFTERNOON BSBL — 
s ru 
ABC TV B D 
AVERAGE AUDIENCE 3,090 5 Aa TS 2d 2 21% 
V SHARE Or AUDIENCE Н i; не ne è ales: 
W лив. AUD. BY НЯ. ^o Ra КК NI 0E АЕС 222 і ` 
TOTAL AUDIENCE { 6,980 23,280 
Ë (Households (000) & %) атом 08 WA FOOTBALL оше 1 
E C B $ TV ы MES 
AVERAGE AUDIENCE 5,070 due * 11.35 12.4* 10.7* 
K SHARE OF AU JENE x w E ar 30 * OUT n FA 
; g 255 012: д : 
AVG. AUD. BY У HR. % 5.5 6.2 8.8 10.0 или 
4,910 
E oe E eum у a M lo: 
(Households MEET THE PRESS Wi TEE a 1 — — MEO 
NBC TV VANSUR, TAS РЕТ 
‚600 
AVERAGE AUDIENCE [ EC 3:929 E ES + 13.3* м.з* 
(Households (000) & %) 1 M 34 30 34 * 33 * 36 
SHARE OF es Ja dd ° 23 lii 4.9 51. 9.3 11:2 12.8 13.2. 13.7 12.8 13.7 15.0 
Тї рине Сү Т — CRIT) 
(Households (000) & %) 5.7 6.0 
«—— THIS WEEK-DAVID BRINKLEY — «—— АВС SUNDAY AFTERNOON BSBL — 
ABC TV KANSAS CITY УБ MINNESOTA 
(2:00-5:00РМ) 
AVERAGE AUDIENCE 
(Households (000) & %) { E 3.1* 4.1* uM 1.6* 2.0* 
SHARE OF AUDIENCE % k n 115 4 ^in $ 
W awa. AUD. BY CHR. % И к. aso а Ero a 2.07. 20 
TOTAL AUDIENCE — { 8,420 27,830 
E (Households (000) & %) 9.8 32.4 
CBS NFL TODAY CBS NFL FOOTBALL GAME 1 
с CBS TV VALUTA MR 
AVERAGE AUDIENCE 6,180 14,770 
K “oushalds (000) & %) 1.2 17.2 14.1* 16.7* 17.6* 17.1" 
SHARE OF AUDIENCE % 22 4$ 39" 43 * 45 * 43 * 
AVG, AUD. BY И HR. % б.з 8.0 |1311 151 18:2. 17.0 Arr 10.6 36:3. 17:9 
NALLLLAALOGERAM ш 03 1 ч Bug ро popups Щщ еркш р! 
2 TOTAL AUDIENCE { 2,410 5,150 15,890 
(Households (000) & %) 2.8 6.0 18.5 
N BC TV MEET THE PRESS NFL '85-NBC "UC ee FOOTBALL GAME Vue 
ELA 9. 
AVERAGE AUDIENCE ( 1,720 3,870 6,180 
(Households (000) & %) 2.0 4,5 7.2 sg 6.6* 6.9* 6.9* 
SHARE OF AUDIENCE. % D 14 18 16 * 17 * 18 ^ 18 ^ 
AVG. AUD. BY V HR. % 2,89 о 0 4.9 — 5:3. асои е бет Што 69 ТЩН 


Def. 1 WK. 2] 29.0 | 29,6 | 30. 31. 31. 32. 
0.8. TV Households: 85,900,000 E um of n E page A. 


A-35 DAY SUN. SEPT.29, 1985 


— 


p 


A-36 


TOTAL AUDIENCE 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 

W AVG. AUD. BY ⁄ HR. 


TOTAL AUDIENCE 
E (Households (000) & %) 


g CBS TV 


AVERAGE AUDIENCE 
K (Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY и HR. 


TOTAL AUDIENCE 
(Households (000) & €) 


NBC TV 


AVERAGE AUDIENCE 
(Households (a %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М. HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 


(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. 


W Ave. AUD. BY ⁄ HR. 
TOTAL AUDIENCE 

E (Households (000) & 9) 

E CBS TV 
AVERAGE AUDIENCE 

K 

2 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1 WK. 2 


{ 


% 
% 


{ 


% 
% 


i 
: 


* 


( 
{ 


% 
% 


{ 


* 
* 


{ 
{ 


x 
x 


S "pna POR Rec, nec, (4:05-4:20PM) 


А-37 


5 
Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. SEPT.22, 1985 
7,130 
8.3 
ABC SUNDAY AFTERNOON BSBL MIRA 
Р ен уз N.Y, 
uA 
5,930 
2.2* 2.4* 2.6* 2.6* 6.9 
5x [55 6* 6 * 14 
2.0 2.2 2.3 2.6 2.6 2.7 2.7 2.2 << << 6.5 7.3 
22,760 
26.5 
C8S NFL FOOTBALL GANE 1 CBS NFL FOOTBALL GAME 2 
sU ЧЫК Р ӨШ 05 
10,740 
12.0* 12.7* 12.5 11.5* 13.0* 12.8* 12.8* 12.3* 
29 30 * 27 ED 29 * 28 * 26 * 24 * 
11.8 12.1 12.7 12.5 7.8 10.7 11.0 12.0 19.7.2119; 3. 12.5 13.2 13.0 12.5 12.3 12.4 
4,300 6,610 
5.0 7.7 
—— FL FOOTBALL САМЕ 1-N86 ——— (1) нес momy, NENS- 
Aeg aU, — en @ 
4,120 5,150 
14.9* 14,8* 4.8 6.0 
36 35 * 11 12 
18:0... 215,02 215500 13.8 4.9 4.2 5.8... 6.2, 
5,500 
ABC SUNDAY AFTERNOON BSBL ABC WRLD NEWS 
TONIGHT-SUN 
tnn geo 
4,640 
2.0* 2.0* 2.3* 2.6* 5.4 
n M 5s Cd Dr 11 
1.9 2.0 2.2 1.9 2.2 2.4 2.6 2.6 5.3 5.6 
9,360 7,820 
10.9 9.1 
————— CBS NFL FOOTBALL GAME 1 CBS NFL FOOTBALL CBS EVENING NEWS- 
NAN Oue EAS AND. WES Post SUNDAY 
нит TELECAST( «OP TI-SEGMENT. 
"RR 
7,560 6,360 
18.4* 18.9* 16.4 8.8 T.4 
44 44 * 380 ^ 01 15 
18.5 18.3 18.5 19.7 17.0 9.7 7.0 << 7.2 Tt 
24,400 
28.4 
— NFL FOOTBALL GANE 1-NBC NFL FOOTBALL GAME 2-NBC 
ul E ur ce oT 
mir Т ТЕЦ 0P) 
13,060 
B.0* 8.3* 15.2 13.2* 15.8* 15.8* 15.8* 15.28 
19" 19 * 33 31 * 37 * 36 * $3 * 31* 
T.8 8.2 8.1 8.6 8.1 1L1 12.3 14.1 15.5 16.0 à 15.9 15.6 15.8 15.7 15.1 154 
41,8 [42.6 | 4 44.0 44.0 42.8 |43.1 45.8 [46.7 50.4 
41,3 | 42.1 | 42.9 | 43.1 43.T 43.2 |43.1 44.1 |44.8 48.9 
For explanation of symbols, See page А. 
DAY SUN. SEPT.29, 1985 


p= = ka U), 


^38 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
DAY W TIME 
NETWORK/PROGRAM # (NYT) (X) Ж 
EVENING MONDAY 
ABC ABC NEHSBRIEF-MON 8.58- 8.59PM 10,910 12.7 10,910 12.7 
.00-12. А 18.1 
ABC NFL MONDAY NIGHT FOOTBALL ] 9.00-12.11AM 30:320 бз ЗЛЕ 
15.7* 16.8* 
EC 17.6* 
ie 15:6 
ABC ABC BUSINESS BRIEF-MON 1 10.48-10.49PM 
CBS AMERICAN PORTRAIT SUS(SUS) 1 8.58- 8.59PM 
EVENING TUESDAY 
ABC ABC NEHSBRIEF-TUE 2 9.58- 9.59PM 11,770 13.7 11,770 13.7 
1 10.03-10.04РМ 
CBS CBS TUESDAY NIGHT MOVIES 1 8.39-10.39PM 
CBS МЕЅТ 57TH 1 10.39-11.39РМ 
NBC REMINGTON STEELE 1 10.30-11.30PM -GRID | 17,270 20,112,200 14.2 28 |... 
11:15 14.7* 32* |14.3 
EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-HED 2 8.58- 8.59PM 8.45 16,660 19.4|16,660 19.4 30 [19.4 
ABC ABC NEHSBRIEF-WED 2 9.58- 9.59PM 9.45 19,330 22.5 |19,330 22.5 33 |22.5 
CBS AMERICAN PORTRAIT SUS(SUS) 2 В.58- 8.59PM 8.45 
CBS AMERICAN PORTRAIT -SUS(SUS) 1 8.58- 8.59PM 8.45 
EVENING THURSDAY 
ABC ABC NFL FTBL SPECIAL-THU(S) І 8.00-11.17РИ 8.00 | 27,320 31.8 13,140 15.3. 26 | << 
11:15 16.5* 30" |15.7 
ABC АВС NEHSBRIEF-THU 1 9.42- 9.43PM 9.30 | 11,340 13.2]11,340 13.2 21 [13.2 
2 9.58- 9.59PM 9.45 8,930 10.4] 8,930 10.4 16 [10.4 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF-FRI 1 8.13- 8.14PM — 8.00 | 10,570 12.3]10,570 12.3 23 [12.3 
2 8.40- B.41PM 8.30 8,680 10.1] 8,680 10.1 17 [10.1 
ABC ABC NEHSBRIEF -FRI 1 9.43- 9.44PM 9.30 | 10,910 12.7|10,910 12.7 21 |12.7 
2 9.58- 9.59PM 9.45 5,930 6.9| 5,930 6.9 11 | 6.9 
CBS AMERICAN PORTRAIT -SUS.(SUS) 8.58- 8.59PM 8.45 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE -SAT 1 8.59- 9.00PM В.45 | 10,480 12.2[10,480 12.2 22 [12.2 
{ 2 8.57- 8.59PM 8.45 7,820 9.1| 7,220 8.4 14 | 8.4 


A-39 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


_ -— 


Ша BM 


A4 Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
| WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG 
DAY Wk — TIME QUARTER E 
HOUSEHOLDS |HOUSEHOLDS SHARE | HR 
NETWORK/PROGRAM # (NYT)  HOR| бу ж * %|% 
EVENING SATURDAY-CONT'D 
ABC ABC NEWSBRIEF-SAT. 2 9.58- 9.59PM 9.45 9,880 11.5| 9,880 11.5 19 
1 10:00-10.01РМ 10.00 | 11,250 13.1|11,250 13.1 23 |13.1 
CBS SPORTSBREAK-SAT 8.58- 8.59PM 8.45 6,790 7.9| 6,790 7.9 14 | 7.9 10,390 12.1|10,390 12.1 
CBS NEWSBREAK -SAT. l 9.53- 9.54PM 9.45 5,150 6.0| 5,150 6.0 11 | 6.0 
2 9.58- 9.59PM 9.45 10,820 12.6 [10,820 12.6 
NBC NBC NEWS DIGEST-SAT 8.58- 8.59PM 8.45 | 12,970 15.1|12,970 15.1 27 |15.1 11,940 13.9|11,940 13.9 
NBC NBC NEWS DIGEST-2-SAT. 2 9.58- 9.59PM 945 9,960 11.6| 9,960 11.6 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 2 8.29- 8.30PM — 8.15 8,420 9.8| 8,420 9.8 
1 9:09- 9.10PM 9:00 | 15,290 17.8|15,290 17.8 26 |17.8 
ABC АВС МЕИЅВАТЕҒ -SUN. 2 9.57- 9.58PM 945 12,800 14.9]12,800 14.9 
110:11-10.13PM 10.00 | 15,030 17.5 14,690 17.1 26 |17.1 
CBS CBS NFL FOOTBALL GAME 2 1 4.22- T.lTPM -GRID | 22,760 26.5|10,740 12.5 27 
7.15 13:5* 26*|13.1 
CBS 60 MINUTES 1 7.17- 8.17PM GRID | 24,570 28.6|16,660 19.4 33 
8.15 20.5* 33^ 17.5 
CBS MURDER, SHE WROTE 1 8.17- 9.17PM GRID | 15,550 18.1|11,170 13.0 20 
9.15 13.8* 20* 12.2 
CBS SPORTSBREAK-SUN 2 8.58- 8.59PM 8.45 21,050 24.5|21,050 24.5 36 |24,5 
CBS CRAZY LIKE A FOX 1 9.17-10.17PM GRID | 12,970 15.1| 9,280 10.8 16 
10.15 11:3* IT" 10.4 
CBS SPORTSBREAK -SUN 1 9.15- 9.16PM 9.15 9,620 11.2| 9,620 11.2 16 [11.2 
CBS NEHSBREAK-SUN. 2 9.56- 9.57PM 9.45 18,380 21.4|18,380 21.4 31 |21.4 
1 10.15-10.16РМ 10.15 8,160 9.5| 8,160 9.5 15 | 9.5 
CBS TRAPPER JOHN, M.D. 1 10.17-11.17РМ -6В10 | 12,890 15.0| 9,280 10.8 19 
11.15 11.3* 22*|10.0 
NBC NFL FOOTBALL GAME 2-NBC 2 4.27- 7.18PM GRID 24,400 28.4|13,060 15.2. 33 
7.15 16.2* 31* 16.0 
NBC NBC NENS DIGEST-SUN 1 8.59- 9.00PM 8.45 7,730 9.0| 7,730 9.0 13 | 9.0 
2 8.58- 8.59PM 8.45 11,000 12.8|11,000 12.8 19 |12.8 
NBC NBC NEWS DIGEST-2-SUN. 1 9.50- 9.51PM 9.45 9,710 11.3| 9,710 11.3 17 [11.3 
EVENING MONDAY-FRIDAY 
ABC ABC NEWS:NIGHTLINE > 11.30 6,270 7.3] 5,150 6.0 16 | 6.5|TUMF 7,220 8.4| 5,840 6.8 19 | 7.3|TU-F 
11:45 6:0* 16* 5.5 |TURF 6.79 18*| 6.1|TU-F 
12.00 6.2* 18*| 5.0|TU& F 8.1* 26*| 6.3 |W&TH 
ABC ABC NEWS:NIGHTLINE THU(B) 1 12.02-12.33AM 12.00 6,360 7.4| 5,240 6.1 22 | 6.4|THU. 
12.15 6.0|THU. 
12.30 5.2 |THU. 
ABC ABC NEHS:NIGHTLINE WED(B) 1 12.00- 1.00AM 12.00 4,210 4.9| 2,830 3.3 14 | 4.3|WED. 
12.15 3.8* 14*| 3.4 |WED. 
12.30 3.0 |WED. 
12:45 2.T* 14*| 2:4 RED. 
» 12.00 1,890 2.2| 1,460 1.7 8 |1.7|TU& F 1,630 1.9| 1,370 1.6 7 | 1.8|TU-F 
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^** Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 Ё[ 


TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. 


DAY WK TIME QUARTER! ETE 
HOUSEHOLDS HOUSEHOLDS |HOUSEHOLDS SHARE|WHR| ASE 
NETWORK/P TOUSEROLDS. HOUSEHOLDS |HOUSEHOLDS SHARE A HR 
ORK/PROGRAM # (NYT) HOUR | "wo % (9 х |00 X 
EVENING MONDAY-FRIDAY-CONT'D 
ABC EYE ON HOLLYWOOD-CONTD 12.15 1.6 1.6 
12.30 1.5 1:4 
ABC ABC NEHS:NIGHTLINE -MON 1l 12.55- 1.25AM 12.45 | 3,180 3.7| 2,830 3.3 17 | 4.0 
2 12.54- 1:94AM 12.45 3,780 4.4| 3,010 3.5 3.9 
0 3.4 3.6 
1.15 2.9 3.0 
CBS AMERICAN PORTRAIT > 8-45 10,910 12.7|10,910 12.7 20 13-0 11,940 13.9 |11,940 13.9 13.9 
CBS NEHSBREAK -M-F > 19:45 | 9:110 10.6] 9,110 10.6 17 10.9 12,030 14.0|12,630 14.7 13.9 
CBS CBS LATE NIGHT I 2 > 11.30 i 6,960 8.1| 4,550 5.3 6.0 
11.45 EZ 5:4 
12:15 e 
Э * 
12.30 8.9 s: 
12.45 4.4* 4.0 
1.00 4.2* 4.2 
2 VARIOUS TIMES (505) 
CBS LATE MOVIE Т 1 > 11.30] 6,180 7.2| 3,950 4.6 17 
11:45 5.1* 15* 
12.00 4.8|M-F 
12.15 4.T* 17* | 4.5 |M-F 
12.30 4.2 |M-F 
12.45 4.0* 19* | 3.9 |M-F 
1.00 3.1|TUE. 
1.15 3.1* 19* | 2.9 |TUE. 
1 VARIOUS TIMES (SÚS) 
CBS CBS LATE NIGHT II 2 > 12.30 3,950 4.6| 3,180 3.7 21 | 4.4|M-F 
12.45 4.0* 21*| 3.8 |M-TH 
1:00 3.5 M-F 
1:15 3.4* 21*| 3.2 |M-F 
1.30 3.5 |FRI. 
1.45 3.3* 19*| 3.1|FRI. 
2 VARIOUS TIMES (SUS) 
CBS LATE MOVIE II 1 > 12.30 | 3,520 4.1| 2,490 2.9 18 | 3.8|M-F 
12.45 3.8% 19* | 3.9 МИТНЕ 
1.00 3.0 |M-F 
1.15 2.8* 18*| 2.7 |M-F 
1.30 2.1|TU-TH 
1:45 2.0* 15*| 1.8 |Т0-ТН 
2.00 1.8|TUE. 
1 VARIOUS TIMES (505) 
CBS CBS NENS NIGHTWATCH-1 2.00- 2.30AM 2.00 940 1.1] 770 .9 10 | .9|MTHSU 1,460 1.7| 1,290 1.5 16 | 1.6 |M-THSU 
2.15 .8 |MATHSU 1.4 |M-THSU| 
CBS CBS NENS NIGHTWAT^H-2 2.30- 3.00AM 6310] 1,030 1.2| 940 1.1 16 M-THSU 1,460 1.7| 1,290 1.5 20 M-THSU 
2.30 1.2 |M-THSU 1.5 M-THSU| 
2.45 1:1|M-THSU 1.4 |M-THSU| 
CBS CBS NEWS NIGHTWATCH-3 3.00- 6.00AM 3.00] 1,630 1.9] 940 1.1 24 | 1.3|M-THSU 1,890 2.2| 1,030 1.2 24 | 1.5|M-THS 


A-43 0.5. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS) 


^"! Wiesen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava | теце. 
pud ПИЕ QUARTER] ноуѕєногоѕ |HOUSEHOLDS SHARE Ais | CAST HOUSEHOLDS |HOUSEHOLDS SHARE A | CAST 
NETWORK/PROGRAM # (NYT) HOUR | бу к | o * *]|* 00 *.0 x * DAYS 
EVENING MONDAY -FRIDAY-CONTD 
CBS CBS NEWS NIGHTWATCH-3-CONTO 3.15 1.3* 20*| 1.3 1.4 |M-THSI 
3.30 1.3 1.3 |M-THSU 
3.45 1.9* 25*| 1.3 1:2 M-THSU| 
4.00 12 1.3 |M-THSI 
4.15 1.2* 27*| 1.1 1.3 |M-THSI 
4.30 11 1.2 |M-THSU 
4.45 1.1* 27*| 1.0 1.2 |M-THS 
5.00 E 1.2 |M-THSI 
5.15 8*20*| .7 1.1|M-THSI 
5.30 `8 1.1 |M-THS 
5.45 .8* 19*| .8 1.0 |M-THSI 
NBC NBC NENS DIGEST-M-F > 8.45 | 10,820 12.6|10,820 12.6 20 [12.1 12,280 14.2 |M-F 
9.00 14.8|TUE. 
9.15 14.7 
NBC NBC NEWS DIGEST-2-M-F 1 > 9.45 | 10,310 12.0[10,310 12.0 19 [12.0 
2 9.58- 9.59PM 9.45 11,600 13.5 |TU&TH 
NBC TONIGHT SHOW > 11.30 | 9,280 10.8| 5,840 6.8 22 | 8.2 10,220 8.8 М-Р 
11.45 7.8* 21*| 7.5 7.8|N-F 
m: E CRT 
12:30 : 6:3 dd 
12.45 5.9* 28*| 5.5|TUE. 
NBC DAVID LETTERMAN 1 > 12.30| 3,520 4.1| 3,010 3.5 18 | 3.8|M-TH 3,690 4.3| 3,090 3.6 18 | 3.8|M-TH 
12.45 3.2 [WITH 3.3 [M-TH 
1.00 3.8|TUE. 
1.15 3.0 |TUE. 
NBC FRIDAY NIGHT VIDEOS 12.30- 2.00AM 12.30| 4,470 5.2] 2,230 2.6 13 | 3.7|FRI. 4,900 5.7| 2,490 2.9 15 | 4.3|FRI 
12.45 3.3* 13*| 3.0|FRI. 3.8* 16*| 3.3 |FRI 
1.00 2.6 |FRI. 3.1|FRI 
1:15 2.5* 13*| 2.4|FRI. 2.8* 14*| 2.5 |FRI 
1.30 2.3|FRI. 2.3|FRI 
1.45 2.1* 14*| I.B|FRI. 2.1* 14*| 2.0 |FRI. 
NBC DAVID LETTERMAN II > 1.00| 2,580 3.0| 2,150 2.5 17 | 2.8|M-TH 2,660 3.1| 2,150 2.5 16 | 2.8|M-TH 
1.15 2.3 [MATH 2.3 |M-TH 
1.30 2.6|TUE. 
1.45 2.1|TUE. 
DAY MONDAY-FRIDAY 
ABC ABC WORLD NEWS-MORN-615A 6.15- 6.30AM 6.15 | 1,720 2.0| 1,460 1.7 21 | L.7|M-F 1,800 2.1| 1,720 2.0 22 |2.0|M-F 
ABC ABC WORLD NEHS-MORN-645A 6.45- T.00AM 6.45 | 2,150 2.5| 2,060 2.4 20 | 2.4|M-F 2,230 2.6| 2,150 2.5 18 | 2.5|M-F 
ABC GOOD MORN AMER THU-730(B) 1 7.30- 7.49AM — 7.30 | 3,610 4.2| 3,260 3.8 19 | 3.8|THU. 
7.45 3.8 |THU. 
ABC ABC NEHS CONFERENCE(SUS) 1 10.00-10.49AM 10.00 THU. 
ABC ALL STAR BLITZ-FRI(B) 2 11.30-12.00NN 11.30 2,580 3.0| 1,980 2.3 8 |2.3|FRI. 
11.45 2.3 |FRL. 
ABC ABC DAYTIME NEWSBRIEF-M-F 2.58- 2.59PM 2.45 | 6,100 7.1| 6,100 7.1 27 | 7.1|M-F 6,360 7.4| 6,960 7.4 26 | T.4|M-F 
CBS, CBS EARLY MORNING NEHS 6.30- 7.00AM 6.30] 1,550 1.8| 1,200 1.4 15 | 1.3|M-F 1,890 2.2| 1,460 1.7 17 | 1.6|M-F 


A-45 0.5. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A% Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 
TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY WK TIME QUARTER| 
NETWORK/PROGRAM # (NYT) HOUR | m (d xul E 
DAY MONDAY-FRIDAY-CONTD 
CBS CBS EARLY MORNING NEHS-CONT'O п 
6.4 
CBS CBS NEWS SP RPT-THURSDAY(SUS) 1 10.00-10.30АМ 10.00 
CBS NENSBREAK-11.57 11.57-11.59АМ 11.45 | 5,240 6.1| 5,070 5.9 27 
CBS МЕМЅВАЕАК-3.57 3.57- 3.59PM 3.45 | 5,070 5.9| 4,900 5.7 19 
NBC NBC NEWS AT SUNRISE 2 › 6.00 
6.15 
1 6,30- 7.00 6.30) 2,490 2.9| 1,720 2.0 18 
NBC NBC NEWS SPL RPT-10:00AM(SUS) 1 10.00-10.51АМ 10.00 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 | 3,690 4.3| 3,690 4.3 16 
NBC MAIN STREET(S) 2 4.00- 5.00PM 4.00 
4.30 
4.45 
DAY SATURDAY 
ABC ABC FUN FIT-10:25AM 10.25-10.29АМ 10.15 | 3,950 4.6| 3,180 3.7 13 
ABC ABC FUN FIT-11:25AM 11.25-11.29AM 11.15 | 3,780 4.4| 3,180 3.7 13 
ABC CFA COLLEGE FOOTBALL-PRE 3.00- 3.23PM -GRID| 2,920 3.0 2,150 25 В|, 2,830 3.3) 2,490 2.9 10) 
ABC CFA COLLEGE FOOTBALL GAME 1 3,23- 6.35PM -GRID | 14,690 17.1| 5,150 60 17 |. , 
ABC CFA COLLEGE FOOTBALL POST 2 6.50- 7.00PM 6.45 3,440 4.0| 3,440 4.0 9 | 4.0 
CBS IN THE NEHS-11.56AM 11.56-11.59AM 11.45 | 4,120 4.8) 3,780 4.4 16 | 4.4 3,610 4.2| 3,010 3.5 13 | 3.5 
CBS IN THE NEWS -12.26PM 12.26-12.29PM 12.15 | 3,690 4.3) 3,090 3.6 12 | 3.6 2,580 3.0| 2,230 2.6 9 | 2.6 
CBS IN THE NEWS-12.56PM 12.56-12.59PM 12.45 | 2,920 3.4) 2,580 3.0 10 | 3.0 3,610 4.2| 3,090 3.6 13 | 3.6 
CBS IN THE NEWS- 1.26PM 1.26- 1.29PM 1.15] 3,350 3.9| 3,950 3.9 13 | 3.9 3,950 4.6| 3,610 4.2 15 | 4.2 
CBS CBS COLLEGE FOOTBALL PRE 1 3.30- 3.35PM 3.30] 4,810 5.6) 3,690 4.3 13 | 4.3 
2 3.30- 3.38PM 3.30 5,410 6.3| 4,210 4.9 16 | 4.8 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30AM 8.15 | 3,520 4.1) 3,440 4.0 23 | 4.0 3,440 4.0| 3,950 3.9 25 | 3.9 
NBC ONE TO GROW ON-8:58AM 8.58- 9.00AM 8.45 | 4,720 5.5| 4,300 5.0 23 | 5.0 5,240 6.1| 4,980 5.8 27 | 5.8 
NBC ONE TO GROW ON-10: 10.28-10.30АМ 10.15 | 7,820 9.1| 7,650 8.9 32 | 8.9 6,010 7.0| 5,930 6.9 24 | 6.9 
NBC ONE TO GROH ON-11: 11.28-11.30AM 11.15 | 6,270 7.3| 5,930 6.9 25 | 6.9 6,960 В.1| 6,700 7.8 28 | 7.8 
NBC ONE TO GROW ON-11:58AM 11.58-12.00NN 11.45 | 4,550 5.3| 4,300 5.0 18 | 5.0 4,720 5.5| 4,640 5.4 20 | 5.4 
NBC NBC MAJOR LEAGUE PRE GAME 1 1.00- LITPM -GRID| 4,900 5.0 3,990 4,6 15 |, , 
2 3.00- 3.18PM GRID ў 3,950 4.6| 3,610 4.2 15 
3.15 4.1 
NBC NBC MAJOR LEAGUE DASEBALL 2 3.18- 6.06PM GRID 11,680 13.6| 3,950 4.6 14 
. << 
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OTHER PROGRAMS 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


^48 Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY WK — TIME QUARTER Mer 
HOUSEHOLDS |HOUSEHOLOS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE | м НЕ 
NETWORK/PROGRAM # NYT)  HOR| бу ж | o X * «wo «| x жж 
DAY SUNDAY 
CBS FOR OUR TIMES(SUS) 2 6.00- 6.30AM 6.00 
CBS CBS NFL FOOTBALL GAME 1 1 1.00- 4.11PM GRID | 23,280 27.1] 9,790 11.4 29 
2 1.00- 4.14PM GRID 27,830 32.4|14,770 17.2 43 
4.15 T.9* 18^ 
NBC NFL FOOTBALL GAME 1-NBC l 1.00- 4.08PM GRID | 24,910 29.0|11,600 13.5 34 
2 1.00- 4.23PM GRID 15,890 18.5| 6,180 7.2 18 
4.00 12.8* 29* 
4.15 8.1* 19* 


A-49 U.S. TV HOUSEHOLDS: 84,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


